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H YIIEYOYNH AHAQXH

Ey® o Ndaocep Appdpt yvopilovtag Tig GUVEREIEC TNG AOYOKAOTNG, ONA®VE vrebBuva OTL 1
napovoo epyacio pe titho «Buwoyn Awayeipion Tovpiotikdv I[Ipoopiopudv kot cOyypovo
Mavatluevt Opyoviopmv Atoiknong Ilpoopioumv. Merétn g mepimtoong g emoapyiog
[Tapov», amotelel mPoidv aVOTNPA TPOCOMIKNG €pyaciag kKot OAEC Ol TNYEC TOL €Y
YPNOLOTOMmoEL, £xouv dNAmbel KatdAinia otig Ploypapiéc Tapamounés kol avapopés. Ta
onueio OTOL £ YPNOYLOTOOEL 1OEEC, KEIUEVO /KOl TNYEG AAAWDV GLYYPAPEDYV, AVAPEPOVTOL
EVOLIKPLTO GTO KEIUEVO UE TNV KATOAANATY TOPATOUTH) KOL 1) GYETIKY avopopd meptAapuPaverol
OTO TUNUA TOV BBAOYPAPIKAOV OVOPOPADV LE TANPT] TEPLYPOPT].




HNEPIAHYH

H paydaio avamtvuén tov TouptoTikov QovoUEVOL ETPBAAEL TV KATAVOTOT TOV OVOYK®V TOV BETEL
ot ovyypovn Hopen tov. H dwayeipion 1ov TOLPIoTIKOL KAAOOVL, YivETOL OAOEVA KOL TO
AVIOYOVIOTIKY, KaOdG 1 kovotopio eivar cuv-onuovpyog oty avdmtvuén tov. H avémroén
puefod0A0YinG TPOGEYYIONG TV TUPAUETPMOV TOV ENXNPEALOVY TOVE TOVPIGTIKOVG TPOOPIGLOVS KO
N oTPATNYIKN OlayEIPIONG TOV TPOOPIGUMV, LUE GVYYPOVO HEGO AALG KLUPIWG LE TNV AKOOTLOTKT)
VTOGTNPLEN GTOYEVLOLY GTO VO, KATAGTEL 0 TPooplopdg Prooipog. Ev étn 2020, o mhavitn elvan
AVTILETOTOG LE EMONUi BEANVEKOVG KOl 1] TAYKOGHLN OlKOVopia TANYNKe woyvpd. ITo epeavn
mnyn oeiyvel va Ehafav ot LETapopés, Ta Ta&idla, 1 Slopovn 6€ KOTOADLOTO Kol O TOUPLGHOC.
H avéyxn va avtaneEEABet o Tovpiopdc o pia popen Asttovpyiag, delyvet v eEaptnon, OAeg ot
evépyeles va yivovton e meplocdtepn evAdPeLn, TPOSHAWMGT Kot dtamepatdtTTa. AnAadr 6ca Ha
TPEMEL VAL SLOKATEXEL EVOL GUGTN L TOV amoKaAgiTol 0Tl Asttovpyel pe erayyeiuotikn ooveionon. H
EMOYYEALATIKY] GUVEIONON GTO TOPEN TOL TOVPIGHOV BETEL TPpOoHTTOOEST TV gumelpio Kol Emetta
TNV OKOONUOTKNG LEAETT) KOl TPOGEYYIOT).

H Aettovpyla vnd otpamnykr], 0éher og moAdvVo TNV GLVEPYEDL EMUEPOLS TOUEDV TOL
GULVEIGQEPOVY GTO TOVPIGHE KOt £YOVV KOV wPeAEiag oV Pfroctudtrta Tov, TapdAO TOL dEi)VEL
va eBeipeton otn mapovoa mepiodo. H cuvvépysia Ba éxel va kdvel pe v Tomikn Kowovio, He
exAEYIEVN NYETIKN koBodorynon, a&lomoinomn g tevoroyiog Kol NG TANPOPOPIKNG Kot OA Oa
TpEMEL Vo, AapUPAvouy Opdacn HE TNV 0OOTH EKTOIOEVOT KOl KOTAPTIOT GTOV TOVPIOTIKO KAASO.
[MAéov wown mpoomdBero Oa givar M dwTnpNnon Tov GTOHYOL TOL TOMTIKOL TAUIGIOL TNG
Evponaikne ‘Evoong [COM(2010) 352 tehikd] mov t€0nke og epappoyn to 2010 ko emdudkel
TNV GULVIOVIGUEVN] TPOCTABEG aOENONC TG OVTOY®VIGTIKOTNTAG TOL TOLPIGHOD KOl TNG
KavOTNTAG TOL Yo OEIPOPO AVATTLEY, EXOVTAG OC EPOOI0 KOWVMVIKES KOl OIKOVOUIKES PACELS
yvooewv. EmmnpocHeta 1o 2020 t€0nkav odnyieg mov avaPabuilovv v mordtrta {ong tov
avOponmwv. Oa mpEnel Vo €QOPUOCTOVY Kol OTO TOUPloTikd kAddo. H mpdodog ko m
dlapopomoinon kataypaeetal aplfunTikd kot 0o arotunwOel TEplEKTIKA e TN HeAéTn TEPimTOONG
®¢ TPOS TNV PLOGILOTNTO TOL TOVPLGTIKOD TPoOPIooV, emapyia [Tapov. I'iveton Tpocéyyion Tov
Bewpntikov vrOPabdpov Kol Slvovial GULUTEPAGUOTE GLVAQY WHE TNV OVAYKN OlamoikAiong
(diversification).

H 6An epyacio £yl O10QOPETIKN TPOGEYYIoN GE GYEOT U TO TopeAOOV Kat yiveTar Tpocmdbeia va
EYEL TAOTIKO YOPOKTAPO OTN PLOCIUN OloyEIPION TOVPIGTIKMOV TPOOPICUDV, dIVOVTOG MYETIKN
popon oe cuyyxpovo Mdvatluevt Opyavicpmv Atoiknong Ilpoopispuav. To péco cuyypovicpon
elvar M ypnon ¢ kowotopiog. H otatiotikn perémn yivetar pe a&lomoinom g ypiong
SLOOIKTLOK®V EPpYaAEi®V Kat 1] SleEaywyn cuUTEPACUATOV oTnpileTan 6TO aKkadNUaikd VITOPadpo
™G oVYYPOVIG TPOGEYYIoNG TNG PLoctudtnTag.
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SUMMARY

The rapid development of the tourist phenomenon requires the understanding of the needs that it
poses in its modern form. The management of the tourism industry is becoming more and more
competitive, as innovation is a co-creator in its development. The development of methodology
for approaching the parameters that affect the tourist destinations and the management strategy of
the destinations, with modern means but mainly with the academic support, aim at making the
destination viable. In the years 2020, the planet is facing an epidemic of scope and the global
economy has been hit hard. Transport, travel, accommodation and tourism seem to have been most
affected.

The need for tourism to cope with a form of operation, shows the dependence, all actions to be
done with more reverence, dedication and permeability. That is, what a system that is said to
operate with a professional conscience should possess. Professional consciousness in the field of
tourism presupposes experience and then academic study and approach.

The operation under strategy, wants as a pillar the synergy of individual sectors that contribute to
tourism and have a common benefit in its sustainability, although it seems to be deteriorating in
the current period. The synergy will have to do with the local community, with elected leadership,
utilization of technology and information and everything should take action with the right
education and training in the tourism industry.

A more joint effort will be to maintain the goal of the European Union's political framework [COM
(2010) 352 final] which was implemented in 2010 and seeks to coordinate efforts to increase the
competitiveness of tourism and its capacity for sustainable development, with a view to social and
economic knowledge bases. In addition, in 2020, guidelines were set that upgrade the quality of
life of people. They should also be applied in the tourism industry. Progress and differentiation are
recorded numerically and will be comprehensively captured with the case study regarding the
viability of the tourist destination, Paphos province. The theoretical background is approached and
conclusions are given regarding the need for diversification.

The whole work has a different approach than in the past and an effort is made to have a pilot
character in the sustainable management of tourist destinations, giving a leading form to a modern
Management of Destination Management Organizations. The means of synchronization is the use
of innovation. The statistical study is done using the use of online tools and the conclusions are
based on the academic background of the modern approach to sustainability.

Keywords: smart tourist destination, sustainability, DMO, diversification, digital marketing,
branding
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1° KE®AAAIO : TOYPIXTIKOX ITPOOPIEMOX

1.1 Iotopiki] avaokénmnon 1 £vvolag Tov TovploTikov TPoopLoprov

Q¢ TOVPIGTIKOG TPOOPIGLAC BTN GLYYPOVN 1GTOPLN TOL EAANVIGHOV Be@povGapLE Eva LEPOG TOV O1
KMUOTOAOYIKEG GUVONKES [Le NTLO YEIUDVA Kol 0P KaAOKAIPL TPOCEAKVGE TOVE EMOKENTTES TG
Bopetodvtikng Evponng mov elyav v owovoutkry €£EMEN Kot duvatdHTNTA VO APIEPDVOLY
YPNHOTIKOVG TOPOoLG 6Tov Tovplopd. Kiplor emokénteg rav ko eivon Bpetavoi ko IN'eppavol.
[owiitepa petd v petamodepukn mepiodog (ONA. petd 1o B’ Taykdoo [ToAepo) xo o agpielg
0€ TOVPLOTIKOVG TPooplopovs avéavetar paydaio. 'Etor opilape og mpoopiopd oAdkAnpn v
EMéda 1 éva oAdKANpo vioi ommg eivon 1 Kpnm kot n Konpog. H e€6MEN oe pia mepipépeta va
avamtuEEL TOV TOVPICUO, TNG OTVEL TNV €VVOL0 TOL TOLPICTIKOV TPOOPIGHOV. XTN TO GUYYPOVN
totopia Eva HeYAAO TOVPIOTIKO KoTdAL pe TANODPO LANPESIOV Kot avEGE®V, Oewpeitor emiong
TOVPLOTIKOG TPOOPIGLAG,.

O1 poopiopoi givar apodydpota Twv tovplotikov tpoioviev (Buhalis D, 2000), tpoceépovtog
«evoopotopévn gumelpio 6toug terdtes» (Murphy et al.2000, cel. 44). Omolwadnmote popen av
£xel 0 Tpoopiopdc, Oa tpémet va Tov mpoceyyilovpe o¢ o ovrotnto. Avto onpaivel twg Bo mpémnet
va €xel KaBoplopévo xapoKTnpa, va gival oEevog TPog OAOVS Kol VoL vl 6€ ETOLOTNTO VAL
Swyepiletar dvokorieg kol Kpicels, mpooeépovtag ac@dield kot gvehMéio EmMAOYDOV oTNV
TOVPIOTIKT TPOGPOPA, EK OPIGUOV « 1) TAPOYN OAWDV TOV TEPLOVCIOKADV GTOLYEIWV, TOV VINPECUDY
Kol ayofov mov mpémel vo. amolapupdvovior M vo ayopaloviolr omd TOVG EMCKEMTEG Kol
TPOKOAEITAL OO TIG LETAKIVIGELS TV emtokent®vy» (Eurostar, 2008).

H popporoyio evdg mpoopiopod pe to QLUOIKO TOL TEPPAALOV 7oL TO TEPIKAVLEL, TOLG
aPYOOAOYIKOVS YDPOVG, TO IGTOPIKE pvnueio Kot To KA, eivor otoryeio mov yapaktnpilovy kot
eoToypagilovv ot pvhun tov emokéntn. Eivalr to mpodto otoyeio mov emitpémovv v
a&lomoinon 10e®V Yo TPOGEAKLON EMOKENTAOV Kol vo. BEcovv tar ypavalio ovamTuENG Tov
TOVPLOTIKOD (PALVOUEVOV.

1.2 O Kvkrog Lenjg Tov Tovprotikov [Ipoopiopov

Zoupwvo pe 1o yvootd poviédo tov Butler (1980, 2014, Tourism Area Live Cycle —

TALC, BAéne I'pdonua 1: Ipdonpa 1 — Kokho Zong Tovpiotiov [Ipoopiopon), évag
TOVPLOTIKOG TPOOPIGHOG e€ediooeTon péoa amd €61 otddw. [Ipdto otado M elepedvyon tov amd
TOVG EMOKENTEG (SLVNTIKOVG KOl ETOVOAAUPAVOUEVOVS) OEVTEPO GTAOIO TNG GUUUETOYHS TMV
VIOmOV 1 Tpiteov Yo v kdAvyn g {tnong oe mpot @don. Tpito otddio N avarodn
EMYEPNOEDV KOl KOATAAVUATOV, OIKOVOUIKT EKUETAAAEVOT) OO TOVG VTOMIOVS OAAG Kot TNV
eVEPYN OLUUETOYN EEVV KeQaAaimv Yo kKaAvym g (mong kabmg ot aplfuol emMOKENTOV
umopovv va Eemepdoovy v apBud TV VIOTOV. XT0 TET0PTO GTAS0 TG aT0fepdThTog VIAPYEL
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KOPEGUOC GTNV TPOCPOPA VD M aENTIKY| TAoN TPocéAkvong apyilel kot pewwvetar. Eivar to
0TAd10 OV ¥Ppilel WraitepN TPOGOYT OC TPOG TN dlayEiplon MOTE 0 TOTOG B Yvwpicel TepIoGoTEPT
eunpepio. AlQopeTikd amodeYOUACTE TO TEUTTO KOL TEAEVTOLO GTAOI0 TNG TTaIUOTHTOS OTOL 1|
€IKOVA TOV TPoOoPIopoV umopet va eBapel Kot ot eravorlaptPovOlEVOL ETIGKERTEG VO TEPULATICOVY
v emhoyn tovs. H peta-oraciuotnrag edon givar avt mov Oa pog amacyoAncet kupimg kot elvan
avTiTid amd To 6Tdd10 NG oTadEPITNTAG.

The Butler Model of Tourist Resort Development

The purpose of he Buller Madel is 10 look a1 the way thal lourm!

T resorts, grow 8nd develop 6 Rejuvenation
-

5 Stagnaton .-

.
6 Decline
4 Consolidation

2 Development

Number of toursts

Tha Butier Model breaks
down lours! reson
2 Invalvamunt dovolkapment o six

Mo

1 Exploration

Aejuvenation or decling

- em e mm tw - - )

I'paonpa 1: Kdxhog Long Tovpiotikod [Ipoopiopov.
Inpyn.: https://www.cyprushighlights.com/2018/05/11/shapetourism

H coom dayeipion tov kaOe otadiov Tov Tovpiotikoh mpoopicpov, Ba pépel v Srwaoiuotnta
700 ToVPIGUOD. Ta 6TAdIN TG 6TAOEPATNTAS KOl TG OTAGIUATNTAG LTOPOVV VOl EIVOL VOTOPEVKTOL
otav eEmtepikol mapdyovteg Toug empépovy. Kat dev elvar dALol amd QuoIKEG KATOOTPOPEC,
TOLENOL, TOMTIKES O1OTOPAYES KO LE TNV TPOGPOT TNG TayKOSUING epPEretag mavonpiag. [TAéov
n dwyeipion tov mwpoopoudv emParier v eEEMEN TG eTodTNTOC Vo avTomeEEADEL o

TPOOPICUOG OTIC TPOKANCELS KAOE LOPONG Kpiong.


https://www.cyprushighlights.com/2018/05/11/shapetourism

1.3 Orv Tovprotikoi [Ipoopropoi kat 1 d10ikNn61) TOVS G UEPQ

‘Enerta and to otddo eepedhivnong kdbe Ilpoopiopov, Eekvdel n otkovouixn ovayévvnon Kot
TOATIKNY SLOUOPP®GT TOV TPOOPIGLOV. APYIKE 01 VTIOMIOL TOATEG EUTAEKOVTOL LE TIG OLVATOTNTEG
mov OBETOVY 6TO Vo AVOTTOEOLY EMYEIPNOELS €ELANPETNONG TOV EMOCKENTOV Kol EMELTO
gloépyovion otnv ayopd EEvol yio tov Tomo, emevoutéc. H kdbe eEEMEN €xel BeTikd Ko apvnTikd
avtikpopo. Oetikd avtikpiopo oTovg VIOTIOVE GE OIKOVOUOKOWVOVIKO €minmedo Kot EmEiTa
APVNTIKO OVTIKPIoUO 0T SLoEIPIoN TOV OIKOGVOTHUATOG KAOMS 1 Prdciun avamtuén dev €xet
emrevyDel dlywg v alloiwon Tov mepPailovTog.

Avtd mov mpaypatikd omovclalel eival n cwoty opybveoon, ®ote va e€acpolotel OTL O
npooplopdg Ba givor Pudoipog kot otafepd avaTTUGCOUEVOS ATOPEHYOVTOS VO EXEL PACELS
otabepdrag Ko otacipnotntoc. o va emitevydet pia frooyn avarntoén Ba tpénet va yivetot
oWOTH HEAETN Kot 0E10moinom TV TOp®VY Kol TouTOYpOoVa Vo emTeLyfel ot dayeipion tov
TPOOPISLOV amd appodto opéa. Méxpt tpdspata enkpatoVce 1) TOroBETNON TS 1 EUTEPia TOL
napeAdovToc gival avty mov kabopilel v dvvatdtnTa dayeiplong 1000 6€ TOMKO OGO KOl GE
emyelpnuaTikd enimedo. Avt n tomoBénon Aapyloe vo dtapoponoteitor 66o M e&EMEN Kot
Kavotopion AapPavouv Agttovpykd poOAo otV KOOMUEPIVOTNTO HOGC KOl Ol TPMOTOYVMPES
TPOKANGELS Apyloay va Tailovv gvepyd poro otnv Asttovpyia Kot PlocitdtnTo ToL TPOOPIGHOD
0G0 KO GTNV OIKOVOUIKT] ££APTNGT TOL TPOOPIGHOV. O1 TPMTOYVOPES TPOKANGELS OEV Elval AALEC
amod TIC PLOIKEC KOTAOTPOQPEG (1Y, Toovvaut ot Taildvon) kat tovonuio (my covid-19, 2019). H
Tovpiotiky ekmaioevon delyvel va elvar 0 KOpLa avaykn ya Kabodnynomn, chyypovn dloiknon Kot
Brooyn e&EMéEn Tov Tovpiotikmv Tlpoopiouav.

1.4 Zratiotikad Xroyeia tov Tovpiotikav Ilpoopispov g Evpomaikig
"Evoong

Nuepa xapn ot tEXVoroYia Kol ot TANpoedpnon £xel emtevydel va Aapfdvovtal tovpiotikol
deiktec Yo kB TPoop1o o, TOV EKPPALOVY Ta TOGE APIEEMY AAAA KO TNV TTOLOTNTO TOV APIEEDV
®G TPOG TNV OIKOVOWIKY OVTATOKPLoT). XOPOKINPIOTIKE Kataypdeovtal, ot AQiEelg avd yopa
TPOEAEVONG, MUEPEG OLVUKTEPELONG VA YDOPO TPOEAELONG, GULVOAIKY| OAmAvVY avd YOO
TPoEAEVONG, HEOM domdvn oVl YOPO TPOEAEVONG, OOTAVY OVE SLIVUKTEPELON OO YDPU
TPOEAEVONG, JIAPKELD TAPOUOVIG oVl Ydpa Tpoérevons. Duoud 6o ta peyédn avtovakiobv
KOl TIC TAGELS TOV EMOKENTOV (GVUTEPILAUPOVOUEVOD Kl TOV SUVNTIKOV ) Kobmg yvopilovue
TG o xpovog mailer Kaboplotikd poA0 TOGO OTIG TPOTWNCES OGO KOl OTIS OIKOVOMIKEG
dVVOTOTNTEG TOV EMOKENTAOV. AvTol o1 dgikteg Ba Exovv kaBoploTikd poOAO o1V TTEPI0d0 TOL
dravvovue (kpiomn tng mavonuiog covid-19) 660 kat ota endueva £In UEYPL TV OAOKANPOOT TNG
emoOpPEVNG OekaeTing, KaBde mALov ta Ta&idio Kot 0 Touplopdg delyvouy va mepvave pa kpion. Ot
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ap1Bpoi deiyvouy va KabvuoTepoLLE VO PTAGOVLE TNV OIKOVOULKY] 0TOO00T TV TEPAGUEVOV ETMV,
EVD 0 HEAOVTIKOG eMOKENTNG Oa Yivel mo KaBoplonévog o oyéon Ue TIG EVOEIEELG TOV £yovpie
néypt otryungs, 0étovrag 1o £tog 2020 Eava ¢ onpeio undév yio ToV TOLVPIGUE KOl KOTE ETEKTOON
v Tovg Tovprotikovg I[poopiopovg.

