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2XOAH OIKONOMIKQN, AIOIKHXHX KAI
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XYI'XPONEX MOP®EX AEITOYPI'TAX TQN
TOYPIXTIKOQN I'PADPEIQN KAI O POAOX TQN
TOUR OPERATORS I'A ENAN TOYPIEMO
AEI®OPIAX
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2EAJAA ETKYPOTHTAX

Ovopoartenovopo ®ovtitprog: Xapoioprakn lodvva

Tithog Metomtoylokiys Awrpipig: Xvyypoves Mopeéc Asgitovpyiog TOV
Tovprotik®dv I'pageiov kot o péolog tov Tour Operators yw évav Tovpiopd

Agwpopiog

H mopovea Metomroyioxn Awotpify ekmoviOnke oto mwAaiolo TV oTovd®V YLo. THY
OmOKTNON £E AMOOTATEWS UETATTUY10KOD TITAOV oT0 Tlovemotiuio Neamodis kai eykpibnke

oTIS oro to. uén e Eéetaonikns Emitpornyg.
Eletactiki Emrpom:

[Mpwrtog emPrénwv (ITavemoto Nedrnoig [Tapog):
Méhog E&etaotikng Emtpong:

Méhog E&etaotikng Emtponyg:



YIIEYOYNH AHAQXH

H Iodvva Xoaparopmdkn, yvopilovtog Tig GLUVETEIEG TG AOYOKAOTNS, INAdVE® vItevhuva
O0TL M mapovoa epyacia pe Titho «XOyypoves Mopeéc Asttovpyiog towv TovploTik®v
I'pageiov ko o poérog twv Tour Operators yio évav Tovpiopud Agipopiag», amoteet
TPOTOV OLGTNPA TPOCMTIKNG EPYACIOG KOl OAES O1 TNYES TOV EY® YPNCULOTOUGEL, £XOVV
INAmBel katdAAnia otig PAOYPaEIKES TapATOUTES Kot avapopéc. Ta onueio OTov Exm
YPNOLOTOGEL 10EEC, KEIUEVO 1)/Ko TNYEC ALY GLYYPAPEWV AVAPEPOVTAL EVOLAKPITA
OTO KEIUEVO UE TNV KATAAANAN TOPATOUTT KOl 1) GYETIKN avapopa TEPIAAUPAVETOL GTO

TUALO TOV BPAOYPUQIKOV OVOPOPOV LE TANPN TEPLYPOON.

H Aniovca

X

lwavva XapaAauTakn
MeTamTuXlaKn @ oLTATPLX




Iepiinyn

H moapovoa petomtuyloxn owrpipn e&etdlel Pudoipeg mpotdoels v T cLyypov
Aertovpyio. TOV TOVPICTIK®OV YPOQEI®V, 7OV ONUEPO OVIUETOMILOVY ONUAVTIKES
TPOKANGELS, Katl To poAo tv TOS ot Pertimon tov PLGIKOD, KOVOVIKOTOAITIGHIKOD
KOl OIKOVOLUKOD TTEPIPAAAOVTOC HECOH OO TO GUVOMKO OEPOPO UETACYNUATIOUO TNG
TOVPLIOTIKNG EPOSLUCTIKNG 0ALGIdaC. Méa amd TV KpiTikn 6hvOEc TG VILAPYOLGAS YN
Tovg e€eTalOEVOVG TopElG-Epevvag BipAtoypagiag, KaBdg kat T xpron T nebddov g
ovykptikng aloAdynong 6o TOsS yivetar mpoomdBeia vor avaderyfodv cuyypoveg
EVOALOKTIKEG Ol omoleg mpowBohv Tavtdypove TNV  adENom NG OIKOVOUIKNG
amodOTIKOTNTAG TOV OPYOVICUMV KOl TNV €VIGYUeN NG GUVEICQOPAG TOLG OTO
neplpdAlov, o o katedBvvoen  OWKOSOUNONG  HOKPOYPOVIOL  OVTOYMVIGTIKOV

TAEOVEKTLOTOC,.

Aé&Eerc kKAe01d: TovproTiKA Ypageia, tour operators, petaoynpatiopds, agwpopia,

TOVPLOTIKI] EPOOLUGTIKI CAVGIOO
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Abstract

This master's thesis examines sustainable proposals for the modern operation of travel
agencies, which today face significant challenges, and the role of TOs in improving the
natural, socio-cultural and economic environment through the overall sustainable
transformation of the tourism supply chain. Through the critical synthesis of the existing
literature on the examined fields of research, as well as the use of the method of
comparative evaluation of two TOs an attempt is made to highlight modern alternatives
which at the same time promote the increase of the economic efficiency of organizations
and enhance their positive contribution to the environment, in the direction of building a

long-term competitive advantage.

Keywords: travel agencies, tour operators, transformation, sustainability, tourism
supply chain
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