Neapolis University

HEPHAESTUS Repository http://hephaestus.nup.ac.cy
Department of Real Estate MSc in Real Estate
2015

Increasing Value of Commercial Real
Estate Properties using effective Asset
Management Strategies at Western Cyprus.

Christodoulou, Antreas

Real Estate Program, School of Architecture, Land and Enviromental Sciences, Neapolis
University Pafos

http://hdl.handle.net/11728/7064
Downloaded from HEPHAESTUS Repository, Neapolis University institutional repository



. Neapolis
_ University
* Pafos

Dissertation

Full Name: Antreas Christodoulou.
Student Number:1123100468.
Title of Degree: MASTER IN REAL ESTATE

Email Address: A.christodoulou.3@nup.ac.cy

Supervisor: Dr. George Mountis

Title of Thesis:

Increasing Value of Commercial Real Estate Properties using effective
Asset Management Strategies at Western Cyprus.



mailto:A.christodoulou.3@nup.ac.cy

Acknowledgement.

Firstly, | would like to express my sincere gratitude to my advisor Dr.George Mounti for the
continuous support of my Dissertation study and related research, for his patience,
motivation, and immense knowledge. His guidance helped me in all the time of research and
writing of this thesis. | could not have imagined having a better advisor and mentor for my
Real Estate Master.

Last but not the |east, | would like to thank my family: my parents and to my brothers and
sister and friends for supporting me spiritually throughout writing this thesis and my life in
general.



Abstract.

Today, the effective asset management is essential for the effective
organizational performance and successful business development. Commercial real
estate companies and individuals should manage their assets to maintain their
competitive advantage and to keep progressing. For example, if companies neglect
their assets, there is a high risk of the devaluation of their assets. The decrease of
their assets may lead to the overall decrease of their market values. As a result,
companies face a risk of the consistent deterioration of their marketing position, if
they fail to manage their assets properly and effectively.

Therefore, should pay a particular attention to the asset management. In
actuality, they may use different approaches to their asset management and
implement those methods, which they consider to be the most effective and
profitable. In this regard, they should take into consideration their specificities, life
cycle of their properties, lease strategies, rent control, rent reviews, outsourcing,
marketing strategies and many other factors that may affect their assets values.
Furthermore, they may even elaborate their own approaches to the asset
management based their experience to the particular commercial property.
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