[Ipoopateg TANpoPopieg omd GTATIOTIKEG LEAETEC Y10 TNV EEEMEN TOL TOLPIGHOV 6TV Evpomaikm
évoon, £€0e1Ee TG 0 TOVPLOTIKOG KAASOS Kol KT EMEKTACT] Ol VANPECIEG TOV GLVTEAOVV GTOV
TOVPLOTIKO TOpEN, amapTilouv To 21,7% g un XPMNUOTOOIKOVOUIKNG ETLYEPTLLOTIKIG OIKOVOUiaL
(Eurostar Statistic Explain, January 2020). Avtd 10 m0606T6 €ivor TOAD PEYOADTEPO Yio EVOV
kaBapd Tovpiotikd Ilpoopiopd. Tnv mpwtid oe aeilelg Tovplotdv katéxet n lomavio pe
axolovBeg v Itodio kor v ['oAlio eved TIg TEPIGGOTEPES TPOGPEPOLEVES KATVEG TTOPEYEL M
Itoria kot énerta n F'oAda pe 060616 dve tev 36,1% tov cuvoAov Kot akoAovBolv 1 lomavia
kot M Teppovia. Mol pe v EALGda mov Ppioketar ot tétaptn 6éon pe 103 exatoppvpio
JVUKTEPEVGELS, OVTITPOSMOTEVOLY TO 57,2 % TOL GLVOLOL TMV SLOVUKTEPEDGEMV UM LOVIL®V
katoikwv otV EE péypt o 2020 (Ipdonpa 2 : AlovukTEPEDCELS GE TOVPLGTIKA KOTOADLOTA).

Tourism destinations — nights spent at tourist accommodation establishments, 2018
(million nights spent in the country by non-residents)
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* This designation is without prejudice to positions on status, and is inline with UNSCR 1244/1999 and the ICJ Opinion on the Kosovo declaration of independence.
(") Estimated using 2018 monthly data.

(%) 2016 data.
Source: Eurostat (online data code: tour_occ_ninat)

eurostat &

Ipaonua 2: Tovpiotikol mpoopicpoi — SvUKTEPEDGEI GE TOVPIOTIKG KatoAvpata o¢ to 2018
(exatoppvplo, dtovuktepedoelc un uovipov katoikov ot yopa) Ilyyrp: Eurostat (tour_occ_ninat)
Tavovaprog 2020.



Towg 0o onuavtikdtepog Oeikng Yo Evav Tpoopiopnd eivor o JeikTng ToVPLoTIKNG EVIOONS TIOV
ekQpalel T0 TOGO SLOVUKTEPEDGEMV TOV U1 LOVIL®OV KATOIK®V GE VOV TPOOPICUO GE GUYKPLON
He Tov TANOLGHO TOL TPOOPIGHOV N YDpag. Ot PiKpol TOVPIGTIKOL TPOOPIGHOY £YOVV LYNAO
TOGOGTO 0TV TOL HETPOV, He dtakpion v Kpoatiag, Mditag kot Kompov otig mpdteg Béoeig
Ko pe akorovdeg v Avotpia v EALGSa kot v Iomavia (T'pdonua 3).

Tourism intensity, 2018
(nights spent by residents and non-residents at tourist accommodation
establishments per inhabitant)
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* This designation is without prejudice to positions on status, and is inline with UNSCR 1244/1999 and the ICJ Opinion on the Kosovo
declaration of independence.

(") Estimate made for the purpose of this publication, based on available data.

(*) Number of nights spent estimated using monthly data.

(%) 2016 data.

Source: Eurostat (online data code: tour_occ_ninat) eurostatE

Cpaonpa 3: Tovpiotikn| Eéviaon oG to 2018 (S10vuKTEPEVGEIS LOVIL®V KATOTKMV Kol L LOVIL®V KATOTK®V
6€ TOVPLOTIKA KaTaAvpoTo ovd kdtowo) ITnyn: Eurostat (tour_occ_ninat) lavovdpiog 2020.

Avrtiotoya pe pétpo to péyebog tov mAnBuouov TG Ydpag, ot ToAiteg Tov AovEepfodpyov, TG
Youndiog ot e Kompov, €deiov va ta&devovy Kol vo SVUKTEPEDOLV GTO EEMTEPIKO



nePLocOTEPO Ao TOVG LdAomovg Evponaiovg morites. (I'pdonpa 4). Xe avtiBeomn oto dAlo dipo
Bpiokovtor 1 Povpavia, 1 EAAGOa 1 BovAyapia ko | [Toptoyoaria pe péco 6po Mydtepo amod 2
JLOVUKTEPEVOELG OTO £EMTEPIKO Y10, OTOLOVONTOTE OKOTO, TepAapfavouévou kat tov Tovpiopoo.
Avtd &Kk TV TALIOCTOV EKQPPALEL TNV OKOVOIKT SLOOECIUOTNTO Y10, TOVPIOTIKY SAmAvY TMV
noMtov. Ot ['eppavoti eivar pe v peyaAdbtepn ToupioTikn damavn He mocd dve tov 80 6. upm.
H avaioyio e50dwv amd Tov Tovpiopd oe ke ydpa otov AEIL deiyvel Tnv otkovoutkn onpacio
™G avantuéng Tov deBvolc Kat e6mMTEPIKOD TOVPIGHOD KOl KOTO EMEKTOCT) TV OVOyKoldTNTO,
GOKNONG TEPLPEPELNKNG TOALTIKNG Y10l EMITEVET QEIPOPO AVATTVENG OE GYEoT pe Tov Tovplopd. H
peyoivtepn avaroyio e66dwv otov AEIT oty Kpoatia (18,4 %), otnv Kompo (13,9 %) kot ot
Mdkta (12,7 %), emPePaidvovtag T SNUAGIO TOV TOVPIGHOD YO TIG YDPES OVTEG.

Country of origin for outbound tourism trips, 2018
(average nights spent abroad per inhabitant aged 15 years or more)
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(") Estimate made for the purpose of this publication, using the latest available data for the EU Member States.
(%) 2017.

Souwrce: Eurostat (online data codes: tour_dem_tntot and demo_pjanbroad) eurostati

Cpaonpa 4: Xopo Kataymyng ywo to touptotikd toéide oto e€mtepikd wg to 2018 (pécog 6pog
davuktepenoEmV 6710 eEMTEPIKO ava KaTotko nhikiog 15 etdv kot avw) ITny.: Eurostat (tour_dem_tntot)
ko1 (demo_pjanbroad) Iavovdprog 2020.



1.5 Ouv 17 otéyor Tov OHE xon n @wpocappoyn tovg otn Procipdtnte TV
IPOOPLOUOV

To 2015 pe yeviko ypappateio tov OHE tov Avtovio ['kovuvtépeg, OAla T kpdn pHéEAN ymoeloov
mv Atévra Biwoyung Avartoéng, pe ypovikd 0pto 1o 2030. Ztoyog oe Eva eipnvikod, EvnuepovVTa
Kol vyw mAavATN, vao dlveton meplocotepn afio oty avOpomivn (®f Kol 6TIC GLVONKES
Buwoipdtrag tov. H AAAnAeyyom mpénet va givol To TpdTo epyarelo S10GQPAAONG TOV OVOYK®OV
K0l VAOTOINOMG TOV TPOGOOKIDV TOV 0VOPOT®MY TOL GYLEPO KL TOV adP1o.

Apyucol otdyot elvar 6601 EUTAEKOVTOL e TV AEIOTPETT SLOCOAMGN VYIS dtafimong KATL Tov
otepeitan 0 Podg TANOBVGUOG TOV TAAVTN Kot NYEL TPOTOYVOPO GTOVS AVOTTVYUEVOLS A0S TNG
Evponng. Avtol emypappotikd sivol 1.  otoyio, o OAEG TIC LOPPES TNG, 2. GOOTN SUTPOPY| Kot
Buooun yempyio, 3. vyeia kot evnuepia, 4. To0TIKN ekmaidevon, 5. 16oHTNTA TOV VO EIA®V KoL
oePUCHOG TOV YOVOIK®V Kol KOPLToldv, 6. tpocPacn oe kabapd vepd kot dmapln amoyEtevonc,
7. mpocPaon ce evépyeta Yoo OAOVG. Xe devTEPN PAoN emdlwKkeTon 1 8. adlonpenn epyacia, 9.
xpion Kot TpodBnon g kowvotopiog, 11. peiwon tov avicot)TeV HETOED AOMV Kol YOPOV. X
Tpitm @domn mo cvuvaer| pe tov TovploTikd Tpooptopd Eyovpe v 12. emitevén tov frociuov
TOAE®V Kol KOWOTHTOV, 13. dloc@diion TpoTHT®V PIOGIUNG KATAVAA®GNS Kot Topayw®yng, 14.
avaANyM enelyovcag dpaomng Yo TNV KOTATOAEUN OGN TNG AAANYNG TOL KALOTOG KO TIG EMTTOCELS
g, 15. datnpnon kot agupdpog ypnon OAwv TV BaAdooiov Topwv Kol Pidciun dlayeipton g
Bromowkiddtntoc. Téhog £xovpe v 16. enitevén TV PLOCIUOV KOWVOVIOV Yo PNV, Skotochvn
kot 17. tpnon tov Becudv pe v cuvepyasio Yo XITELEN TOV GTOYOV GE OIKOVOUIKO EMITEDO,
oV TEXVOAOYiD, TV OVATTLEN WKAVOTATOV 6TO eUmOPlo Kot vo eEaAelpfody T GLGTNIIKA
npoPAnpata mov ennpedlovy v BECIKT Kot TOMTIKY Guvoyn, Vo TpomOnbovv ot moivpepeic
etapcég ovvepyaosies (Ieprpeperokd Kévrpo ITAnpopdpnong tov OHE, 2020).

Ev ém 2020 6mov n mavonpio og maykdopo eninedo kot otnv Evponn arotdnwoe {nuiég 1660
ommv owovouio 660 Kor otV gunuepia Tov avlpormv, o Tovplopdg Kot €01KOTEPAL Ol
TPOTOGTATES TNG EMUOPP®ONG ToL TovPIGHOV, TPOTOGTATNGAV TPO®ODOVTOS TNV OAANAEYYIT
and ™ PBopd Prounyavic. Tov TOLPIGHOV, VO VTOGTNPIEEL TNV KOW®VIO, GLVEIGOEPOVTOS TO
aropoitro ayabo g oitiong kol €merta TG OWOVIG 6€ OGOLG VIOGTNHPLOV o KON
wpoomdhelo. LaKpPld amd TOV HOVILO TOTO TOPAoVg ToVG. Ta mpdta pmvipata g ovOpmmiig
Kol TNG OAANAEYYONG €0pacav KOVOTOMTIKA VA TALOV PBplokdpacte otnv avalnmon tov
TpOTOV emavekkivnong (reignite), emavadiopydvmong (reengineer), eravacyediacpov (redesign)

Ko enoveotiaong (refocus), mpmta yio va emitevyel n emPiowon kot Exerta n avartoén (Buhalis
D. 2020).



2° KE®AAAIO : MEOGOAOI ENITEYEHX BIQXIMOY
HHPOOPIEMOY

2.1 H avaykn aoxknong pedodoroyiog yro exitevén frocipov tpoopiopov

H ae196pog avamtuén evog Tovptotikod Tpoopicpov dev pumopei va copfadifet kot va cuvovaleton
ue tov palikd tovpiopd oe évav mpoopiopd (Rebollo J.,2003). Merétec tov mopelboviog
emoAnOevovtat e Tov 6100 NG PLOCIUOTNTOG GTOVG GVYYPOVOVG TPOOPIGUOVG, EMELTO, OO TO.
Bropata g mavonuiog covid-19 mov Eekivnoe ev €t 2019 ot Kive aAAd otiypdrice tov
Tovpiopd oy Evpdnn kon wiaitepa oty Meodyero. [Théov vdpyet n avaykn evooUATOONG
TOV POV NS 0EPOPOV aVATTLENG OTOV GYEOOCHO Kol Ooyelplon OPIU®Y TOVPICTIK®OV
TPOOPIGUAV G KAOE HopPn Kol TOTO TOVPLGTIKOV TPOOPIGLOV, amokAeiovtag v cOykAlon

palikov TovpIGHOL Kol BLOcIHdTTaS.

O avBpomvog Tapdyovtag ivat To KOplo péEANUA oty avayvapion g frocipudmrag. Ot deikteg
oV ekEpaovy v adENon Tov PloTikov eMESOV, AMOSEIKVOOLY TNV CWGTH KoTeLHLVON TOV
puefodwv mov €yxovv mapbel. H avantuén g amacydAnong kot 1 EUTAOKN TOV TOAMTOV GTO
dpoOUEVO TNV TOMTIKNG KOl OIKOVOUIKNG OKNVNG, evBappOuvouy Vv enitevén g Procipudtmroc.
H dwtmpnon mmv mowwmrtag {ong evog Tovpiotikov Ilpoopiopod 1660 yio tovg HOVIHOVGS
KOTOIKOVG OGO KUl TMV U1 LOVIL®V KOTOIK®OV, £ivol LEPOG TV TPOOJEVTIKMY 00NY1dV TG EE mov
ocvvovaletar pe v e€EMEN ¢ kavotopioc. Etvar £vdeiEn g e£€MENG TOL TPOOPIGUOL KoL TOV
Bétel o¢ Prooyto.

H evaocyoinon pe tov Tovpiopd ce évav mpoopiopd Ba mpémel vo emOIOKETOL Vo Unv givat
TEPLOOIKY, OAAG GuvexOUevT. LTOY0G TPEMEL VoL €fvol 1 CLUVEYNG TPOGEAEVLGT LE SLOPOPETIKES
EMAOYEG VATTLENG TOV TOVPIGHOV. AVTO BETEL 1 EVOITYOANGT GTOV KAAOO TOVL TOVPIGHOV VOl EXEL
avayvoplopévo emayyeApatiopd. O ermayyeiuatikos Tovpiouos ®g évvola, GTNV OVTIANYTN TOL
KOWVOU EVOLPEPOVTOG ETYE VO KAVEL LLE TIG EKONANDGELS 1) ETAYYEALATIKEG GUVAEELS, TTOL AAUPAVOLV
YOPa o€ vV OMOROKPVOUEVO TOTMO amd v €dpa pag emyeipnong (Wootton G.,1995) kau
Aappavay tOmo oe Egvodoyelokés povadeg N ekbectakd kévipa. [TAéov 1 évvola €yel mapet o
KaBopiopévn Hopen, ®G TPog Tov TPOTO 7OV Olopyavdvovtal 1060 1 @rho&evia 660 kol M
opybvoon Kot dwoyeipion TV vanpecidv mov eEuaNPeTodV TOV OKOTO EMICKEYNG G Evav
Tovpiotikd IIpoopiopd. Xtovg emayyeAHOTIKOVG YOPOVS GLAOEEVIOG KOl VLANPECIHOV TOL
Tovpiopot, TAéov mpoaotifevtotl Kot 1 GUUUOPP®GCT Kol THPTOT) VYEIOVOLUK®V TPOTOKOAA®Y TOV
pEmeL va Tpovvtal amd 0hove. Ta mpwtdkolha dev glval AyVOOTO GTOV TOYKOGUIO KAAOO TOV
tovpiopo?, kabmg oto Xovyk Kovyk epapuoomray ond to 2003, dtav EEonace 1 Tovonpuic Tov
Severe acute respiratory syndrome (SARS).



2.2 Agwpopog Avantoén kot Blromoukihéotntog Tov Tovprotikov Ilpoopiopod

H acipopa ovorroén o €vov Tpoopiopd yIveTal OVTIMNTT O TPATIVY OVATTUCH KOl TPACIVY
otkovouio, mov cEReTar To TEPPAALOV KOl EMTPETEL TNV EKUETAAAELGT TOV PLCIKAOV TOPMV [LE
7o apyovS puOUOVG amd o TovG OV Ypetalovtol Yo va, avavewBovv. O TovploTikdg TPooPIo g
umopel va 0écel g pia dpactnpotro TV Emitevén agpdpag ovantuEne. Evailoktikog
Tovpiopdg mov otoyedel e Tpoostacia kot avafdadcn Tov Puokoy TepPdAlovtog eivarl HEco
TPMTO, Y10 VoL YIVEL EAKVGTIKOG 0 TPOOPIGUOG KOl EMTPOGHETA VL TOV TPOGOIDGEL TEPPUAAOVTIKN
actntikn. X ‘outy v KatehBvvon UTopoLV Vo GUUPAAOLY OPYOVOUEVEC TPOCEAEVGELS,
OPYOVIGUAOV OTKOAOYIKNG TPOGTAGIOG, OOGIKNG avaddcmons, Tpootaciog g Natura axoupo Ko
Bardootlag otkoloyiag. Avti 1 katevbvven opiletar wg oikotovpioucs (Gossling S. 1999) ko
eknpooconel 10 15% tov EULoKOL ToVPGHOYD. Ol OPIGHOL TOL OIKOTOVPIGUOV OTOKAEIOLY
Katavéiwon topwv oto Babud v duokoiio TPOGEAELONS GTO PLVGIKO TEPPAALOV AOYO TG UN
EMTPEMOUEVNG KATOVOAWDGCNG OPLKTAOV KOLGIH®OV Omd To HETAPOPIKA HEGH. QoTdOco givor
EAKVOTIKT S10d1KAGI0 TOVPIOUOD Y10 A0OVS TTOL TPOEPYOVTOL OO PLOUNYOVIKEG YDPES KoL £YOVV
avénuévn (non v dpactnploreg mov oxetiCovion pe v datnpnon g Bromowhdtrog
(Boo, 1990 & WWF,1995).

H dratnpnon e Biomoikidotytag lvan onUavTiKh 6TOLG UKPOTEPOVG TPOOPICUOVS Kot LENUEVNS
npocédevonc. Avtol givorl Kupimg vinod Kot Tapabardooieg TeployEg OTMS Ko TEPLOYES LEYOANG
euPéretag wortopikov pvnueiov. H mpootaciog g Blomowihdtntog mpocdidel moGoTIKES Kot
TOLOTIKEG WPEAELEG GTOV TPOOPIOUO KAODG EMEKTEIVEL TNV TPOGEAEVOT| EMOKENTOV EEAAEIPOVTOG
TNV ENOYIKOTNTA TOV TPOOPIGLOV KOl EMELTO. TPOGOIOEL YNANY OKOVOUIKT 0Eio GTOVS VINPEGTES
TOV TPOOPIGLOV.

