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Abstract.

The last decades the world faced an unpredictable influence from
globalization. It is developed so high and quickly that almost impact every part of
organizations and business environment. Small and medium enterprises at real estate
industry at west Cyprus has impacted as well.

This thesis will highlight the international marketing strategies and policies
and characteristics of west Cyprus buyers from a variety of published and unpublished
sources, primary and secondary research. This thesis will emphaze the different
characteristics of the main buyers in Cyprus such as power at the negotiations phase,
characteristics of property type that they prefer and who this is linked to their
maturity, locations they desire more and characteristics on the online searches.

Finally this thesis will present a private research with data that accumulate
especially for the needs of this thesis, this results will presented at a different Chapter

with discussion and recommendations.



Dissertation: “International marketing strategies, policies and characteristics of west Cyprus real estate buyers.”

Table of Contents

Chapter ONe: INtrOTUCTION .....iiiiiiie et e e s ee e s s b e e e sabeeeeenares 6

1. Anintroduction about international marketing strategies and policies for real estate

SIMIE S ettt b e bttt a et et et e e b e e she e sat e st eabe e b e e b e neennees 6
2. Real Estate Definition. ....co.eeiieiieeeieee et 7
3. Definition of Marketing. .....cveei i e e s snre e e e eans 7
4. Definition Of STrategY. cocuiii it ree s 8
5. Definition Of POIICIES. ...coouiiitieiieee et e 8
6. Definition of Small and Medium enterprises (SME’S). .....cccvuveeieciieeieciiee e 9
7. AIMS aNd ODJECHIVES. ...vviiiiiiiee ettt e e e e et e e e eate e e e e ata e e e sabteeeeestaeeeaans 9
8. Area Of RESEAICN. .ueeiieiiiee et sttt e 11
9. SEruCtUre and LAYOUL. ....cciiiiiiie ettt e e et e e e saae e e e saa e e e esatbeeesnnraee s 11
Chapter TWO: LIterature REVIEW. ......cccuiiiiieiiie ettt ettt sevee e st e e e sree e e e sbae e e e 12
1. West Cyprus Property buyers characteristics. .........ccccoecieiiiecieecccciee e 12
2. Focus in Specific markets (Russia, China, Middle East, and European). .........ccee..... 13
3. Russia Market CharacteristiCs. .......ceeieeriinieiieiieeee ettt 15
4. Chinese Market CharaCteristiCS. .....c.cceuueruirrirriieeeiee et 17
5.  Middle East Market CharaCteristiCs. .....c.ccevvuerieriienieneenee st 19
6. North European Market Characteristics(Germany, UK, Norway, Finland, Sweden,
N =Y d a1l g =T a o [ TR RSP 22
7. South European market Characteristics (Spain, Italy, Greece, Portugal. .................... 25
8. Competition factors between Cyprus, Greece and Spain what benefits offer each
country in order to give the permanent residency and passport to foreign investors....... 27
Chapter Three: Research Methodology. ........ccoccieiiiiiiiiice e e 28
1. Research Methodology REVIEW. ........ciiiiiiiiiiiiie ettt e 28
2. Research MethodOlOgY. .....coeiiiiiiiiiie e et e e e rr e e e earaeeeeaes 28
3. Primary RESEAICH. .. ..t e e e e e e e e e e e e e eannes 28
Y Yolo T o =Y o A ST =T o o PSSR 29
LT £ (=TT ol O o o 13U UURR 29
6. QUESTIONNAIIES. evviiiiiiiiiiiiiii e 29
7. INTEIVIEWS. ceeiiiiiiiiiiiiitiic ittt 30



Dissertation: “International marketing strategies, policies and characteristics of west Cyprus real estate buyers.”