2.3 Avantoén g Amacyoinong TV Katoikmv Tov Tovprotikov [Ipoopiopov

Mo amod Tic adikieg 6To YDOPO TG amacyOANoNG elval va Eevitevetal £vog epyalOUeEVOg yio 0pEDT)
gpyaciog o€ Evav TopEN oL ivat 101 AVOTTUCCOUEVOG GTO YMOPO KATOY®YNG 1 TOTO OVOTPOPNG
T0V. A0 TO TPOTO GTASO TOL TPOOPIGHOV OV €EEPEVVIETAL OO EEVOVE MG KOl TO GTA10
avamtuéng, dlvetar n evkaipio AvATTLENG TG AMAGYOANONG TOGO GTO TOUEN TOL TOVPIGUOV OGO
Kol 6T SloElPLoN TOL TPOOPISUOV A TOVS OPYAVIGUOVS TTOV VIOSTNPILovy TV PlLOCSOTNTA
tov [Ipoopiopod Kot 6Tovg VIWOAOUTOVS TOUEIC. ApyKd Pe TNV avATTLEN TOV VITOOOUMV TOL
TOVPICUOYD, EMELTA GO TOVS OMOPOITIITOVG OPYAVICUOVS Y10 DVITOGTNPIEN TNG TOTIKNG KOWmVING
mov Ba dtevpHivel TV €ktaom g, Kabdg Bo onueidvetar o parvouevo tov minbwpiouov. O
TANOOPIoUOG PEPEL VENUEVES AVAYKES KO LEYOADTEPT KIVNTIKOTNTO GTO OIKOVOUIKE dpOUEVQL
eVOG TOTOL, TOGO LAALOV ATV 01 TEPLGGATEPES LANPEGIEG £YOVV VO, KAvOLV pE eEumnpéTnon Un



uoVIHOV Kotoikmv. Ot un HoviHol KATolkol KOToVIADGVOLY TOLS TOPOLS TOV TPOOPIGLOV KOl TIG
TOPEXOUEVEG VINPECIEG PIAOEEVING, |11 CLUVEIGOEPOVTAG GTI) ONHULOVPYIC TOVG.

Ol KaTOVOAOTIKEG OVAYKEG OTN CLYYXPOVN EMOYYN, HE TNV avamtuén tng Kowvotopiag, Ogv
nepopiletor o€ KATOVOAWMTIKG ayaBd, oAAd kou o vanpecieg mov Oo mpémer va
dpacTnpomoovvtol amd Eunelpo mpocomikd. Ov xliwaroloyikés orlayés €0ecav  axkOpa
TEPIOCOTEPEG AMALTNOEL OO PEPLEG TV TOLPIOTMV TTOV Bal TPEMEL VoL KaALPBOHV, MOTE Vo £EL
mv eveM&ia vo unv adha&ovv tpoopiopd (Gossling S. ,2012). Avtd B€tel cuveyoueveg evépyeleg

eEEMENC TOGO TV VTTOSOUDY OGO KoL TNG TEYVOYVMOGING.

2.4 Avantoln Evolloktikov Tovpiopod ovvo@n pE TG KMUOTOAOYIKES
ovvOnkeg Tov Tovprotikov Ilpoopropov (Tactpovopio, AOAnTicpds, elomopin)

Yndpyovv onpovtikKd GTOrKEl0 TOV OTOOEIKVOOLY TNV EYYEVI] GNUAGICL TOL KOPOV KOl TOL
KMUOTOG Yo T AMyn amo@AacEDY Y10 TOVG TOVPICTEG, CLUTEPIAAUPAVOUEVOV KivnTpa, ETAOYT
TPoopLo oY Kat xpdvo Ta&d1o0, kabmg kat epmepiog (Scott D. & Lemieux C., 2010). H avtiinyn
evoc Tovpiotikod Tpoopiopod dev mpémel va cuvamtel pdvo pe v ewoéva nAo Ko 0dAacaoa,
OAAG pmopet vo epmepiéyel Tov Ao Kou tn 0dAacco oG PEPOS TV EMAOYDV avd mepidoove. H
avantuén evailaktikod tovpiopov (Ewdva 1) etvar o kOprog Adyog dtdomaong TG EXOYIKOTNTASG
v évav mpooptopd. O kPG Tapdyovtag SIUOPP®ONG TNG TEPLOINKOTNTAS EVOS TPOOPLGHLOV
elvar ot KMpatoloywéc ouvOnKkeg TOL  EVOAAACCOVTOL KOTO TO TEPACUA TOV YPOVOV.
Avopepnrope otn BlomowiAdtnta Tov Tpoopiopod o¢ HEGO TPOGEAKVOTG.
MACRO-SCALE

SECTORAL INFLUENCING IMPACT PATHWAYS TOURISM SYSTEM
FACTORS

Economic Growth/Recassion |
Source Markets I

Transport Access/Cost

Paolitical Stability/Security Tourists
Technological Change Travel Motivations
aohi Capacity to Travel
Demographic Change Direct Climate Impacts pacity
Currency Exchange Rates / Deastination Perceptions
'
Border Agreements Indirect Climate Im
pacts Transport Systems I
Seasonality -~ Environmental Change L1

. . “Inter-Annual Variability4 Economic Change o Destinations

Climatet_ e —| _ ~ RN Tourism Operators
. Extreme Events (SocloTtF'ollltlt‘.dal Chantge) (accommaodations, activities,
N f L — security, land-use, etc. i
Climate Ghange Y- - transport, retail)
Communities
r N - -
‘_I » Climate Policy Regulators
A Ll | (mitigation and transport costs)
Insurers/Investors
MNational Tourism Organizations

I'paenpa 5: KApotiké emdpdoelg 6tov touplotiko touéa. Inys: Scott D., & Lemieux C. (2010).
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[TapdAinia 1 datipnon g Blomowihdttog oivet £d0pog otnv avamtuén dvo peydhov KAGO®YV,
¢ [Naotpovopiog ko tov AOANTIGHOD, G TEPLOOOVE TOL EVLVOOVV TNV OVATTVEN TOV KAAI®V.
Téo0 o1 KAMpaTtorloyikég cuvOnkeg 660 Kot 01 KAGOOL TOL TOLPIGUOD EVEPYOTOLOVV OAOKANPO TO

Tovpiotiko pawvopevo (I'paonua S).

Ewova 1: Tactpovopikn doenpon tov Eevodoyeiov Elysium Resorts & Spa Hotel in Paphos , 5 actépov,
670 oladiktvo (2019).

O Taoctpovopikdg Tovpiopds cuvovdalel TV Yyoyaymyio Kot gumelpion HEGO NG KaOMUEPIVIG
avaykng onpovpyiog yevpdtov kot mot®v. H mepurétein tov tagidtob, g onpovpyiog Kot g
AmOAOLONG OTOV TOTO TAPUCKELNG, ONUIOVPYEL TPOTOYVOPES gumelpieg mov dwpnuilovv tov
npoopiopd (Gheorghe G, 2014). H emiokeyn pmopei vo cvvovdaletar pe exbéoeig, emdei&elg
HOYELPIKNG KOl YELOTOYVAOGiN Tpop®V. Ot Koupikég cvuvOnkeg moAAEG Popéc cuuPdiiovy otnyv
SeEaymy™| TOL YOG TPOVOLKOD TOVPLIGHOV, KAOMG 01 TEPIECOTEPOL KAPTOTL £X0VV O1KO TOVG YPOVIKO
opifovta wpipovong kot mapoymyns. Zopeovae pe dnpocicvon tov IHaykdouov Opyovicpod
Tovpiopod twv Hvopévoav EOvav (UNWTO, 2019) to mtpoeil tov YooTpovopkoh €TCKENTY
KOAOTTEL OAEG TIC NAkieg amd 18 wg Kot 65 gTtdv, pe VYNAS pLopewTKd eminedo (65% amdportor
TOVEMOTNUIOV) Kot 1000, VYNAOTEPO TOV KOwvoU Tovpicta. Eved coppova pe tov Aebvi
‘Evoon Taotpovoutkod Tovpiopod (World Food Travel Association, 2018) ot evdiopepouevol
delyvouv va £QouV YVOGELS YELOTOYVMOGTaG Kot avalntdve TV eumelpio Kot n opactnplotnTa
YOP® OO TN YOUSTPOVOUIN, EPELVAVE TNV KOLATOLPO, TOL TOTOL, EMOIMKOVV EMOAPT| LE TOVG
vtomovg (UNWTO, 2019) kot érerto avalntdve vo yvopicovy OAEC TIG TOMTIOTIKEG TOPAOOCELS
T0v Tmpoopiopov. Eumiéketar mAéov kot m [Holtiotikp KAnpovopd tov mpoopiopod. H
yoaotpovopio gival éva omd to kKopla péca Tpominong evoc mpoopispov ota social media, evd
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TaVTOYPOVA 1) AvAlNTNOT YOOTPOVOLUK®Y EUTEIPIDOV 00NYEL TOVE EMOKENTEG GTOVS TPOOPIGLOVG,.
H dnpocicvon potoypaidv pe eoyntd ivar and tig mo dradedopévec ota social media. Zopewva,
ue WFTA (2019) o yaotpotovpiotog E0OeVEL PKETA TEPLGGOTEPA GTNV EUMELPin. amd OTL Ot
VIOAOITOL, OTOV O KOG TovpioTtag £odebel To éva TpiTo TOL TPOUTOAOYIGHOD JOKOTMOV GTY|
dTPOPY| TOV.

O 00N TIoHOG € EEMTEPIKOVG YDPOLG KOl KVPImG OTL £xel eEAPTNON UE TV KAALYN ATOGTACEWV,
xepoaio Kot OoAdoota, ival CLVVEACUEVOS HE TV LOPPOAOYIN KoL TIC KOIPIKEG GUVONKES TOV
npoopiopoV. Evag abAntikdg tpoopiopds amotehet poykd tepiBariov yio kabe abAntm kot Ogotn
TOV 0OANTIKOL TOVPIGUOD, KAOMS apNVEL EVTOVO GUVAIGHN AT TPV KOt LETE TNV dPASTNPLOTNTA.
dvowd o cuvasOpota mowiiovv and to Pabud cvppeToyns, av to dOAnua eivor atopkd M
OO Kol omd TIG OVOUVIGELS TOL TPooptopd. [ Tovg emavaiapfovopevovg TaSoumdTeg TG
EUTEPLOG EVOOUATOVOVTOL TO €VOLNQEPOV, 1 gvoicOntonoinon, n Opdon kor 1 emBopic. H
OeauotikdTHTO, GTOV TPOOPIGHO AMOTEAEL TO HEYOADTEPO TOGOGTO TPOGEAEVGNG KOl LE TN GEPA
™G €ivonl GAANAEVOET LE TNV TEYVOLOYIKN TPOOJO Kol TNV KAALYN TV HEG®V evnuépwonc. Ta
HEAN TV afANTIK®OV opyavdoewv, efelovtikd 1 apePoupeva, oakolovBodv TiG abANTIKEG
JpPaCTNPLOTNTES KOl OOTEAOVV pHeYOAo pepidto cvppetoyne. apdiinia ta apefoueva péin
UITopovV va SNUovPYHGoLY UovVIUN BAcT OVTITPOCORTELGNS TV AOANUATOV GTOV TPOOPIGUO.
Atveton gvkoipio omn dnpovpyion abAntikdv ekBécemv maykoOGHov BeAnvekovs Omwg £xovv
nponynBet o Hkpovg TPOOPIGHOVS Kol Oyl evpeiag avayvopions. O afintikodg Tovpiotog elvan
OLKOVOUKG TPOGAVATOMGUEVOS KOTAVOAMTNG, LE OVAAOYO KOTOVOAMTIKO TPOVTOAOYIGUO Kot
avaAOY®S TiBeTOL S10VONTIKOG, KOIVOVIKOG KOl TOAMTIOTIKG TpocavatoMcouévos. [Ipoopiopol mov
emAgyovtol and afANTIKEG SloNUOTNTES AOTEAOVY KIvnTpo Kol Yo Tovg Bovpactéc Tovug,
waitepa av TPOKELTAL VO 00K GovV TNV aAnTikn tovg dpactnpiotnta (Kurtzman J., & Zauhar J.
2005).

Ta tehevtaio ypoévia Exet avamntuyBel 1010iTEPA O GLVOLACUOG TOV TOVPIGUOV LE TNV TEPITETELN
Kot dpdion, pe Ot pumopel va cvykataréyetal o€ avtéc T1g katnyopies. H Ile(omopio mov emiong
Aoppdver 6Ao kol PEYOADTEPO £00.POG, Bempeite pia TO YoAapng £VIOONG SPAGTNPLOTNTO TOV
pmopel vo emAEEEL 0 EMOKENTNG Y10 S1APOPOVS AOYOVS KOt VTOKIVOOUEVOG amd apKeTd KiviTpa
(Atdypoappa 1), aALd KOPIOC ETEWN TOL EMTPEMOVY Ol KOIPIKES CLVONKEG KO 1| LOPPOAOYiN TOV
TPOOPICLOV, TOGO GTO PLGIKO TEPPAALOV GGO KOl AOYO ALENUEVOV VTOSOUMY TOV TPOOPIGLOV.

Ta xivntpa g evacydinong pe v Ilelomopia pmopodv vo KATAYpOQOVV  HE TOGOTIKA
armoteAéopata oe €&t mapayovieg (Ilivaxag 1), ot toviCouv OtL 1M «oAdpoon», 1
CKOWVOVIKOTOINGM» Ko 1 «avaKAALYN» cLUPAALOVY otnV tKavomoinom ¢ nelomopiog, Evod M
«avayvoplony éxel dvopeveig emmtooelg (Bichler B.F. & Peters M. 2020).

12



What soft adventure motivation factors drive hiking satisfaction?

Experience level
(0.331**%)

(0.073%) Country of origin
Q Q (n.s.)

Creativity (n.s.) Q
Recognition (—0.079*)Q

Q Positively associated with hiking satisafction

Socializing

Discovery
(0.177***) Challenge

(ns.) Relaxation
Q (0.279%**)

Q Negatively associated with hiking satisafction

Awaypappa 1: Kivntpa evaoyoinong pe v IeConopia. ITiy7: Bichler B.F. & Peters M. 2020.

Items Relaxation Recognition Challenge Socializing Creativity

Discovery

To relax mentally 0.837

To get away from it all 0.795

To relax physically 0.742

To show others | can do it 0.869

To be recognized 0.863

To be known 0.779

To develop my abilities 0.843

To increase my knowledge 0.822

To take on new challenges 0.642

To be with others 0.870

To build friendships 0.777

To have a good time with friends 0.739

To foster my creativity 0.796
To use my imagination 0.718
To view new places and things

To have an adventure

To view the scenery

Variance explained (%) 27.90 13.95 9.58 6.83 5.10
Mean (SD) 5.72(1.19) 2.10(1.28) 4.29 (1.56) 4.82(1.31) 4.26 (1.50)
Cronbach’s alpha 0.798 0.828 0.847 0.750 0.727

Notes: KMO: 0.853; Bartlett's test of sphericity: 3,543.668 (0.000)

0.751
0.667
0.602

4.84
5.85(0.95)
0.633

IMivoxog 1: Aepevyntikn avaiovon mapayoviov yuo evacyoinon pe v [elonopia. I7yysn: Bichler, B.F. &

Peters, M. (2020).

2.5 Avapadpon g IoMtiotikiig ko @voknic Kinpovopag

H moMtiotikn kot puoikn kKAnpovopd evog mpooptsol, Tpocdlopilovy TV TaVTOTNTO TOL Kot

v wotopia tov. Ot de opyaviopol IlepiPariovtikov Tlpoypappaticpod tov Hvopévov EBvov

13



(UNEP) kot tov Ioykoécuov Opyoviouod Tovpiopod (UNWTO), ékovav kot 6to moperfov
avénuéveg poomdheleg va 0picovv pe OEIKTES, TOGOTIKA KO TOLOTIKA OPLo. OGTE Ol TPOOPIGHOL
va dayepifovtor KatdAAnAa yio TV amo@uyn oveCEAeyKTmv avanti&éemyv mov Bo empépovv
emdeivoon oe TEPIPUALOVTIKOVG TTOPOLG KOl GE KOWMVIKO-TOAMTIOTIKEG 1GOPPOTIES, KOOMG
épyovtal oe avtiBeon pe TG ot apyég TG AELPOPOV TOVPICTIKNG OVATTVENG OE EMYEPNOLOKO
eninedo (Berno & Bricker 2001, Wickens, 2015). Eropévmg avtég ot mpoomdbeiec dAlote givar
EMITLUYNG KO AAAOTE LT GUVETEIC, LE TIG TTLO YOPUKTNPLOTIKES OVTEG THGS IKOVOTHTOS UETAPOPOS TOD
tovpiouov (Tourism Carrying Capacity, UNWTO 1999), kot zov opiov tn¢ amodextic allayng(
Limits of Acceptable Change, Stankey 1985), éxovv epapprootel 0pEmg & HEAETEG TEPITTOCEDV
Brdopov tovpiopov pe 1o gvpomaikd tpodypapupoa CHERPLAN (http: // www.cherplan.eu) va éxet
epapuocet Evav cuvovacpud tov TCC kor LAC pe v évvola g dtac@diong «sopufatotnrog
KOl  GUVEPYEWNS METOED  TNG  OlTNPNoNG NG  MOAITIOTIKNG  KANPOVOMAG Kol TNg
KOWMOVIKOOIKOVOMKNG  avamtuéng pe v mpoddnomn ¢ vwobétmong &vog  GOyypovov
nepiorloviikod oyedlacpod oe 6An ™ Notwo kot v Avatohmkn Evpodmnn» (lliopoulou-
Georgudaki, J., 2016) H avapdaduuon g IMoltiotikng kot duokng KAnpovopiag tpocdiopiletan
pe v dtaevAaén Tovg kot v Tpofoin tove. I'ivovion pépog g mpoPoing tov I[Ipoopiopod.

Av pépovpe mg Tapdodstypo Evav Topafordcsto Tpoopicud, Onmg ivar ) erapyia g [1deog, Oa
AaPovpe mAnpogopieg kar Ba draxpivovpe gukapieg mov pmopodv va astomomBovv. Ymnpée
TOMTIGTIKY TpwTEVOLG TG Evpdnng 1o 2017. Eivatl 610V KatdAoyo TG TaryKOGHLOG TOMTIGTIKNG
Kinpovoud and v UNESCO, kabog dwatnpel peydro aptBpd opyotoloyik®dv yopmv, apyoio
YnewmTa o APLoTn KoTdoTooT, apyaiovg Paciiikos Tapovg, Katakoupes 6mov Aafav ydpa
YPLoTIOVIKEG OpnokevTikég TeheTég Kot cdlovtal Totyoypapies. To kKAipa g eivan guvoiko kabag
ToV mEPL5cOTEPO YPpOVO givar 30-35 PBabuovg kehoiov kot o yeymvag givor apkeTd Nrog. Pvoikd
EMOUEVO VA ATOTEAEL TOV TEAELO TPOOPIGUO Y1 avATTLEN TG OPAGTNPLOTNTOG TOV TEPITATOL KOl
¢ modniacioc. Ot Baddooieg mapaiieg TG Amd TNV TPOGTATEVUEVT] TTEPLOYN TNG XEPCOVIIGOL
Axdpa, péxpt mv mpootatevpuévn mepoyn [é€tpa tov Popov, dtutnpel puoikn opopeid, evod
TopdAANAL €xovv avomTuypévn TV TovploTiky Papid Propnyovioe tov Eevodoyelwv mov
PUL0EEVOUV LEYALO 0p1BLLO TOVPIGTMOV 101M¢ TOVG Beptvolg unves. O TovpIoOS TS Exel avamTuyOel
pe Bacikd kivtpo to euvoikd KA aALA Oyt o OAEG TIC SLVOUIKEG avaBAOLIOTG TN TOMTIGTIKYG
kol Dvowkng Kinpovouds. Avtibétwg katomvy peiétng yaptoypaenons (Ewova 2) pe
npoypappatiopévo Xvotnua Feoypagpikov ITAnpogopidv (GIS) mov pekétnoe v oy povikn
TopaAloyn TG TEPLOYNG amd TV TEPLodo TG Evapéng ¢ avotkodounong apyés tov 1980 uéypt
KoL GNUEPD, VILAPYEL U0 TAOT| KATOMIESTG TOV TEPOYDV UE UVNUEID TOMTIGTIKNG KANPOVOULHG
(Agapiou A, 2015). H amodederypévn ypion kot cuuBoin g mAemokonnong kot teyvikég GIS
Yoo TNV TOPOKOAOLONOT UVNUEI®V KOl OPYOLOAOYIKAOV YOP®V CNUOVIIKNG LGTOPIKNG Kot
KaAMTEYVIKNG a&log, etvol To TPDTO HEGO TPOoTAGING Kol EUPESH avaPAOIIONG TG TOAITIGTIKNG
KOl (PUGIKTG KANPOVOULELG.
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Ewéva 2 : Mvnueio, kot Apyotoroyikoi yopot g enapyiag ITapov pe GIS amotdnwon. ITyyr: Agapiou A,
et al (2015).

‘Enerta Oo wpémel va vapéel mepUTEP® TPOCTAGIO KOl SAGPAAICT) TNG PLGIKNG HLOPPNG TMV
TEPLOYMOV LE VOpoBeTkd mhaicto mov Ba emPAémovy ta TupaTo opyatoroyiog, ToAeodopiog Kot
TUNLLO OIKOAOYIKNG TEPIPAALOVTIKNG EMIPAEYG.

2.6 AvanToén TOV YTOOOUAV TOV TOVPLGTIKOV TPOOPLGHOV

Eva €éyovpe avomtogetl v onpoacio g StapOuAaENG Kot avarnTuéng TG TOALTIGIKT KO QUGIKNAG
KANPOVOLLAG TOV TPOOPIGHOV, 1 aVATTOEH TV DIOOOUMY TOV TPOOPICHOV Y10 EMITEVEN NG
AVTOYOVIGTIKOTNTOG, 08V TPEMEL va SIVEL TNV EVIVTIMOT TG £PYETOL GE AVTIOEST TNV AEPOPO
avATTLEN TOV TPOOPIGLOV. AVTIOETOC 1) EMEVOVOT OTIS TOVPICTIKEG VITOJOUES £1TE WOIOTIKEG €lTE
onupooieg, vrootnpilovtar pe v texvoroyikn e£€MEN mov emPaiietan v glval QUMK GTO
mePPAALOV Kot Vo unv ovTikafiotd tov avlpamivo mopdyovta.

[ToAroi opiopoi £xovv 600&l draypovikd Yo dSta®PIGUO TV VTOSOUMY VPEiNG CNUACTHG Ao TIG
TOVPLOTIKEG VITOGOUEG. Ziyovupa OIS Ol TOVPLGTIKES VITOSOUES EEOPTMVTOAL OO TIG VITOJOES Kot
To. TAGVO. OVATTUENG TV OCTIKOV TEPOYDV OTOL TEPLapUPdvovior ot OMUOGIEG TOPOYES
(MAekTpiKn evépyetla, THAETIKOW®VIEG, VOPELOT, ATOYETEVOT), K.AT.), Onuocia Epya (PpayuaTa,
GpoeLoN, 001KA £pya K.AT.), KaB®G Ko GAAO Epya Yo TIC HETAPOPES (GLONPOSPOUOL, OCTIKES
OLYKOWVMVIES, AMLAvVia, 0gpodpOuLa, K.0.) Kol KEVTPA VYEiag (voookoueia, kEvipa vyeiag, kKEvIpa
apeong fonderoc), dote vo vdpyeL TPOGPOCT A TOVS TOVPIGTEG, VO EEVTNPETEL TIG AVAYKES TOVG
Kot va S1oo@arilel TNV ao@oAn Tpocmpvi dloPimon tovg otov mpoopiopd (A Panasiuk, 2007). H
ac@oAn dtafimon oe Evav TPoopiopd €xel TAEOV TPOTUPYIKY AmaiTno, EMELTa amd TIG KPIGELS
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TPOUOKPOTIOG KOl TOVONAOV Tov £yl yvopicel o mAavne. EmmpocHeteg efeidkevpéveg
TOVPLOTIKEG VTTOOOUEG EIVOL OVTEC TTOV TPOCPEPOVV TOOTIKEG VAN PEGIEG GTOV EAEVOEPO YPOHVO TV
EMOKENTMOV, GTNV E0TIOCT] Kot SIOUOVIG, 0T Youyaywyio kot oty dBinon. [eptlapfdavovor ot
papiveg, Baddooieg mpofAntes, kévipa Baiaccobepaneiog, Eevodoyelakol MUEVES, EYKATAGTACELG
vy Baddootia abAqpoto, cuvedplokd KEVTIPA, LOVCELN, OOANTIKE KEVTPO, E£YKOTAGTACELS Kol
YATESQ YKOAD, Y1OVOOPOUIKEA KEVTPO KOl OPELVE KATAPVYLO.

Oleg ot vmodopés, avdioyo pe Tt HOPPOAOYiO. TOV TPOOPICUOD, EIVOAL ATOPOITNTEG KOl £YOVV
avdioyn didotacn. H mepattépm adénon g TOVPIGTIKNG TAPOY®YNS OALTEL TV OMuovpyio vEmv
VTOOOUMV TTOV HE TN GEPA TOVS Hal OMovpyovV TPoHmoHEGELS Yo TNV OIKOVOUIKT] eunuepio Kot
AVATTUEN TOV TPOOPLGLOV, LE TO CUAVTIKOTEPO VIOPAOPO TNV AVATTLEN TG TAPAYOYIKOTNTOG
g epyaciog (Aayog A. 2018:476). Kd&be mpoopiopog kabopiletor and mapdyovteg puGIKOVG Kot
duvapkng €£EMENG. Ot onuavTikOTEPOL TAPAYOVTES Elval 01 PLGIKOL TOPOL, M YEWYPAPIKN KOl
LOPPOAOYIKT] LOPOPT) TOV TPOOPIGLOV, TO TANH0G TOV VIOTI®V TOL ATAGYOAOVVTAL GTOV TOVPIGUO,
01 GUVTEAEGTEG TTOPOYOYNG TOV YEITOVIKMOV TEPLOYDV, TO GTAO TNG TOVPIGTIKNG AVATTLENG TTOV
Bpioketar 0 TPOOPIGUAC, 1 GTPATNYIKY KOl TO TPOYPOLLLO TOVPICTIKNG OVATTUENG, TO LETPA TNG
TOVPIOTIKNG  avVATTUENG ().  XPMUOTOOOTNOT TOLPICTIKAV EMYEPNOEDV, EVIOYLON TNG
TOVPIOTIKNG EMYEPNUATIKOTNTAS), TO BECUIKO TAIGIO TNG TOVPICTIKNG OVATTVUENG, TNV TOALTIKY)|
™G €BVIKNG KOl TEPUPEPELNKTNG TOVPLOTIKNG avarTuéng. H emévovon tov 1diwtikod topéa oTic
VTOJOUEG TOV KATAAVUATOV KOl GTOV GUVEYN EKCLYYPOVIGLO TOVG OMOTEAEL GNUOVTIKO TapdyovTa
nov o Tpénet v, Aappaver otnpién (Jovanovié 1., 2016).

Oc0 1o amopaKkpuoUEVOS elval £vag TPOOPIGUOG TOOT TEPIGGOTEPT OVAYKT LITAPYEL Yo AUEGT
Kot ypryopn petdfacn mov Oa emeépel adENOT TG OVTAYOVICTIKOTNTOC, OENGT TG TOPAYWOYNG
Kot O10VOUNG TOVPIGTIKMV VINPEGLAOV OV LLE TN GEPE TOVS divovy meplocdtepeg BEcelg epyaciog
010V Tpoopiopd. Ta otkovopkd amoteAécHATO Kol Eunpepion amd TV OVATTUEN TOV VITOSOUDV
dgv Umopovv va TPokaBopPIGTOVV TOGOTIKA KOl YPOVIKH, KOODG Ol TOLPIGTIKOL OTKOVOUIKOL
OUVTEAECTEG OLAPEPOVY OVAAOYO LE TIG TOPOUETPOVS TOV TPOOPIGHOV. AVTOL Ol TOpPAETpOL
OTEAEYDVOLV YPOUUIKES TOALUETAPANTESG GLVOPTNGELS TNG TOLPICTIKNG Tpocspopds (Dwyer,
2010:139) ko g tovprotikng {nmong (Durbarry & Sinclair, 2003:931 )mov ekppalovtor pe
poOnpatikn oxéon. AVTéG ol CLVOPTNOELS UTOoPOvV Vo KaBOopiGouy TO0 avATEPO KOl KATMTEPO
KATOPAL AptOod ¥pNOTAOV TMV VTOIOUDV DGTE VO NV TPOKANOEl cLLEOPTON Kot KATE GUVETELL
duoyépela 6NV aS10TOINGN TOLG,.

2opeova pe to Tourism & Transport Forum (2012), vdpyet por oAANAEEAPTNOT T®V VTOSOUDV
OV GLVTEAOVV GTI AELITOVPYIO TOV TOVPIGTIKOV Qavopévov. Ot vodopég dtaympilovtal o Tpelg
moloves (Awdypoupa 2). Iphtog sivar tov petagopav (Transport infrastructure) mov diacparilet
TIG LETOPOPES KO CLYKOWVMVIEG GTOV TTPOOPIGUO Kot TEPIAAUPAVEL dSPOUOVS, OEPOOPOLLO KO
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o1dnpodpdpovs. Iépav g devkdivvong petapopds, meplopilovy TV KvnTikdTNTO OYNUATOV
KoL TNV EMPAPLVOT TNG OTHLOCPULPOG.

Environmental I i Social

mnfrastructure infrastructure

Transport infrastructure

Awdypappa 2: Eidn tovpiotikng vwodoung I1nyn: @opoovu Tovpiouov kor Metapopwv (TTF), Tolitiki ko
TPOTEPOLOTNTES YLA TIG TOVPIOTIKES VTOOOUES (2012).

Agbtepog givar Tov kowovik®v Asttovpyliov (Social infrastructure) wor mepilappaver ta
KOTOAOPOTO S10OVIAG TIG EYKATAGTACELS eEVTINPETNONG TNG Yuxaywyiag (§evodoyeia, cuvedplakd
KEVTPO, OTAOL, YKOAEPT Kol GAAEG OTOPAITNTES EYKOTAGTAGELS) TOL JOUOVVTOL HE PIAMKO TPOTO
®¢ mpog to0 EPPAAAOV, AapPavovtag OAa Ta PETPO TOAEOSOUIKAOV apy®V Yoo eEotkovounon
evépyelag. Tpitog eivar tov mepiParloviikdv vrodoumv (Environment infrastructure) mov
vrootpilel v Hapén Tov ELOIKOL TEPIPAALOV, Ta dAo, Ta £Bvikd TapKa, To BaAdcoio ThpKa,
KOl GTO OOV UTOPOVV Ol EMCKENTEG v TePUYNBovv, daTnp®OVTOS TIS 1G0PPOTIES Ywpig TNV
aAAOL®OT TOVG Kot TNV EMPAPLVOT TOVS HE amofERaTO KOTA TNV TEPMYNON.

2.7 Egappoyn ™c Evporaikn [Ipaén MpocsPacinétntos Kot korvotopio,

Ao 10 2020 1 Evpomaikr ‘Evoon éxet opicel kotdmv poakpdypovng mpoomadeiog twv
OPYOVMOOEMV YO TO OWKOUOUATO aTtOH®V pe oavoamnpio, v «Bvpomoiky mpdén oo v
npooPacipuotnton (European Commission, 2020). Eivor éva vouikd miaicio mov Bo mpémetl va,
evoopatocovy to Kpdmn pédn péxpt 1o 2022 omyv avtictoym €Bvikn vopobesio tov kabe
kpdtovg. Elvar mpo amortovpevn yuoo dAda Bepeiicddn dwondpota mpdsPaocng oe dSNUOGIONG
YDPOVS, OTO YDPO E€PYOCiOG, TNG EKMAIOEVONS, OTIC ONUOGIEG VANPEGies, otnv elehbepm
petokivnon, mov mpénel va Exovv ot dvBpwmol pe avammpio 6e 16OTIUN PAon. ENuepa otV
Evpomm éxovpe 120 exatoppdpro dropa pe avamnpio kot 1 ovEnor toug £yl QUECT) GXECT LE TOV
TANBwpiopd Kot v aHENOM TOV TOGOGTOV TOV NAIKIOUEV®V 6TO GLVOAMKO TANOBLoud. Elvat éva
TOGOGTO OV AVTIGTOLKEL Kot 6T CNTNoT TOV TPOOPIGHOV OAAL 1| KAALYT TNG TPOGPACILOTNTOG
kaBopilel TV TPOOSELTIKOTNTA TOL TPOOPICHOL YO TIS OVAYKES OAWV TOV EMICKETTOV.
Téoo o1 mpoodevtikég odnyieg g EE 660 ko 1 e£€MEN g xovotopio Bétovv otdyo v
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npocPacn o€ TPOIOVIO Kol VANPECIEG TNG KOWNG Oyopds Kot EMETAL TOV TOLPIGHOL,
OTOLLOKPVVOVTOG TO TPOPANUATO TOL TPOKVTTOLV OO TIG SLPOPETIKEG £0vikég vopobeoies. H
vrootPIEN TG Kouvotopieg eotwdleton otn ypion smartphone, tablet kot vmoAoyiotég,
LYV LOTO £KO00NG EIGLTNPIOV, TNAEOPACT] KO TNAEOTTIKA TPOYPAUUATO, TPOTECIKES VINPETTES
kot ATM, mlektpovikd BifAic kot 16TOGEASES SOSIKTVAK®OV OyOpdV, EPUPUOYES KIVNTNG
TAEQPOVIOG. AVTE e TNV GEPA TOLG ATOTEAOVV TO KUpLaL epyareia TnG cLYypovng drayeipong. H
YVOOT XEPICHOD TOV TANPOPOPIDOV TNG TEYVOLOYING, Bo EMUPEPEL TO AVTIKEILEVIKT TPOCEYYION
™G {Rong g ayopdc kot Ba mpémel Paon TV avayk®v Tov eK@pdloviol amd TN HEPLL TNG

Mong, va tpocapudletol n Tpoceopd. Eivar pio axdpa mpdkAnon g cvyypovns dtayeipiong.

2.8 Tovprotiki Exkntaidogvon kol apo®@01non kovitovpog frocipotnrog

Av ka1 m peA&TN 1oV ToVPIoHOY Elvar GYETIKA vVEX 1| evpeia avayvodpion T (oTikng onuaciog Tov
OTO OIKOVOUIKE OPOUEVO TV TPOOPIGUOV £ival TAEOV AVTIANTTO HETE amd TIC TPOCKAIGELS OV
EMEPEPAV TNV SLOKOTT AEITOLPYIAG TOV TOVPLETIKOD Patvopévov. Kot «evd o Tovpiopdc cwotd
amoteAel TOPEN LEAETNG, QLT TN GTLYUN oTEPEiTAL TOV EMITESOV TG BEPNTIKNG VITOGTNPIENG TOV
Ba Tov emétpene va yivel mo medapynuévos » (Cooper C.,1993). Eivot o avtidnyn mov cuveyilet
VO VTTAPYEL KOL ATTOOEIKVVETAL GE TEPLOOOVS Kpicews. AvEKaBeV v evBVLVN PEPOLY TOKIAOLLOPPOL
@opeig mov cvuvovalovtal amd ToV KPATIKO UNXOVICUO VTOGTHPIENG KOl TOV 101OTIKO TOUE
amacyoAnong tov mpoopicpov (Baum T. 1994). Xe pokpootkovouko eminedo, ot KuPepvioelg
&yovv TV oamdAvT VOBV YL TNV KATOVOUTN TOV KOVOLM®V kol Topwv Yy TV TovuploTikn
ekmaidevon (Jenkins C.L., 1980). O kiadog a&ilel to eminedo xpnUATOdOTNONG OTMOG GE OAOVG
TOVG emayyeALoTkoVs KAdoovg (Jafari, J, 1981). Emotpovikég tomoBetnogig mov £ytvay og Kot
TPUIVTO XPOVICL TPONYOLUEVMG oty dtebvn axadnpaikn Piproypaeia, cvveyiCovv va 1oyvovy
HEYXPL Kot GY|LLEPQL.

O1 puOosTtikoi Popeig ToL TPOOPIGLOL UTOPOVV VO SAUOPAUATIGOVY POLO GTNV KaBodNYNoN Ko
YOPOEN TOAMTIKNG GTNV TOLPICTIKN EKTOUOEVOT HE GTOYO TNV KAOEP®ON OGS CLGTNUOTIKNG
dradkacio Tapddoong EKTaIdEVOT] TOVPIGLOV, GOUP®VO LE EBVIKT TOATIKT TovpIGHoL (Vanessa
A., 1997). To avBp®OmTIvo SuvapKO TPETEL VO ATOKTNOEL YVAOELS Kot EUTELPieg oV Oal emiTpémovy
Vo KOAVTITEL TIC OVOYKEG UG GLVEYOVS O1pOopOTOIMUéEVNS Prounyaviag avaroyn TV ETOYOV.
Avtég pmopovv vo amaptilovy éva Hoviélo and Tpelg Topeig Tov Tovpiopod (Atdypappa 3) i. TG
vevikng Katevbuvong Swoiknong kot oebvic yvodoelg, ii. TG OKOVOUIKNG ovamTuéng Kot
Tpo®ONGNG TOV TPOIOVI®MY TOV TPOOPIoUoV Kot 1il. ™G mpakTikng O6mov epapudlovior ot
de€otteg mov AapPdvetl dpdon otov emyepnuatikd topéa (Dale C., 2001). Kbdpiog otdyog Ha
TPEMEL VO lvan 1) opyovawaioxl 10oyévera, TOV GOUPAAAEL BETIKG GTO YVYOAOYIKO KO KOWVOVIKO
TEPPAALOV TOL EPYOACLAKOD YDPOV.
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Avaypappa 3: To HOVTELD TPLOV TOPE®MV TNG TOVPLOTIKNG ekaidevong. [Ty Dale C. & Robinson N.
(2001).

H Biowcdmra o¢ kovAtovpa enépyetol OGOV 0 TPOOPICUOS UTEL GE TPOYLE EmiTELENG TOV
otoyov. Epdcov 6ot o1 opyavicpol kol vanpecieg Aettovpyobv pog Vv 1d1a katevbovveon, o
TPooPIG oG Ba avaTpoPodoTEITOL OTO TNV GLVITTOPEN TOV KOWVAV GTOX®V oL OETOVV Ol TOAiTEG
KoL T0 ovOpAOTIVO SLUVOKO TOL TPooPLSov. TOco 1 ekmaidevoT OGO Kol 01 TPOUKTIKES KOVMVIKNG
Buwoipdmrag, divovv afia otov mpoopiopd pe to mEPAcUA Tov Xpovov. Avtd vmootnpilel o
[Maykocpo Opyaviepd Tovpiopod (UNWTO) pe Tevikdg Tpoppotéac tov k. Z. Pololikashvili,
mov eotidlel o 2019, oy exmaidevon, Tig 0e&lotTTEG KO TN OMpovpyia Bécewv epyaciog
avapépovtoc: «H avantuén tov Tovptopov ta tedevtaia ypovio emPeformdvel OTL 0 TopEag eivon
oNUEPA EVaG ATO TOLG 1oYLPOTEPOVS TAPAYOVTES TNG OKOVOIKNG avantuéne. Etvon evbovn pag
VoL TO OL(EPLOTOVUE E PLOGILO TPOTO Kol VAL LETAPPACOVLE QLTY) TNV EMEKTACT| GE TPOLYLLOTIKAL
OPEAN Y10 OAEG TIC YDPEG KoL WO0UTEPA Y10 OAES TIG TOMIKES KOWVMVIES ONUIOVPYDVTOS EVKOLPIEG
Y10 0aoOANOT KO EXLXEPNUATIKOTNTO, XOPIC VO LEIVEL KOVEVOS THGM».
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3° Kegpdhorwo : Xoyypovo Mavaripevt Opyoviopov Aroiknong
IIpoopropov

3.1 Opyaviopog Awiknong [poopropov

>m &&vn Piprloypaio Kol €101KOTEPU G OVUYVOPIGUEVO EMGTNUOVIKA GpBpa, 0 OpOg TOL
Opyaviopod Atoiknong IIpoopiouov (Destination Management Organization) éyst kataypaet
amd 1o 1970 pe épeaocn otov tovpiopod (Alastair M, 2013) evd yevikdv 1 d1oelp1or TPOOPIoUDV
&xet avapopd ard mpwv 100 ypdvia. O kdprog porog tov DMO o1t chyypovn emoyn Kot cOyypovn
opoAoyia givol 1 PLOGILOTNTO TOL TPOOPIGHOV. ZVVTEAEITAL OO APKETEC LOPPES TTOVG SLAPOPOVG
TPOOPIoUOV, €iTE MG TUNIO INUOCLAG apYNG, €iTe MG dNUOGLA apyn TOL cuvePYaleTon Kot divel
épya o€ vrepyoAdPoug, gite Aettovpyel wg GVUTPAEN SNUOCLOV POPEWMV 1| LE TNV TTLO dL0dEdOUEVN
LOpON NG, ®G GUUTPAEN ONUOGIOV KOl WOMTIKOD TOUEN LE LN KEPOOGKOTIKO pOrO. Xe Kapio
TEPIMTOON 0 OPYUVIGHOS dev elvarl KEPOOOKOTIKMG Kol VIAPYXEL OLOKOMA VTOCTNPIENG Kot
GTELEXMOTC TOV GTOVC TEPIGGOTEPOVC TOVPIGTIKOVE TPOOPIGHOVG. TUUPOVOL LLE TO TACIGL0 TV 64
(Buhalis  2000:98) o opyavioudg otpéeel v wpocoyn Tov oe &€ mhaio:
-IIpdto mhaicto eivan ta A&iobéara (Attractions) kot avopePOUUGTE GTO OIKOAOYIKG POIVOUEVA,
TOL TOMTIOTIKG €pyo Kol TEXVIKN KAnpovopld tov tomov. Xpewdlovtal cuveyng emifieymn Ko
cuvinpnon, kabang emPdiietor vo unv oAAOOVETOL 1| LOPPOAOYiL TOV TOTOL VIAPENG TOVC.
-Agvtepo mhaiclo givan n IlpdoPaony (Accessibility) mov eivar pépog twv vmodoudv yio v
petaopd Kot dtokivnon amd kot mpog Ttov mpooptopd. Eivar ot avtoxivntddpopot, ot
o1dNpodpopot, Ta Apdvia ko to. aepodpopie. H dwacpdiion g npodcPacng yperdletal vynid
KOVONALeL Kot VITOGTNPIEN TOCO Y10 TNV KATOGKELT TOVG OGO KOt Y10 T1] GLVINPNON TOVS and TIg
KuPepvnoes.