8.  QUESTIONNAINE OVEIVIEW. .. .eeiiieiiiiieeeiteee ettt s e s s e e s e e e snnn e e sannneee s 30
9. Questionnaire DEVEIOPMENT. ..cccuiiiiieiiie et e e aaee s 30
10. Questionnaire Target aUAIENCE. .......cccveeiieciiei e 31
11. Questionnaire CoONtENT. .....ccueiiiiiiiiiii e 31
12. QUESTIONS TYPES. ceiiiiiiiiiiiiiiitttetetttteeeterer ettt 31
13. OPEN QUESTIONS. ..eeiieiiieeiiiiiteee ettt e e e e e ettt e e e e e e s bbbttt e e e e s e ssasnraeeeeessssannseneees 32
14. ClOSE QUUESTIONS. . .eeeeiieeeite ettt ettt ettt e st e e st e e s bt e s bteesbeeesbeeesareesneeesaneenas 32
15. Select QUESTIONS TYPE. c.uiiiii ittt e e s s sate e e e s erree e e sereeeeenans 33
Chapter Four: Analysis of FINAINGS. ......uoeiiiiiiii et 33
1. Data ANalySisS OVEIVIEW. ....cciiciiieeiiiiee e ceiiee e cettee et e e e etre e e e etae e e e s bre e e e eabaee e eeanaeeeeennees 33
2. QUESIONNAIrE @NAlYSIS. cooiviieeieiiiee et e e e e et e e e araeaeeans 33
3. Analysis of Questionnaire: Background QUESLIONS. .........covveeriiieeniieeniieeniee e 33
4. Analysis of Questionnaire: Main body qUESIONS. .......cccvveiiriiiee i 36
Chapter Five: Discussion of ANalYsis. ......ccccveiiiiiiii it e 42
L. OVEIVIEW. ittt s 42
2. DISCUSSION. cetiiiiiiiie ittt e et e e e e s s e e e e s sna e e e s senrneesnane 42
D U = - {= 15 (o] o PP UPPRT PP 43
3. Limitations of RESEAICR. ..cccuuii ittt 43
Chapter SiX: CONCIUSION. ..iiviiei ettt e e et re e e e et e e e s ebae e e e sabeeeeesabaeeeensees 44
RETEIEINCES: ...ttt ettt s ae e sttt e be e b e he e st e et e e be e nbe e saeesare e 47
AN o 01T Lo [ o] =1 SRS 49
FAY o 01T o [t PSSR 49
F Y oY1= o Vo [ PP 55
F Y oY1= o Lo [P T PSR 57
F YT o T=Y o Lo [ PP 58



Dissertation: “International marketing strategies, policies and characteristics of west Cyprus real estate buyers.”

List of Tables and Figures.

Tables:

Table 1: Small and Medium Size ENterpriSes. ........ouvvuiniiriniieiii e, 9
Table 2: The leaders table for Russian searches for Property Abroad in May/June 2011....13

Table 3: Size of the SME'S DY TOWN......ooiiiii e, 36
Table 4: Enquiries from Countries and Views per Country-Region...................cc.ene.... 37.
Table 5: More effective ways to contact Clients...........coovveieiriririiiiieieiiiieeeanns 38
Table 6: What are the most usual reasons for your client to buy a property in Cyprus........ 41
Figures:

Figure 1: What area of Cyprus YOU OPErate. ........c.c.eeeiuiieiiiie e eiieeeaieeeaannin 34
Figure 2: Size of Companies respond to the qUESLIONNAITE...........cccevvrvecreieeecisse e 35
Figure 3: Size of Real Estate Companies by town..................cooii 35
Figure 4: Total enquiries received per year/ views and win Cases.................c.cceeeeinn., 36
Figure 5: Enquiries from Countries and Views per Country-Region.............................. 37
Figure 6: More Effective way to contact Clients..................oooooiiiiiiiiii e 38
Figure 7: What is the average amount of money the buyers spent to buy a property......... 39
Figure 8: What size of property your client is more interesting..........c.ceeeveveveerrvreservrinrennns 39
Figure 9: What is the most popular area in which your clients request to buy........................ 40

Figure 10: What are the most usual reasons for your client to buy a property in Cyprus.....41

List of Abbreviations

SME’s = Small and Medium Enterprises
Sgm = Square Meter

US = United States

UK = United Kingdom

NEC = North European Countries

SEC = South European Countries