- Tpito mhaioto eivon n ESomnpetnon (Amenities) kot tepthopuavel to KOTaAD Lot SIOUOVIG TOVG
YOPOLG ECTIOONG, TO TOVPICTIKG KOTOOTNUOTO AOVIKNG TOANONG Kol GAAEC TOVPIOTIKEG
emyepnoels. Idtaitepng onuaciog  SOTHPNON KOWNG TOAMTIKNG OMEVOVTL GTOV EMCKENTY). £TO
mlaiclo g eéumnpétmong cvumeptAapPaveTol Kot To ovOp®OTIVO SLVOUIKO OV £PYOOOTIKA
vroompiletoar amd TOV 1OWTIKO TOUED Kot AyoteEpo  amd TOLG TOMKOVS  (OPELS.
- Tétapto mhaico ivor ta Tovpiotika [axéra (Available packages) mov dnpiovpyovvran amd Toug
pecalovteg ko tovg Tour Operator mpocEEPOVIONG MOKETO VANPESIOV OO TOLPIOTIKEG
EMYEPNOELG TOL Tpoopicpov. Baociletar otn ovvépyela dnuociov kot Wwtikoy topéa. Mo
TOPAOELYLLOL OV O TPOOPIGHUOG OV VITOGTNPILETON MO AEPOTOPIKES YPOUUES TOV Bo PEPEL peca
TOV EVOLOPEPOEVO EMOKENTT, EIVOL AVAOPEAO TOGO Y10 TOV EMOKENTN OGO Kol Yio TovV pecdlovta
va vrootnpi&el tov mpoopicpd. To 1010 1oydEL KO Y10 TN TPOGPOPA TMV VANPECIDOV GO TOVG
WOUDTEC.

-[Téunto mhaicto givan ot Adpaotypiotyreg (Activities) mov emAéyel 0 EMOKENTNG VO KAVEL GTOV
TPOOPIoUd N AmOTEAOLY TOV POCIKO AOYO EMIGKEYNG OTOV TPOOPIGUY, OH®G elvar 1 doknon
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OLYKEKPIUEVOL aOANUOTOC 1 HOPPT TOVPIoHOV. Xpeldletar v TpofoAn kal vwooTNPEN TOL
0pYOVIGLLOV.

“Exto mAaiclo eivaw ov BonOytikés vanpeoies (Ancillary services) mov mepiiappdver dnpocieg
VINPEGIES KOl OPYAVIGHOVG OTOPAITITOVG Yot OAOVG TOVG KATOIKOVS TOV TPOOPIGLOV, OTTMG Elval
o1 tpameles, KEVTIPO TNAETIKOWV®VING, Voookopeia, KEVIpaA vyelag. AToteAoOv Eexmplotd KOUUATL

TOV VTOOOUMY KOl VTOGTNPIENG Ad TNV TEPLPEPELOL TOV TPOOPIGLLOV.

3.2 Ov Pé)ror Tov Zoyypovov Opyaviepov Aroikneng Ipoopiopov

Apywd oto daxkovopa tov DMO vmipye n avtiinyn nog o poOAOg ATV GLVLPAGUEVOS LE TO
napketvyk tov mpoopiopov (Destination Marketing Organization). Avtd ot mopeia. GAAoEe
Kabmg katavondnke mwg ot porot tov DMO (Destination Management Organization) eivat
TEPLOCOTEPOL KOl SOTAEKOUEVOL GE OPKETEG OPACTNPLOTNTEG, CUUTEPIAAUPAVOUEVOL OTL OAEC OL
evépyeteg dwyeiptong dacs@arilovy v PLoctudTNTO TOV TPOOPIGHOV. Ao TPEMEL Vo akoAoVOET
KOl VOL OVTATTOKPIVETOL GTIG TAGELS TNG TEXVOAOYIOG KO KOVOTOUIOG, TNG OIKOVOIKNG KO TOMTIKNG
dwpopornoinong. 'Encita Oo mpémer va épyetar o€ ovvépyeld e TOVG LTOAOUWTOVG POPEIC,
KUPBEPVNTIKEG VINPEGTES, TOMIKEG aPYEG KOL LE TIG EMYEPNOELS TOLPICUOV Kol PAo&eviog Tov
npoopiopov (Sheehan L., et al, 2016).

H opydvoon emPdrier va €xel woyvpn nyeoia, oto va kabodnysl ko va cvviovilel OAec Tig
amopaitnteg evépyeleg daeipton tov Tovpiopov otov [lpoopiopd oto mapdv Kot 6to péArov. H
YOPOEN TOVPIOTIKNG TOAMTIKNG €ival Pacikd HEPOG TV GYedi®MV KOl GTPATNYIKNG TOV TPEMEL VAL
kaBopicel mopakorovBmviog Tov aviayoviopd. Atedyst cvvexdg épgvva avaAoYd HE TIG
ovyKvpieg yuo Tic mOAVEG ayopEs Kol TPOYPOUUATICEL TO HAPKETIVYK Kol TNV Tpombnom g
avamTuEng vEwV TOUPLoTIKOV TPoiovimv. To mpoidv Ba mpénetl va axorovdel Procun avémrtoén
pe ogfacpd oto mepPaArov, 10 avOpOTIVO OLVOIKO KOl TIS 1GOPPOTIES TOV OvOPOTIVOV
oxéoewv. To tovplotikd mpoidv Ba mpémer cvvexyds va avafoduiletar, divovrag svkoupieg
avamTuENG Kot Tap€yovtag evkapieg yio véa £pya Kot mpoypaupato. To pdpketivyk 660 Kot M
TPodONoN KAT® 0omd CLYKEKPWEVT OTPATNYIKY EMAEYEL TNV O PEATIOUEVN €KOVO, TOL
TPOOPICUOV TOL pUmopel Vo omoTeAésEL Ko TV Tawtdtta Tov. Avtd Bo odnynoesl ce i
AmOTEAEGLOTIKN TPOGEYYIon oto branding tov tpoopiopov.

O DMO octo gémtepikd avioy®vioTiKO TEPPAAAOV, GTOXEVEL GTI GLAAOYN TANPOPOPLOV KOl
AVIOYOVIOTIKN] TOTOOETNON TOL TPOOPICUOD OTNV Oyopd. XTO €0MTEPIKO TEPPAAAOV TOL
TPOOPIGHOV, 0 6TOYOG ivar 1 d1dd0oN TANPOPOPLDV, VTTOSEEN peBodoroyiog kol cuvepyacio pe
ta evolapepdpeva péEpT. H enitevén avtdv tov 6tdymv kabiepdvel 6GToV Opyavioo Ty 11T Ta
TOV GLVTOVIOTH OLAO®V GLVEPYAGING EVTOG TOL TPoOoPIoHoV. OLot o1 6TdY01 GVUTEPIAAUPAVOLY
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TNV GLVEPYOGin Kol GUUBOAN TOV KOTOIK®Y TOV TPOOPIGHOV, YO TN ANYN TOV ATOPAGEDY TOV
emnpedlovy tov Tpomo LmNg Kot T0 PLoTikd EMITESO TOV TPOOPIGLOV.

3.3 Mé00od01 ekouyypoviopov Tov Opyaviepov Awiknong Ipoopiopod (DMO)
3.3.1 Teyvoroyiec mAnpo@oplov 6T} droiknen tov DMO

INo va emtevyBet dayeipion amd Tov opyavicpud, avtdc B Tpémet var EYEL NYETIKN LOPON OTNV
dwyeipton 1oV TOVPIGHOD, HE TNV SVVOTOTNTO VO TPOGEAKVEL TNV oyopd Kot TV (Tnomn otov
npooplopd. o va emitevybel 1 cwot) Sohoyn Kol 1) 6OOTN GTPATNYIKY, B0 Tpémel va
ovAAEYovTol TANODpa TANPOPOPIOV TG0 amd v (NTnon 060 Kot amd TV TPOcPOPH, OALA
EMIONG Kot A0 OTATICTIKEG LEAETEG TTOL AVOAOEIKVDOLV TNV 100ppoTia enitevéng ¢ Prooiudtntog
1OV TTPoOPIGHOL. Tig mAnpoopieg avtég Kaheitar va GLAAEEEL Kat va a&loAoYNGEL 0 0pYaVIGUOG.
O mo ovyyxpovog Tpomog gival péco amd TV TEYVOAOYIKN TANPOPOPNON TOGO T®V dNUOCIOV
eopémv 660 Kot amd to kavaiio oravoure (channel manager) kot omd to TayKOGUIO GVGTHA
dwavoung (global distribution system) GDS. Eivar o mo duecog tpdmog oavénong g
OAVTOYOVIGTIKOTNTOS TOV TPOOPIGHOV KOl HE HAKPOYPOVIEG TPOPAEYEIC VO €MEVOVEL OTN
Blroocyotra tov Tpoopiopod. Apykd ot PipAloypaeiog avaeépnikay wg TAnpopopicg Kol pEca
gnikowvwviag otov kKAGdo tov tovpiopov (Information and Communication Technologies -ICTs)
KaOADG TEPAV TNG TANPOPOPNONG, AVATTOGGETOL 1] EMKOWVMVIN Yo ENiTEVEN KOwvdv otdymv. H
TPOCUPLOYT TOV TANPOPOPLDV YIVETOL GE OLUOIKTLOKES EQPUPLOYES KAAOVLEVES OTT KAt yopial e-
Tourism émov divetar 1 SuvoaTOTHTA EHPECST|G OADV TOV AVAYK®DV SOUOVNG, GITIONG, LETAKIVIIGEDV,
dwokédaons kot ayopadv. Oco mo winbopa eivar n TANpoedpnon, divel v ewova evog
EEXWPIOTOV TPOOPIGHOV TTOV EVOLPEPETOL TOGO Y10 TOV VIOTIO OGO Kol Yo Tov emokéntn. Ot
epapuoyég tov e-Tourism giyav apykn epapuoyn ommv Kiva amd to 2001 kot ot 16T06€NidEg
avalrtnong owywpilovrav oe téooepig popeés @ KuPepvnrikod vrdPabpov (pe avapopd ta
tomikd DMO), 16106€Aideg TAEISIOTIKAOV TANPOPOPLOV, TOANGELS TAEIOIOTIKOV TOKETOV Kol
16TOGEADEC Omd TOAEG SIKTVOV 1GTOTOM®V GTAOUOV TOL AvaTTOYONKAV Omd TIC €TOIPEiES TOL
SLOIKTVOV LE TNV EICAYWYT TANPOPOPLOV TEPYNONG € dNUOPIAY onueia Tovpiopol (Qi S. &
Buhalis D. 2008).

3.3.2 To Awdwtvoké Mapxetivyk (digital marketing)

Ta tedevtaio ypovia n oxéon petald Tovpiopov kot AtadikToov, TovioTnkay 610 Podud mov
ovAAelToLpyoVV. Avtd dev pumopel va eivor adtbdpopo oAAd Bo mpémel va amotedel to pEGO
emitevéng Proowung dwyeipong tov mpoopispov. To Mdptio tov 2013 épevva tov J.
Borzyszkowski (2014) omd mevivio oKT® €VPOTOIKOVS OPYOVIGUOVG GE OEKOEVVIL YDPEGS,
aVEQEIEE aPYIKAL TIG OOMAVES Y10l TNV YPIoT CUYYXPOVMV TEYVOLOYIDV TANPOPOPNONG EVOVTL TOV
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GUVOAIKAOV O0TOVAOV TMOV OPYUVIGUAOV KOl ETEITO T GNLOGI0 TOV TEXVOAOYIDV GE TPEXOVCES KOl
HEALOVTIKEG OpacTnplotnTeg TV opyavicumv DMO. Edm Eekivdel n eumAokr] TG GTPATNYIKNG
0V dadiktvaro udpketivyk (digital marketing) mov oloéva AouPavel peyoaldtepo £30.p0og Kot
ypilel Wiaitepng petoyeipone. Kat o koprog Adyog tng 101o1tepdTNTOg TOL €ivon Tmg B€AEL 0
EVOLPEPOEVOC VO, efvol o cuveyn Opacn Kot STPtpr HE TO OVTIKEILEVO TOV OlOOIKTLOKOD

UAPKETIVYK.
3.3.3 lIpocappoyn Texvoroyik®v AALay®V oTIg VTodouég Tov Ilpoopiopov

Ytov SUVNTIKO EMICKENTN KOl GTOV TOPOVIO EMOKENTN Oa mpémer va divoviol Guveymg
TANPOPOPIES TEPYNONG KOl TANPOPOPNGNG Y10 OTL TAPEYEL O TPOOPIGUOG OTTMG Kot OTL avalntdiet
va Bpet 0 eMOKENTNG. AV Y10 TOPAOEY O EEKIVOVGOUE O TNV GTIYUTN TNG APLENG GTOV TPOOPIGUO,
0o Tpémel vo. TOPEYOVTOL OPKETEC TANPOPOPIES Kol duvatOTNTEG petakivnong eite pe polikd
CLGTAMATO GLYKOW®VIOV gite pe atopkd. Ot ocvykowwvieg Oa mpémet va kaAdmTOLV TO
LEYOADTEPO XpOVO eEumnpénong avd nuépa. No KaAOTTouV T0 HeyoADTEPO STIKTVLO LETOKIVIGEWDV
0V TTPoopicopov. Avtn Ba pémel va gival pior EMAOYN GLVLEAGUEVN e TV PlOcUdTTA TOV
TPOOPIoLOV, EpOcov Ba meplopilel KATAVAAMON EVEPYELOS, TOPEYEL EVKOAIEG Kol dgv Onpovpyel
oupeopnoN HEToKVAoE®V. Afvetal SnAadn TOGO 1 EVUEPOOT OG0 Kol To HEGO EELANPETNOTC.
Apnvel Betikd amoTOHTOUN GTNV TOVPIOTIKY EUmEPia TOV e&eMypévou Talidimtn KabdS Tov
Beltidvel v dtapovn kat Ty pocmpvi dwafioon tov otov mpoopiopd (Neuhofer B., Buhalis
D, 2012). O 6poc tov eEehyuévov 1aldidTn givar TAEOV aVOYVOPIGUEVOS OC GUYYPOVOG
Ta&O1OTNG TOV avainTdel cuveDS TN COUTPAEN NG TEYXVOAOYING OTIG TAEIOIWTIKESG TOL EUTEIPIEC.
O1 TpoGapPUOCUEVES TEXVOAOYIEG Eival Ol avapepOueveg dtopung teyvoloyies (intelligence) mov
avayvopilel o ypiotg kat tig avalntdel oty dievkdivvon tov avaykdv tov (Li Y., et al 2017).

3.3.4 O poLog TOV EMOKENTN MG EVEPYO NEPOG TG TOVPLOTIKIG EPUTTELPIOG

O o0yypovog emokémtng avalntael vo £xel evepyd pOAo otV TaEOIWTIKY EUTEPia Ko Ol Vol
etvar ToBNTIKOG OEKTNG TOV VINPESLUOY TOV TOL TPOSPEPOVTAL. Xg éva Pudoipo Tovpiotikd
mpooplopd, avtn M embopia Asttovpyel og katodvnc. O DMO 0o mpémet vo mpoPAémel oty
TpodONoN avTg TG HEPIdAg emiokenTt®V. Amortel cvuvepyasio pe TG VITOAOTES OPYES TOL
TPOOoPIooVD, KaBMG Ba eEumnpeteiton 0 oKOmAS avEéE0da aAld Ba empépel TpoPorr), avamTuén
Tapoyns vanpecloV kot Proctpodtto. H avémruén g texvoroyiog evepyomotel Kot evicoyveL TNV
GLV-OMUIOVPYIO TOV EUTEPLAOV, OVOIEIKVVEL TNV KATELHVVOT) TNG EVEPYOVS dPAOTG TOV EMOCKENTY,
pe avtiroda tov madnTikd mapoaAnmtn. Me avdmtuén epopuoYdV TOL SladIKTOOV GLAAEYOVTOL
TANPOPOPIES Y10 TIG EMBVUIES KOl TN GLUTEPLPOPA TOVL GVYYPOVOV ENMCKETTN TOV CLVEXDGS TEIVOLV
va avadei&ovv v avalntnon g evepyovs dpdong Tov 6tov mpooptopd. H televtaio ynooxkn
teyvohoyia, elvar M «virtual reality software» mov otoyedel otV epapuoyn piodidorarov
Loyiouikod etkovikng mpoyuatikotnrog (GVUTEPINUUPOVOUEVOD TNG ETAVENUEVNS TPAYUOTIKOTHTOS
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-Augmented Reality) yio va avadei&el v mo pealotikn aicOnon g epnelpiog 6Tov TovploTikd
poopicopd. TOGO 1 CLUTEPLPOPA TOV EMOKENTN OGO KOL 1) avayKoOTNTo, PldcUng dlayeiptong
TOV TPOOPIGU®V avarnTuéav v £vvoto Tov «Smart tourismy dniadn tov £Vmvov TOVPIGUOD TOV
TPOTO avopépnke oty akadnuaixy Bpitoypaeio to 2000 and tov Gordon Phillips og Buboyun
TPOCEYYION AVATTTUENG, AEITOVPYAG KOl EUTOPING TOVPIGTIKAOV TPOTOVIWV TOGO OO EMYEIPNCELG
660 kot and mpoopiopovg. To 2012 amd tov Ioaykocpog Opyaviepog Tovpiopod (UNWTO)
opiloTnKe ®¢ 1 VYNANG TO1OTNTOG TPOGPOPAS VINPESIOV IE GERAGIO GTNV TPASIVY avamTLEN, TV
aKepalOTNTO Kot TV NOkoéTNTO 68 OAOVLG TOVG TOUEIC TV AETOLPYIOV TNG. XTOV OPIGUO
TPOoTEDNKE Emetta N ypion TS YNOLOKNG GLVIESIUOTNTAG LEGO TNG EVEVTG TEXVOAOYING LLE GTOYO
avadeENg Tov TOLPICUOV ®G Hio LopeN Poblic CLUUETONNG TOV TOATOV Kot OYl omAd o
KaTovoA@TIKN avdykn. H ynoelokn cuvoesindtnta €€l KATAALTIKO pOAO GTO YNOLOKO LOPKETIVYK
KoL 6TV YyneLoKn Tpominon oto kowvmvikd diktva (social media).

3.4 Mavatlpevt kor YA0moinon Bidciluov TOUPLoTIKAOV TPOooPIsH@v (Smart
tourism destination)

2t obyypovn avtiinyn TV ETICKENTMOV OV AETOLPYOVV HE 0dNYO TNV TEXVOAOYiM KOl TNV
e€EMEN NG 0N YNOLOKT LOPPT, TOPAAANAN EMOIOKOVY 01 TPOOPIGHLOT TOVS Va. ivarl avBevTikol
pe v ovvatotnta EdviaAnong g taSlotikng eumelpiog. Ot tovplotikd £Eumva eEeAlyuéveg
nolelg (Smart Tourism City) «a&1omotohv TV TOVPIGTIKY TOVE AVTOYMVIGTIKOTITO TPOKEUEVOD
AVOTTOOOOVTOG £VO €EVTTVO O1KOGUGTNHO, TOVPIGHOV Tov Paciletonl 6& LIAPYOVCES VTOOOUES
ynoakng texvoroyiag évmvng moinc» (Pam Lee et, 2020), npoceépovtag véeg TOEIOIMTIKES
eumepiec, o éva mepPdArlov vyming tototnTog dePimong Kot divovtag v aicOnomn acedieiog
GTOV TOTO TOL TPOOPIGHOV. O KOVOTOLOG TOVPIGTIKOS TPOOPITHOG EIVOL TAEOV GUVVEAGUEVOG LE
OV BLOCIHOo TPoopiord, EPOGOV PEATIOVEL apyKd TNV TotdtnTo (MG TV KOTOIK®V Kot ETETa
EMTPENEL TNV AAANAOETIOpaoT) TV AVOPOT®V LE TO PUGIKS TEPIPAALOV Kot L TIG OpaTTNPLOTNTEG
oV TPpoopicpov. H évvola tov mpoopiopod mavel mhéov va mepropileton oTig TOAELS, KaODG avTd
oL KAt PAcn oyvel, elval 1 VTOGTNPIEN TOL TOTOL e EEEAYUEVEG VTTOOOUES, TTOV EUTEPLEYOVLY
TNV EMKOWV®VIO, KOl TNV TANPoedopnon, eEeAicoovtal pe v teyvoloyior kot dtatnpodv v
6oppomia TG PLOSIUOTNTOS 6 OAOVG TOVG TOUEIG TOGO TV AVOPOTIVOV GYECEWV OGO KOl TOL
OKOGLGTHHATOC. AVTHV TOV TOHTO TPoopIod avalntdel Kot otoxevel o cuyypovoc DMO kot og
vtV TV KatevBuvon oToyevEL 1| dloikn o Tov.

INo va exovyypoviatel évag mpooptoog Pdon tng Katvotopiog, ot TANPOeOpieg Kot 01 EVIGYVGELS
TPEMEL VO €YOVV IKAVOTOMTIKO OYKO GTO VO EELANPETOVY TNV OMOONTOTE vl TnoT. XN
YADGGO TG Kouvotopiog, avtd avoaeépetol og Big Data, dniadn peydrog 0ykog d£S0UEVOV TOV
kaAeitar 0 DMO va eéacparicel. Onwg Exovpe mpoovagépet, 1 emtuyng Asttovpyio evog DMO
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emPAALeL TNV EMKOVOViR Kot T cuvepyacio pe GAOVG TOVS Popeic. ApYIKa e TIC KPATIKES 0PYES,
EMELTOL L€ TOVG KATOTKOVG TNG TEPLOYNG TOVS EMAYYEAUATIEG KOL TIC TOVPIGTIKEG EMLYELPTOELS KO
TEAOG LE TOVG EMOKENTEG 1) TOVpioTes. Epyodeia 6mwg TAat@dpueg TOV SL0dIKTVOV, TPOGPEPOLV
GLLEOT) KO EUUECT] EMKOLVOVIQ, TOV LE TN GEPA TOVS EVIGYVOLV TV TTol0TNTO {ONG, EVIGYVEL TNV
emyelpnuaTikéTTo, Olvel mPoPAEYELS Yo TIG avaykoieg avaPabpicels TV VTOJOUDY Kot
AVTOYOVIGTIKO KUPepynTikd TAgOVEKTNUA. ATO TNV GAAN OYTM TOL TOVPIGHOD, PBEATI®VETOL M
gumelpio, divetan dvvatdmro mpoypapupaticpod og real time, dniadn dueco mpoceépovian
dUVATOTNTEG AVATPOGOPUOYNG TG TAEWOIMTIKNG eumelpiag avaioyo pe T embopies M TG
npocdokieg Tov emokéntn. H tovpiotikn eumepia ivor ohokAnpopévn 0tov tkavomoteitol Kot
oT1g Tpels eacels. [pv to Ta&idt, 0mov o0 duvnTikdg emokéntng melfeTan Yo TV ETAOYN TOV, KATA
™V O1GpKED. TOL TPOYPOUUUOTIGHOD Kot VAOTOINOoNG TG eumelpiag Kot PETA To Ta&idl Tov
a&lohoyel ™V €m0y TOL Yo OGEC TI LANPEGIEG TOV TPOOPICUOD HE TIG POCIKOTEPES TV
LETAPOP®V, OITIoNG, OSHOVIAS, Pondntikdv vanpecidv kot Tov sunepodv (aglobéata kot
dpaoctnproteg). Oca avaeépOnkav TopPloTAVOVIOL OTO TOPOKAT® TANIGLIO oL &Enyel TV
TPoéAevon Tov £ELTVOV TOLPLOTIKOV TPooPIGHoL ( I'pdenua 6). O INUOGLOC TOUENG EMKOVMVETL
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Ipaonpo 6: Zoototikd £EVTVOL TOVPLOTIKOD TPoopicpov. [Ty Pam Lee et. (2020).
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HE TOV O1OTIKO TOUEN GTO 1010 TEPIPAAAOV OVTOAAACCOVTOG TANPOPOPIEG Kot OEOOUEVA, EVD
ocvvaAldcoovtor vanpecieg. O avOp®OTIVOg Topdyovtas, TO60 TV HOVIL®V KOTOIK®V 7OV
TPOGPEPOLV TIG VINPEGIES OGO KOl TV EMOKENTMOV TOL polpalovtal TG eunelpieg tovg, moilet
ONUOVTIKO pOLO GTN AW KOl GUVOAACYT TOV TANPOPOPI®V. Ta TEVTE GLGTATIKA TOL TOVPIGHOV
aykoAalovv ta Tpio KOPLO GLGTATIKA TOL EEVTVOL TPOOPICUOV e GOUTPAEN TNG TEXVOAOYING Kot
™E TANPOPOPNONG (LE TOAMYAMGOIKEG EQUPLOYES KOl ETIKETEC EMKOIVOVIOG).

3.5 O mwpootatevTiKdg porog Tg Kawvotopia oto ovyypovo Mavatlpevt tov
DMO

Ot Opyaviopol mépav amd to avartvSlokd Cnmuote eivorl ovTIHETOTOL UE TPOKANGELS
KOTAGTPOPIKES Y10l TO TOVPLOTIKO TOLG TPOIOV Kol ETELTA Yo TV PLOCIUOTNTO TOV TPOOPIGHOD.
Méypt to téAn tov 2019 kot eved elpactay £TOOL VoL OEYTOVUE LK TOPOYWYIKY] dEKAETIO, 1) KOPLL
TPOKANCN TOV TOVPLOTIKAV TPOOPIGLMY NTAV O DTEPTOVPLIUOS TIOL OEV AMOKAEIEL TNV aAAoimon
m¢ Prootpdmrag, Kabdg apyikd STapdcceETal N POVTIVOL TOV VIOT®OV, ONHovPyoHVToL
KOW®VIKOTOMTIOTIKA TpoPAnpata, TeptBaAloviikég KATAGTPOPES Kol O TPooptods apyilet va
@Oive, avtiBeta pe v pon| frocipudmra. To aviaywvietiko micovértnua EGE1(VE VOL YOVETOL GTOVG
T ONUOPIANG TOVLPIOTIKOVG TPOOPIGHoVS ™G Evpomng, mapdro mov 1 (tmomn ko 1
VIEPTPOGPOPA ETpeyav pe aveEédeyktoug pvOBuovc. Anpovpyeitar younAov emmédov £xOpikd
nepPdArov mov dnuovpyodv kotactdoels Plag, mpdypo armdntikd yio Tovg duvnTikoHs Ko
emkivouvo va xabolv Bécelg epyasiog otovg viomovs. Apyés tov 2020 fpBape ovTHéTOTol te
TIC TPOKANoELg TIg Tovdnpiog covid-19 mov mepidpioe ™V PlocUdTTO PE TNV TOPEUTOIION
LETAKIVICE®Y, OOVVOUIOL GUVTHPNONG TOV UEYOA®V KOTOAVUATOV OLOUOVIG, TNV OVUGTOAN
Aertovpylog TOV KEVIPOV £0TIOGNG KOl OVOYLYNG KOl €V TEAEL TNV OVOGTOAN AEITOLPYIOG TOL
eumopiov. [Mapdriinia vapyav eopyns Tpoopisol mov NBela TEPIGGATEPOVS TOVPIGTEC.

Ot opyovicpol pe vrootPIEN NG TEXVOLOYIOG Kot 0TI VO PACELS EICTYOYE KAVOTOUEG LOPPEG
VTOGTNPIENG TOL TOLPIGHOV, ONUOVPYDOVTOG OpPYIKA EELTTVOL TOLPICTIKA TPOIGVTO  TTOL
EKUETOALEVOVTOL TNV ETQVENUEVH TPOYUATIKOTHTO, KO TNV E1KOVIKY Tpayuatikotyzo. (augmented
reality & virtual reality) mpoc@épovtag otov duVNTIKO EMGKENTN YUYOAOYIKY VIOGTHPIEN Kot
VOOV Yoo T 0pBOAOYIKT) TPOGEYYIGT TOL TOUPIGHOV. ATO v GAAN pe 1t Ponbewa tov
J1dkTVOV KaBodnynoav Tov SuvnTIKO EMCKENTN Vo €lval LETOYOG GE Lol KON TPOKAN O, TNG
THPNONG TOV TPMOTOKOAAWDV TUTOTOINOTG AEITOVPYING Kot GUUUOPP®ONG (KON Xpicn dEO0UEVDV
oe mepimtoon EEOMACUOTOS) Kot pe TN ypion otoyyeimv eveviog kot PlociudtTog TOoL
EMOPEAOVVTOL OO TN GLVEPYIKY TTpocEyylon. H dayeipion oe mpaypotcd ypdvo, 1 cuvepyacio
ONUOCIOV-O1MTIKOD TOUED KOL 1] OVOLXTN] KOVOTOpio €ivol OTEVE GLVOEOEUEVO GTOLKEID TTOV
EMTPEMOVV TNV CUVEYELNL GTOVG GTOYOLS TNG PLOCIUOTNTAG LE SUPOPETIKO TPOTO TPOCEYYIONG,
OAAG TEPLEGOTEPO EAEYYOLEVO. O1 TOVPIOTEG XEPN TOV TEXVOAOYIK®Y VTOOOUMV ETIKOVMOVOHV Ko
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aAANAOETOPOVY pE TO TEPPAIAoV Kabmg emiong Tov divetar 1 vKoupiol TNG GLUUETOYNG OTNV
OVTILETOTION TOV TPOKANCE®V. Emdidketon and 1oV TPoopopd vo, TPOSEAKVEL ECoTVOnS
tovpiotes Kol ECvmvoug yeipiotés e teyvoloyiag (Pearce P.L, 2018). mov 6o cuppdrovy oty
eCopdlvvon TG TOTIKNG PONG Kot AP OTIG TOVPIOTIKES IKOVOTNTEG MG TPOG TNV Ypion TNg
TEYVOLOYiOG Bal LLet®VOLY TNV amoyonTevon kat Ba peyeBivouy Ty tKavomoinon Tev Wimv Kot Tov
viomwv. Ot opyoviopol emTuyydvouv vo OVIILETOTILOVV TIG TPOKANCELS VA €VIEivETOL 1)
CLOTNUOTIKT CLVEPYOGTO KOt LE TOVS AAAOVS POPEIG LECH OTd TPOTYUEVT] KOl PLMKT TEYVOLOYIKT
vrodoun. Ta wpofAruata o Avvovtol mo dpeca, o Tpoopioudg Ba Exet mo ypryopn avofadiucn
Kot B avadEIKVOETOL TO TOTIKO TPOIOV KO Ol VANPECIES WKOvoToinong Kot TPosfactdTnTog

OA®V TOV TOMTOV.

3.6 Branding tov pi@oinov Tovprotikoev Ipoopropod

Amokopboopo ™G otpatnykng dwyeiptong evég DMO givor n mpodBnon tov tovploTikov
TPoopicpov g Prdoipov. H tpoddnon (branding) Aappavet tomo epdoov Exovv viomonOei Oleg
ot emuEPoLg evépyeteg g otpatnykng (Pike, S. 2005). Qotdco kot  mpodOnom £xet daitepn
onpacio kaBdg Eekvdel pe v dleicdvon oV ayopd Kot oToxevEL 6TO Vo dtopoponombei o
Brand otnv avtiinyn tov ayopactdv. Eivat éva épyo mov BEAet ypdvo ko cuveyng Pedtioon dote
VoL EYOVUE HETATOINGT 0d TV TANPOoPOpN o otV e Kot Enerta otny veevOvon (Ritchie, J.
R. B. 2005). H mpomOnon yivetar pé€ca amd mAaTQOpIES KOVOVIKNG OIKTOMONG, AL TOVTOYPOVA
dtvel avatpo@odOTNo™n Kot TANPOPOpies Tov ayopactikoy kowov. H mpodbnon amoktd evepyod
POAO TN SAUOPPOGCT TOV TOVPLGTIKOV TPOTOVTOS ToV €lval o Biwvoyog ITpoopiopdc.

H molvmlokdmto g emovopiog (brand) eivor ovtd mov péypt tig mpdo@oteg HeEAETEC Kot
EMOTNUOVIKEG HEAETEG dev xel ddoel kabopiopévo opiopd. O opiopdg tov brand and apyég tig
dekaetiog Tov ‘90 NTav GLVVEACUEVOS PE TNV AVTIOPACT] TOV KOTAVOAMT®OV TOL ayopalovv 1
EMGKENTOVTOL £VO, TOVPLOTIKO TPOTOV. ZNUEPO 1) KOTOVOAMTIKY] GUUUETOYN YIVETOL LE GLVEPYTIN
10GO T®V TOLVPIGTAOV, OGO KL TOV ETUPELDV PIAOEEVING, TV VTOTL®V KOl TEAOG LLE TNV GUUPOAIKY|
CUUUETOYN TOV apYdV KOl SIYEPLOTOV TOV ToVpLoTikoy mpoopiopov (Giannopoulos, A., et al,
2020). H ovv-onuiovpyio ivor kopudtt tng teyvoroyiog kabhe avalntdet kot divel mapdAinio
TANPOPOPIES KOl OTATIGTIKA 6TotyEle TOG0 6T {RTNoN OGO KOl TN TPOGPOPE TOV TOVPIGTIKMV
TPOIOVTOV (CAANAETIOPAOT) EMOKENTAOV, VIOTIOV KOl 0pYDV), GE Lo, TPOoTdOelo onpovpyiog
a&iog g enovupiog Tov PLOGIoL TPoopiopod oe mpayuatiko ypovo (Buhalis D. & Sinarta Y.,
2019). Ilpémner péco tov DMO va vrdapyer cvvexduevn emavatonobiétnon g €KOvVaG TOL
TPOooPIGHoV pe Kabopiopéva Pripoto mov exPAEmovy: aloAdynon g VITAPYoLGaS KOTAGTUONG
TOV TPOOPIGHOV, TPOGOHIOPIGUO TNG EMBVUNTAG BEGNC TOV TPOOPIGHOV, dStacPdAion dTin vEéa BEom
elval Puooun kot do@oporomuévn omd TV Tponyovuevn kot oto TtéAog Kabopiletor m
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OTPOTNYIKN EMOVATOTODETNONG KO EMOVEEETALETOL GUVEXDC OV LITAPYEL OAAOYT BEong Tpog TV
emBopunm kotevObvvon (Chacko H. E., & Marcell M. H. 2008).

H 1ovpomoinon g emovopiog £xel ®G 6TOYO TNV ONUIOVPYIO OVTAYWOVIGTIKOD TAEOVEKTHIOTOC.
Ta mAeovektuata mov nydlovy amd TiG EUNEIPIEC TOV EMOKENTMV, £Vl 1 AVTOVAKAQGN TNG
wavomoinong tovg (Customer Satisfaction), mov umopel va evepyomoieitor amd v evepyod
GUUUETOYN TOVG 0T dadikacio avv-onuiovpyiog euneipicov (Co-creation experience (CCE)) mov
amoTEAEL TNV GVYYPOVT TAGN TNG TOVPICTIKNG EUTELPIOG OV avalnTAEL O GVYXPOVOG EMCKENTNG
7OV GTOYEVEL TNV ovv-onuiovpyiog oliag (Hussain Kh. et al., 2020). H cuv-onovpyio epmepiog
TEPAV TNG LOPONG NG, €xel peretnOel axadnpaikd to tehevtaia ypovia yo v avoBaduion tov
TOVPIGTIK®V TPOIOVTOV, TANGECTEPOL GTNV EMiTELEN Prociudnrag otov Tpoopiopd. H pdon g
ouv-Onuovpyiag €xel ayyiel vanpecieg mov daveiloviar Kol TEPLEYOLV SNUIOVPYIKOTNTO TTLO
peoloTiKn (Y, LayEPIKN 1e VTOma TpoidvTa Le EVa GVYYPOVO EGTIOTOPLO, TOV TAPEYEL KOLVOTOLN
emovovia e Toug tehdteg Tov). Evad n cuv-ompiovpyio vE®V TOUPIGTIKGOV TPOTOVT®V gival 6
apyIKd oTddl Kot akOpo Oyl TOG0 OmOdOTIKN. ZTPEPETOL KUPIOS OTNV avAmTLEN TOVPIGHOD
g101kov evdlapépovtoc (Special Interes Tourism) pe v kabodnynon kot exifreyn tov DMO kot
T0 KIvTPO TOV EMOKENTY ivan gite N Spactnpiotnta gite o mpoopicudc. ‘Eva SIT €xet kdmotovg
TEPLOPIGULOVS AGY® TOV YEYOVOTOG EUTAOKNG LE TO QUOIKO TTEPPAAAOV, YiveTal E101KEVEVO KOt
EMOPEVMG TOAD gvaicOnTo oTIc aAAayEg Kot Waitepa av Paciletal 6 PLGIKE YOPAKTNPIOTIKA [LE
e€edkevpéveg ayopés ommg Katadvoelg KA. (Holden, 2013). Enpavtikd givol mog n ovamtuén
SIT evioybet T1g emayyeALOTIKES OPACTNPLOTNTEG TV KATOIK®V, TPOGPEPOVTOS TOVS O TOLOTIKY
Con xapn g owovopukng avamtuéng (Séraphin H., et al, 2019).

H ovveplouevn vmootpién &vog mpoopiopol, pe v ovveyllopevn emiokeym, v
enavorapPoavopevn TpoPoAr TV EUTEPLOV HE EKOPOCT] CLVAUICONUATOV Kol CKEYEWDV GE OTL
a@opd v S14dpOon 6TOV TPOOPIoUO, ONUIOVPYOVV TNV TEAATELNKY] apoci®mon oto brand tov
nmpoopicpov (Customer Brand Engagement). H cuv-onpiovpyio ennpedlet Betikd v apocimon
TOV EMCKENTMOV, TOV EKONADVETOL LE TNV KAVOTOINGCT TOLG OAAL KOl TNV GUVOICOMUOTIKY|
npockOAANoN pe Tov Tpoopiopd (Emotional Brand Attachment). Avtég ot avOpdmives avidpaoelg

€0pPaLOVOVY GTO VTOGLVEIONTO TOV emckenT®V, To brand tov mpoopiopov (Hussain Kh. et al.,
2020).

"Evag Eexwplotdg mopdyovioag otnv dnpovpyio e VOO, £XEL | TOAITIOUIKY OTOGTA.0H IOV
EYEL VO KAVEL [LE TNV TOMTIOTIKY] KANPOVOLLA Kol KOLATOVPO, ToL Tpoopicpod (Rahman M. S., et
al, 2020). Me Baomn TV KatavoAmTIKT GOUTEPIPOPA TOV ETCKENTY, TOV BAGT TNG TOAITIOTIKAS TOV
vonuooovyg Telvel apyikd vo YVopIicEL AYVOGTEC GE OVTOV TOMTIGHUKES KANPOVOMLEG Ko
KOVATOVPEG (gite aWTEC Exovv i d1ebBvn avayvodpion eite eivar dyvooteg) kot Emetta vo, fudoet
TNV EUTEPINL, OC ATOTEAEGILO TTPOKVTTEL 1] LETAOOON TNG TOMTIGTIKT TOAVUOPPIO LE OTAGELS Kot

28



éxppaon cuvalcOnuatwv. H ToMTiokn andotacT Umopel vo, amoTeEAEGEL GTPOTYIKN AVATTUENG
¢ enwvouiog (Zelenskaya E., & Elkanova E. 2020).

To Branding 8o evioyv0ei kot 0o amoKTHGEL OVTOYOVIGTIKO TAEOVEKTN O AVOLOYOL LLE TNV TOLOTITAL
TOV TPOOPIGHOV KOL TV 0POGImoT 6TV EMiTELE avadelEng a&iag otov Tpoopicud. O Tpooplopudg
Oa Tpémel va TapapEVEL VOEVTIKOC EMOIOKOVTOS TV VYNAOTEPT] PLOGILATITO TOV EVA O1 TOPOYES
VINPEGLOV Oa TPETEL VoL AVTILOUPBEVOVTOL TNV TOMTIGTIKT VONLOGUVI TV EMCKETTAOV TTOL £XOVV
Jwpopetikég afleg kol memodnoelg. Me ™ ompidn g tEYVOAOYiag Kol TNV AVTANOM
TANPOPOPLOV Bal TPENEL VO TPOGEAKDOVTOL EMOKENTEG TOATIGUIKNG VOLOGVVIG OVOAOYOL LE TIC
de€16tTEG TOVG VA TPOoaPUOLOVTOL GTOVG GTOXOVG TOL PLOGILOV TPOOPIGHOV. XTNV 1010 KON
otpatnykn mov yapdlert o DMO 6a mpémet va otoxevovy OAEG O TAPOYES VINPECLOV GTOV TOUEN
Tov Tovpiopov (Tran P. et al, 2020).

3.7 Exmaiocvon Yo aroterleopotiké Mavarlpevt tov DMO

Y7rdpyet por VIEPEKTIUNGT TGS 1) TOVPLOTIKY Propunyoavio £xel EVIAEEL TV TEYVOAOYiQL GTNV
Kavotopo ovantuén e Ovolootikd €yer viobetnoel v véa TeXVOAOYiR Yoo GKOTOVG
eEoovounomg xpOvoL Kot KOGTOVGS, diymg va £xel cuuPdAiel otnv avdmtuén g eunelpiog TV
KatavoAoTdv. [a va emtoyet to obyypovo pbvatlpevt tpog avtn ) katebBvvon, Bo mpénet va
EXEL TNV VALY EKTTOLOEVOT KOl 0POGTImoN TPog avtny v katevbuven. Ot DMO Ba mpénet va
cuuBdrAiovy 61N GLV-OMUOLPYIL. TS TOVPIGTIKNG eUmepiog oTov Tpoopicpd. H vrootpién and
gtaupeieg teyvoloyiag omwe 1 Expedia, n Microsoft kot Google, Bonbdve otnv dnuovpyia a&iog
otov mpoopopd. EmiPdideton m katavonon kot m xpnon TV SodIKTLOK®OV EQOPUOYDV
EMOVENUEVIG TTPOLYLOTIKOTNTOS OGO KOl OTIG EQapoyES mov Pacilovtarl otnv Tomobecia, 0TS TO
Foursquare kot to Google Glass, o1 TAhatpoppeg kotvovikov péowv 6mmg to TripAdvisor, o Yelp,
1o Facebook, to Twitter, To Snapchat kot to Pinterest mov gppaviotnkav yio va fondncovv ot
petdooon G eUmEpiog 1| akOUN KOl VoL AEITOVPYNGOLV G VIEVOVUIOT] Y10 OVOLVIIGE®Y TOV
UIopovV va «ovabeppoavBoivy petd v gumelpio akopo Kot vo tpoPfAnbovv ce dtopa mov dev
etvar owkia g teyvoroyiag. H vrootipiEn amd tpoconicd mov eivat e£€101KeLIEVO 6T AgtTovpyia
Kot a&loAGYNOT TV OEOOUEVMV EIVaL OTAPaiTN T 0TI 6MGTH dtoyeipton pe ypiomn ™G TeXVoAOYiog.
[TapdAAnio vtapyeL 1 avayKn OVATTUENS ETOIKOOOUNTIKNG ETIKOIVOVIOS WE ATMOTEPO GKOTO TNV
evioyvon g oxéon pe Tov katavoiwt. H vrootpién péco texvikng, KOWmVIKNG Kol TOUPIGTIKTG
deglomrag  eivon  e€eldikevon avOpOTOV TOL  PEPOLY  EMOYYEALOTIOUO OTNV  TOLPICTIKN
EMKOWVOVIaL.

Enopévmg ot mpokAncelg otny eKmaideuon Kol EKGLYYPOVIGUO TOV GUYXPOVOL UAvaTlUeVT, eival
TPAOTO 1N 10€0. TNG GLV-ONUOLPYING EUTEPLOV GE Evov PIOGILO TPOOPIGUO, Vo avaTTOEEL Eval
TePPAALOV KO o ooONTIK) TG KOWOTNTOG TOL VO €LVOEL Tr GLV-OMovpyio. Kol vo
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xpnopomomOei n texvoroyia UE TIG KAVOTOUEG EPAPUOYEG TNG, Y10 VO EMTELYOEL 1 IKOVOTTOINGM
TOV KOTOVOA®TOV ond TNV oLV-Onovpyio. YTApYeL M avAaykn €TEVOLONG GE VEX TPOPIA
eUmEPOYVOLOVOV Tov Ba xepiloviot ta dedopéva e TPAYUOTIKO XPOVO HECO TNG KOIVOTOUOV
TPOTOL GLAAOYNG TV TANPoYopldV, va yvopilel Tig embupieg, TIC AvTIOPACELS KOl TO
CLVOGOMLOTO TOV KOTOVOAMTN KOt Vo cuv-Onpovpyet v gumetpio. [apddinia Oa sivor oe Béom
vo 0§00 GEL TOVG TOPOLG TOL TPOOPICUOV KOl VO, ameLOVVETOL O KATOVOAMTEG AVAAOY®V
TPOGOOKIDV.

H oyéon twv mpoopiopdmv pe v axadnuaikn kowvotnta 0o tpénet va faciletor oty emtkovovia
Y. AVTOAAQYT] TANPOPOPLOV KOl TACE®V TNG KdOe meprodov. H éviaén emotuovev Oetikng
KatevBouvong Ommg elival TG UNYOVIKNG, TNG TANPOPOPIKNG, TNG MAEKTPOVIKNG KOl TNG
OPYLTEKTOVIKY], UTOPEL VO GUVEIGOEPEL CNUAVTIKA GTNV TOLPICTIKY KovoTtopio, KobdG kol M
TAPAAANAT SWOACKAAID TOV TOVPLOTIKMOV TTVYOV (KOWMVIKEG KOl EMKOWVOVIOKES 0eE10TNTES) OF
eountég texvoroyiag, Ba tovg Pondcovy GTNV EPAPLOYT] KOWMVIKMOV KOl ETIKOWVOVIONK®OV
delottov o€ éva eptPailov texvoroyiog Tov Tovpiopov. Ot HabnTevdUEVOL TOL TOVPIGHOD, LE
™ Gepd ToVG, Bo pmopovoay vo BEATIOCOVV TIG KOWVMVIKES KOl ETIKOIVOVIOKES TOVG OeEIOTNTEG
HEG® TNG YPNONG TEYVOAOYIKDOV EPYULEI®V GE KOIVOVIKA LECO, TNV EKOVIKT] TPAYUATIKOTNTA KO
GAAeC LopPEG TEYVOLOYiOG oYU MEom TG EQapLOYNG Kot TV S0 GeT 00TtV 01 pobnTég
poBaivouv mpoaypoTikd Kot yivovior €SEOIKELUEVOL EUTEIPOYVAOUOVEG Y10 TNV TOLPICTIKN
Brounyavia (Zizka L., Buhalis D., et al. 2018).
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4°  Kepdhioro : Merétn mepintowon PuOoHov  TOLVPLETIKOD
npoopiouov, enapyio Idaeov

4.1 Ecotepikny Av@AvG1 KOl TOPOVGILOGT] TOV TOVUPLOTIKOV TPOOPIGHOV TG
ermapyiog Iagov

H eocwtepikn avdAvon g PLocitdttog Tov ToupltoTikoy Tpoopiciol g enapyiog Ildgov, Ha
yiver pe v avéivon towv 6A mlaciov kotd K. Mrovyain Anunitplo . H avdivon mpocdiopilet
T1g €€eMiEelg mov €xel 0 TPOOPICUOG GTO KPOTEPIPAAAOV Kot S1e&dyel TIg SVVANELS Kot TIG
adLVOUEES TOV TPOOPIGLOD.

To mepifaliov ko ta allobéora tov mpoopiouod(Attractions). H erapyia g Idgov Ppioketan
VOTLodLTIKG TG Vijoov Kompov pe éktaon 1395 km?2 ov amoterei to 15% g éktaong Tov vnoiov
mov eAéyyeton amd v Kumprokn Anpoxpatia. ‘Exet povipo minboopd 90.000 katoikovg. Xty
emapyio vdyovtal téocoeptg peydiot dnpot: Iagov, IToig Xpvooyote, [1éysiac, ['eposknmov Kot
exatd kowvotteg ek TV omoiwv Kisoovepya, XAwpaka, Epra kon Mobvtarrog sivon kAot TOL
onuov Ildeov, divovtag pa aicOnon enéktaong g noing g [ldeov. H 1otopia g emapyiog
Eexvaet amd v XaAkoMOkn enoyn kabdg oty kowvdtta s Aéuma, Bpédnke cLVOIKIGLOG TOV
xpovoroyeitar 6to 3000-2500 7. X. Qotdco to brand g eivor cuvveacpévo pe ™ yévvmon g
Ocbg Appoditng and v MvbBoloyia, mov avadvonke and v BGAocca voTiodLTIKA TOL VNGO,
otV mepoyn [érpa Tov Popov.

H peydin moltiotikn kAnpovopid g emapyiog, tnv avaknpuéay and v UNESCO, toltiotikn
mpotevovsa g Evpdnng yio to 2017. Mvnueio Kot apyaiodoyikol ydpot eival S10cKopmicUéVol
o€ Tomobfecieg g emapyiog TOGO G€ AOTIKEG OGO Kol GE AYPOTIKES TEPLOYES, GE YAUNAO VYOUETPO
(oxed6v o BGAacoa) Kot LYNAITEPO VYOUETPO, KOVTA Kol LAKPLYL O TIC OKTEG KO GE OOGIKES
TePLOYEG. Avti) M TOALOACTOTN TPAYHATIKOTNTO TOV OPYOOTHTOV NG emapyiog, Hmopel va
ypnowonomBel yuoo eaywyn YPNOW®V GCUUTEPOCUAT®V Yoo TO HVNUEID TOATIGTIKOD
EVOLOQEPOVTOG, otnV id10. TV emopyio (Agapiou A, 2015).

To kMpa g meproyng €xet Oepprd Karokaipt e oyeTikd VYNAN VYPAGia TOVS Beptvohg PNVES, EVOD
0 YEWMVOG TNG TEPLOYNG OTIG TAPUOAAACTIES TEPLOYES EIVOL NTTLOC e PEYAAN NAMOPAVELOL.

H IpéoPfoon orov mpoopioud (Accessibility). Metd v diyotéunon tov vioiod 1o 1974 siyope
avénon tov mANBvouod ™G emapyiog G OMOTEAEGUO TNG €YKOTAGTAONG HEYOAOL aplBpol
EMnvokvrpiov mpoceiywv. H erapyio vmpée apyikd HEPOG OMOKATACTAGNS TG TOVPIGTIKNG
Bopunyoaviog kot Tov yewpywkoh Topéd TV youéveov £dagdv g Bopesiag Kompov, yu va
dnpovpynBovv cuvinKes avamTuENG Kol amacyOANONG GE EMAYYEALOTIEG TOV TOVPIOTIKOL Kot
YE®PYIKODH TOUEN TTOL EKTOTIOTNKAY, KOOMG LINPYE TEXVOYVOGIO GTOLG TOUEIG Kot cuveiopepay
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aoOntd otnv owovopia ¢ emapyioc. To 1982 dnuovpyndnke o Atebvng Aepolpévag Ildgov
14yh. voTloovoToAIKA NG emapyiog, o omoiog avaPaduiotnke to 2008 kot e&umnpetel Kupimg
TTNOELG TOAPTEP, EVA d€XETAL TEPiMOV 2,7 €KaT. EMOKENTEG TO YpOvo. Meyddn emtvyia pe v
ovppoin g Etapeiog Tovpiotikng Avamtuéng kot [poPoing (ETAIT) arotélece n adénon tov
dpoporoyiov g Ryanair. Iquepa dpactnpromotodvtor pe dpoporoynuéveg ttnoelg N Ryanair,
British Airways, Easy Jet, Transaero, JET2.COM, Monarch, Bulgaria Air, Aegean kot GAA®v
VOLAOUEVOV TTNoE®V 1Wwitepa amd TiG Popeteg yopec g Evpodmng, omd mepipepeioxd
aepodpoa g keviptkng Evpanng kot yopodv tg Avatolkng Evpdnng, Méong AvatoAng kot
Apafikav yopdv. Yrdapyel otevn cuvepyacia pe v Hermes Airports (etaupeia dtayeipiong tov
Agpolpévav Kompov) kot to Yeuvrovpyeio Tovpiopod, evd couveyeig eivorl Kot ot Tpootadeieg
oV KatafaAlovtol Sloypovikd e S1QOpPEG OEPOTOPIKES ETALPEIEG KOl H10PYOVOTEG TOEOUDV.
Avogopikd pe tnv e&ummpétnon Tov ETPaTOV 610 aepodpoplo £xovv avamtuydel vinpecieg TV

ONUOGI®MV GLYKOWVOVIAOV, LLE DTOOOLT KOl CTEAEXWGT TS TPOSPAGILOTNTOGS.

Metd v dyotounon g vijoov to 1974, peydAn kot GUeESN HTOV KOl 1] OVAYKY GTEYOONG EVOG
onuavTiKov aplfpod ektomcouévav Tpoceiymv EAAnvokumpiov kot Katd eméktacn 1 aviykn
avantuéng tov Katackevaotikod topéa, mov yvapioe Beapatiky avamtoén m dekaetio tov ‘80 .
Metd v avénor tov TAnBucspob kot v avdntuén tov Tovpiotkod topéa, avéndnke kot n
KataviAwon ayofdv pHe omoTEAECHO KOl TNV OVATTLEN EUTOPIKMOV OPACTNPOTHTOV KOl
Bropunyoavikov topéa pe uvoikég cuvOnKeg eEaymyDV oTIG YOpes TS Mecoyeiov kot émetta ot
péon avatoAr. H mpdcPaon pe to gumopicd Apdivi g yertovikng moAng Aepesob evioybonke pe
TNV KOTOOKELY] TOL ovToKlvnTodpopov Ildpov — Agpecov mov Eexivnoe to 1993 kou
oAOKANPp®ONKe T0 2002, GUVOALIKOD PNKOLS S5y tA. Kot To KOGTOG TOL aviAle ota €186 ek. mepinmov.

Yrodoués ko vmnpeoicc (Amenities). Efpepo ot TOUEIG TOV TOVPIGHOV KoL TNG AVATTUENG YNNG
amoteEAOVV TIG PacIKOTEPES OIKOVOUIKES OpaoTnpLotnTeS TG mapyiog [Tapov. Zopemva pe Tic To
TpOGpaTeS petpnoelg Tov Y purovpyeiov Tovpiopov, n enapyio tpocseikvel tepinov 1o 33% tov
TOVPIOTOV 7oL emiokéntovtal v Kumpo kdébe ypdvo, mov avtictoyel maveo and éva 1,6
exatoppdplo emokéntes, o1fétel 29.621 kAiveg amd 15 omoieg to 40% givor VYNAOV KOTYOPLDOV
4 xor 5 aotépwv, evdd MON elvar mpog avéyepon ceBacTdg apBog KATAAVUATOV VYNAGDV
TPOJYPUP®OV. Tnv peydin mokiiio KOTOAVHATOV GUUTANPOVOLV TO TOVPLCTIKE BEPATIKA YwPLd
Kot owBevTikd Topadoctakd otkoyevelakd Eevodoyeia, oAAd kot Tolvteheic Pideg Kot TOVPIOTIKA
dwpepiopata tpog evoikioon (ITivaxag 2).

H ITdgog Eekivnoe and ™ dekaetioo Tov’80 TV avEyepon Kot TMOANOT] KATOKIMV GTNV 0yopd TOGO
LE TOpaBEPIOTIKNG KATOKIOG OGO Kol LOVIUNG Katolkiag yio EEvoug emevdutdv oty enapyio. H
KOTOOKELOOTIKY] Bropnyovia KaTolKidv cuveyiotnke uEyptL v o1edvn otkovopukn kpion tov 2008
KOl GUVEXIOTNKE LETA TNV XPNUOTOTIGTOTIKY Kpion tng viicov to 2013, puéypt onjuepa. Ot paydaieg
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Kol aEAVOpEVEG eEEMEELS oTNV emapyia, EMNPEACAY TNV TOVPICTIKN AVATTLEY, Kot dSNHovpyncoy
EMNTOGELS 6T PLOGOTNTA TOV TPOOPIGUOD.

Auvapikotnta Zevodoyeiakng Biopnyaviag (Movadec / Awpdna / KAiveg ge AsiToupyia)

- - - " - 31.12.2019
Accommodation Industry Capacity (Units / Rooms / Beds in Operation) -
Meproyr Meukwaia Mepegdg Adpvara Appoywatog Magog Openva Tivoho
District Lefhosia Lemesos Lamaka Ammochostos Pafos Séperpa Total
Movadeg/KAiveg M K M K M K M K M K M K M K
Units/Beds J B U B U B U B U B U B u E
Katyopia Tatn Class Catagory
5" 1 588 8 3656 1 388 7 3388 12 5760 23 13778 g
4 2 558 8 2822 5 2108 26 0.085 18 8.387 1 280 &1 23.258 4
Zevolioxda 3 5 514 | 11 25% | 5 855 | 41 8802 18 4085 | 5 561 | 86 17431 ¥ ol
ATTEpWV Hotels
2 g 635 2 415 19 1488 11 1.330 4 ace 8 346 52 4.561 2
1 4 233 2 81 2 45 2 105 7 327 g 324 26 1.115 1
Divoho SevoBoysia ATTEpY 21 2528 32 9508 32 4850 87 22829 81 18.917 21 151 254 60143 Total Star Hotels
Mokurehziog De Luxe
2 .
[ A Tabng 3 220 1 160 28 5508 16 2442 48 8.420 AClass -
2 . - Hotel| &
. 1 2 2 . @
g Opyavupiva B Takng 2 30 8 330 e 480 1 4866 12 358 82 6672 B Class Apartments &
Il |Aapepicpora I Tééne 4 212 2 15 9 506 7 478 2 1348 C Class
Aveu Taing 12 458 3 4 14 1.238 79 3798 | Witout Class
Tivoho Opyavuwpevuwy ) ) )
MaapepispdTuy 2 30 27 1220 5 BEB 138 13.010 40 5010 3 20238 Total Hotel Apartments.
;:IUS?M A TdEng 7 2254 10 3844 17 5898 | AClhss Tourist
B Tatne 1 128 1 128 B Class Villages
Iivoho Toupiomkd Xuipd 1 128 T 2254 10 3.844 18 6026 Total Tourist Villages
Mopagocardy | Zovoboyda 4 R 5 73 11 3 85 | 1 23| 2 481 Hotels Tragitional
OioBopig Mopepiopera | 2 20 B 64 54 478 34 228 | B7 408 | 163 1194 | Apartments Buildings
2] m
§ 8  |ZevoBoysia Aveu Aotépuy 4 90 4 20 Hotels Without Star| g @
g E g9
78w wE 2
£ 2 |Zeviveg 1 21 1 i Guesthouses i -
(11} -
y |Toupiamkés Emadheig 5 40 110 742 15 1182 Tourist Villas|
wi H o
; % ToupioTikég Katagrnviosig 2 et} 2 988 Tourist Campings| la E—
5
* | Emmhuwpiva Awpdna 1 42 1 10 1 4 1 16 4 72 Furnished Apartments. &
‘Yoouvoho Sevoloyga . Subtotal Hotels and
v Mapépoies Eykaragtéosic 20 2708 68 11.008 108 6.267 233 38.104 168 27.875 103 2232 1] 88.193 Similar Establishments,
Livoho 29 2709 70 11.048 | 107 6277 | 239 38548 271 20.621 | 103 2232 | 819 90435 Total

. . e y |
M:MovaBeg  K: Khiveg YTIPAKH AHMOKPATIA ) ¢ mEPUBIC OF CPs

U : Units B:Beds TOTMOTPEID TOAHINGY 7 DRPUTY WINSTRY OF TOURSM
!

Mivaxag 2: Avvapukotnto Egvodoyelokng Blopnyaviag, Avaivon Yevrovpyeiov Tovpiopod, Askéuppn
2019. ITyyn: http://www.tourism.gov.cy

Aabéoruo. moxéro yio, tov mpooprousd (Available packages) Ot Eevodoyot tng emapyiag g ITdgov
npwv 10 Brexit giyov anedptnon amd v dampoypoatevtiky dvvaun tov Tour Operator yio
npocéikvon nerat®dv. H tpdcsPaon tov vov Y pumovpyeiov Tovpiopod kot tov tpdnv Kumpiakod
Opyaviopot Tovpiopov (KOT) pe ypapeio popketivyk o deKamévte LEYAAES TOAELG GE OAO TOV
Koopo - Aovdivo, Dpavikeovptrn, Bepoirivo, [Mapict, Xtokydiun, Abnva, Mikdvo, Zvpiym,
Apotepvrop, Mooya, Ted ABiP, Ayia [Tetpovmoin, BapooPia, Ntovumdt ko Kiefo. Meydhog
aplOUOG TOV KPOTHOEWMV TPAYUATOTOLEITAL OO LEPOVOUEVOLS TEAATES, OO TOVPIOTIKA YpOoPEia
K0l CLVEPYATEG TOV eEMTEPIKOD, EVAD KAOE YPOVO LELOVETOL 1] EXLPPOT TOV UEYAA®Y TOVPLOTIKDOV
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TPOKTOPWV, KAHDG OVOTTOGCOVTOL O EVOALUKTIKEG LOPPES TOVPIGHOV LUE GVYYPOVES TTPOTIUNGELS,
drapoporompéves amd 1o potifo “MAlog kot Bdlacoa’.

O1 opootnpiotyteg otov mpoopioud (Activities). 'Eog kot mpwv puo mevtoetio 1 tdon g
TAEOYNPLOG TOV EMOKENTMOV NTAV EIYE TNV TPOTIUN O™ TNG YOAAPOONS Kol TOL dITTLY0L HAOG Kol
O0dAlacoa. Metd amd evitotTikéc mPoomddeleg He EMEKTAOY TNG EMOKEYNUOTNTAS OAdYpOvA,
OPACTNPLOTNTESG KO EVOLAPEPOVTA TOPATNPOVVTAL GE OAES TIG EMOYES TOV YPOVOV.

H oxtoypopuung ¢ emapyio etvar 75 yrhopetpa, mpooeépel 12 mpooPdocipeg mopaieg
BpaPevpéveg pe pumhe onuaic, KaoTOVTOG TNV TEPLOYN THV KOPLOOIO ETIAOYN Yo KOADUTL,
e€epedvnon pe avamvevotpo Kot Katadvoels. Or Tomkés Apyég €xovv ta televtaio ypdvia
BeAtiwoer aentd TV €KOVO TOV  OPYOVOUEVOV TOPOAIDV AOVOREVAV, HE ootk
avafadpion, katdAANA0 EOTACUO Kol EUTAOVTIGIO TV TPOCPEPOUEVAOV VITNPECLOV. ZNUOVTIKY|
etvat kot M Tapoy VYNAOD EMTESOV AGPAAEINS GTOVG AOVOUEVOLS, LLE EMEKTACT] TNG TEPLOOOV
£pY00OTNONG VO ayos®wotdv and Mdptio- NoéuPplo Kot Tov nuepnolov mpapiov o onoio mpémnet
Vo KOAUTTEL péYPL Ko TV 00om Tov mAlov. ZXe ovvepyasio tov Ilaykvmpiov Zvvdécpov
Kotadvtikav Kévrpov kot tov Tunpatog Aleiog, ayopdobnie kot £xel oM movticel 10 oKAQOg
Laboe kot ovclaotikd TpaypatonoOnke n dnpovpyic tov Tpdtov Teyvntod Yediov oty [Tdeo
EVAD OVOUEVOVTOL KOL Ol EPYOCIES YL TNV TOTOOETNON Kot GAA®V GTOXEIDV Y10l ELTAOVTICUO TOL
Y pdrov. Eyet dpoporoynBei n dnuovpyio Bordooiov Bepatikon tapkov yia eAevBepn Koatdovon
(snorkelling) otnv [leproyn “Mmavia” otnv K. ITapo. "Hom n ev Aoyw meproyn €xer opoBetnBei
petd and aitmua pe oxetikd Ymovpywkod Aldtaypa, eved PECH GTO TAMIGLO TOL VEOU GYETIKOV
[Ipoypdppatog Tov Tunpatog Aleiog , xet dtevfetnel Omwg 0 20¢ TEYXVNTOG VOAAOS TNG EMAPYiG
dnuovpynBet oto dapépiopa [oAemg Xpvcoyovg.

O Ilooniatikog Tovpiouos €xer yvopiost avlnon kot amotehel péco mpofoing, KoM
EMKEVTIPMOVETAL TNV 0ELOAOYN 0N Kol BEATIOON VEIGTAPEVOV SLOOPOUDY KOt GYESAGUO VEDV, TNV
TPOCPOPA TOINAATIKAOV TOKETOV Kol Ty  Onovpyio training camps. Eyxet mpoPoin kot
avTamokplon t6co oty Kumpo kot 660 Kot 610 e€mTteptkd, TV HeyaAdtepn TePiodo Tov ypdvou,
oe g€aipeomn Tovg Beppovg unveg Ttov kKadokoplov. Tnv tpoondOeia mpofoing Exel EVIoYVoEL M
onuovpyio kKol TPOPOAN o€ SLOOIKTLOKTY EQPAPIOYN Ol TOOMANTIKOL YAPTEC oTNV Emapyiot TNG
[Tagpov, Tov gumeplEYOLV TIC EVIVTOCIOKES SLOOPOUES GTNV VTTAOPO Kol GTO PLGIKO TEPPAALOV,
0AAG Kot Stodpopéc o eEelypéveg VITOdoUEG eVTOg TOV AoTIKOV KEVIpwV. 'Hon ota miaicio
AvATTUENG TOV TOOMANTIKOD TOLPIGHOV VIApYeL o€ €£€MEN afloldynom kot dmovpyio 9
TOONAATIKOV S1a0pop®dV Le oKOTd va doBel 1 gukopiol GTOVG EMOKENTEG VO AVOKOADYOLV TNV
nePPaAlOVTIKY] dldoTaon TG emapyio pe T0 modnAato. Bdost tov  oyediocpold ot Stadpopég
oVVOEOLVV TOVPLOTIKEG TTEPLOYES amd Ta Kovkha péypt v ITOAN Xpvcoyoig kot meptiapfdvovy
0TAoELg 0€ onuein OM®G  aPYOOAOYIKE Hvnueio, KOTOOTLOTO, ETICITIOTIKEG Hovadeg k.a. H
TOPOYN TOOMAATIKOV TOKET®V, TOGO (MG EUTELPL Y10 APYAPLOVE N GE AMAOVS EMOKENTEG OALA Kot
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Y10 ETOYYEAULATIKT TTPOETOAGI KO doknon mpoceépovtol amd to 2014, T 1o 2020-2021 éxet
TPOYPUUUATIOTEL TEPAUTEP®  EMEKTOCT] TOL OIKTVOL TOOMAATIKMOV SLOOPOUDY UE EUPACT) GTNV
EVOOYMPO LLE KATAGKELN KOl TOTOOETNON GNLOVETC KOl VTTOJOUADV 6TAOEVOTG, Bdon TV diebvdv
TPOTUT®V, KAOMOG Kot TomofEtnon yoptdv pe T Todniatikés dtadpopés. Térog Tov Mdptn Tov
2021 va mpaypatomomet yia 5 ypovid 1 dopyavmwcelg CYPRUS GRAN FONDO to peyoiivtepo
nodniatikd Saymvicpd road bike tpidv nuepmv e Kdmpov, mov €xel avafoduotel 1660 oe
GUUUETOYEG OGO KOl GE KUPOC.

Avopeopnmta 7o ykole amotedel cuYKPITIKO TAEOVEKTNUA Y10 TV enapyia [Tdpov kot stvor pra
vrodopun 1 omoio. GLUPAAEL GTNV GUIKPLVOT TNG EXOYIKOTNTAG. TNV ETAP)i0 VITAPYOLY TEGGEPA
YNTESA YKOAP O1EBVAOV POy papdV, OTIOYUEVA GE TEPLOYES LLE NPELO TEPPAALOV avApesa amd
YPAPIKOVG AOPOLG Kot pe povadikr] 0¢a. I'ivovtar pe mpotofoviio g ETAII napovsidcelg o
gpyaotnplo 610 e€MTEPKO Kot £x0VV PLA0EEVNOEl €EE10IKELLEVOL TOVPLOTIKOT TTPAKTOPES KOl
onpocoypagot. [apdAinia to ykoAe mepAapPAvovTol EKTEVMOG GTO EVIVTO KoL TO NAEKTPOVIKO
VAMKO kaBMOG Ko o€ OAeS TG evépyeleg mpowbnong. Ilpdcepata 31 Oxtafpn- 1n Noéuppn 2020
opyavodnke pe emtvyio to tovpvovd ykoAp PGA European Golf Tour — Cyprus Open 2020 wov
npoypatoromdnke oto yimedo Aphrodite Hills. Zvoppeteiyov 105 kopu@aiotl ToAKTES TOYKOCLULNG
KatdtoEng amd 27 dapopetikég eBvikdtreg. Xnpovtikn 1 wpoPoAr debvov Mécwv Malikng
Emkowoviag Yo kdAoyn tov aydvov og duvnTiko Koo 735 ekoatoppvpiov, og 47 xdpes.

‘Epnpoxta copeio ekdniocewv Peotifial Orepag mpoypotonolovvion Kabe kalokaipt evd amd to
2013 péypt kol onuepa cvvolopyavovovior pe amoivtn emtvyio to [Tdpog Tpiabrov pe
KaB1Epwon Tov ¢ €10 TALoV Beopd Ko peteEediEemg Tov o€ diebvr dopydvmon pe to Brand
“Ocean Lava”. Ta televtaio ypovia dopyavaveror o ayova Cyprus (Logicom) Marathon mov
wpaypatomoleitat tov Maptio oty koapdd g Kéatm ITdgov.

Ou romkés vmnpeoies (Ancillary services). H emapyio ©og mapobaidccio meployn Kol 7o
OTOLOKPLGUEVT Omtd TIG VIOAOES emopyies, avémTvEe kot e€éMEe OAeg TIC KLPEPVNTIKES
VANPEGIES, £YEL AVETTLYUEVN TPOATELIKN EELTNPETNON LE VITOKATAGTIUOTO GE OAOVG TOVS OTHOVG
Kol kowvotnteg g emapyiog. AEOAoyn eivor 1 avATTLEN OLVAUE®Y OGTLVOUING, ALLEVIKOV,
TLPOCPESTIKNG Kot docovopeiov. To suotnua vyeiog vrootnpileTon e TEGGEPO VOGOKOUEID GTNV
emapyio, evod N Evtaén peydiov aplfpod 1010TIKOD TOUEN GTO CUGTNHO VYEIOS, TPOCPEPEL LULTPIKN
e€ummpénon e TEYVOAOYIKY] EMKOV®VIQ Kot duecn eEumnpétnon oe [KpPES aKTiveg oe OAN TNV
éxtaon g emapyiag. TELog ot apyég NAEKTPOOOTNONG, VOPELONG KOl THAETIKOWVMOVIDOV OTMG KOl
Ol OMUOTIKEG KOl KOWMVIKEG apyés, eivar teyvoloywd eEelMypéveg Kol OvVTOTOKpivovTot
amoTeEAECUATIKA o TePlOOOVG VYNNG (Rong. Télog oto ydpo g péong ekmaidevong, M
emapyio £xel VLOoTNPIEEL TIG VTTOOOUEG TV GYOAEI®V, EVD TO TEAELTALN YPOVIO 1] ETAPYIO OTN
tprtofabuia ekmaidevon vmoompiletar amd to WwTKO Ilavemotmiuio Nedmoig Ildpov,
KOWVOTOUO 6€ OAOVG TOVG TOUELG TNG OKOONUOTKTG EKTaidevoNg.
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4.2 Avalvon PESTEL og pog v Biwoipétnta tov Tovprotikoev Ilpoopiopov
ermapyiog Iagov

H avéivon PESTLE (Political, Economic, Social, Technological, Legal, Environmental) peletd
Tou¢  e€MTEPIKOVE TOPAYOVTIEC TOV HoKpomePPAAAOVTOS, ekelvovg mov  emmpedlovv TIg
TOPAUETPOVG TOV EVPVTEPOV TOLPIGTIKOV KAAOOV Kot TNV €EEMEN TOL TOVPIGTIKOD TPOOPIGHOV.
Yt mpokeévn mepintwon Bo dobel dibdotaon ot suKopieg Kot AMENES GE OTL APOPA TNV
BloodrTa ToL TPOOPIGHOYD.

4.2.1 IToMTik1 drG6TOON

Y1 wolitikij drdoraon (Political) avagépeton ) vopobesia, ot kufepyntikoi popeis kot opyaviopoi
OV €YOLV TNV apUOAOTNTA Vo acKoVV Ttieon oty katevhuvon o éva PLOGILO TOLPIOTIKO
HOVTELO e 6TOYO : «Prooiun avamtuén tov Kurpraokod Tovuptopov e TpOmo vePYETIKO Yo TNV
owovopio, TNV Kowmvio Kot To TePPAAAOVY OV amoTEAEL TN XTPATNYIK) TOV Y QUTOVPYEIOVL
Tovpiopot ™ Kumprokng Anpoxpatiog pe opapa g EOvikng Ztpatnywmng Tovpiopod 2030
(mnyn: http://www.tourism.gov.cy) To Yourovpyeio Tovpiopod cuvtaydnke 2 Iavovapiov 2019
pe vopobBetikn avampocsoppoyn tov KOT (Kvrmprakod Opyoavicpod Tovpiopov) pe otd)o
v1oBETnoNg Kot TPo®ONoNG 0PLOHVTING TOAMTIKNG oTNV £miteLéN peTappLOUIcEMY KOl EIGNYNCEMV
Tpaypatoroinons tov avaykaiov Epymv copenva pe tov [Haykoécpio Opyaviopd Tovpiopov yia
™V emiTELEN 0EIPOPAG KO PLOGIUNG AVATTVENG HEGO TOV KAGOOL TOV TOVPICUOV. XTIV EmOPyia
[Tapov amd to 2008 veiotatar n Etapeio Tovpiopov Avéamrtuéng kot [pomOnong (ETAIT) mov
glval 10 emionuo OpPyOvO TTOL OAVTITPOCMOMEVEL LLO TNV ouyida NG OAOLG TOVLS TOUEIG 7OV
gUTAEKOVTOL GTNV TOLPLOTIKY Propnyovio oe erapylokd eninedo. H emrponn) amoteleiton amd 13
LEAT], CUUTEPIAAUPOVOUEVOV TOV TEGGAPOV ANUOV TOV EKTPOSOTOVVTAL OO TOVG INUAPYOVS
™G TEPOYNG, ToV mpodedpo G Evmong kowotitov Ildpov, 10 Yoeumovpysio Tovpiopov,
[Moykomprov Zovoecpov Eegvoddywv (ITAZYEE) emapyiag Ildeov, Zdvoeopog Tovpiotikmv
Emyeipnoewv Konpov (XTEK), Zovdeouog Idiokmtov Kévipov Avayoyng [agov (ZIKAII),
Etapeio Aypotovpiopot, Xovoecpog Tovpiotikov TIpaktdpwv, kovdTNTEG KOl EKTPOCSHTOVS
OA®V TV GLVOEGUMV TTOL GYeTIlovTon e TNV TOLPLOTIKY Prounyavia, vId TNV TPOESPia TOL
poédpov tov Epmopikov kot Biopnyovikov Empeintmpiov [Haeov.

4.2.2 Owovopixi) dwdotaon

YV owxovouukn owdoroon (Economic) and otatiotikd ototyeio tng ETATIL n emapyio g [Tapov
10 2018 xoatéypoye cvvolkd mepimov 1,600,000 apielg kot elcodnpoto yio v idw mtepiodo
nepimov 1.2 01¢ evp®d o€ TovploTikd cuvdAraypa. e 1o 2019, oe oyéon pe 1o 2018, onueidveTon
opakn avénomn g 1aEews Tov 1% otig oAkéc apifeic Kumpov evd yia v mepiodo lavovapiov-
Aexepfpiov onpetdverar peimon tov 1 % ota lcodnpata.
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[Ipémer 6pwg va emonudvovpe 6Tt aLTA N GYETIKA Ko mopeio omd to 2015 péypt Kou onuepa
opeiletan  oe  éva ocvuvdvacud  mopayoviemv, OpAcE®Y KOl GLYKLPLOV  OTOG:
-ITopoyn kvitpwv o€ dopyavotég taéwdidv ( TOUR OPERATORS) kot agpomopikés eToipeies.
-Opbn kan Gueon dwayeipion e&eriewv o cuvepyasio pe tov KOT/Y pumovpyeio Tovpiopod kot
A ov Kpatikov Yanpeowov (ITodeodopiag, Apyatoroyiag, OuKoldYmV) Kot TOV KOWVOTHTOV TNG
emopyiog.

-Ztevotepn ovvepyacio Tov W1mTikoD Topéa pe Tov [aykdmplo Lovdeospo Eevodoywv (ITAXYEE),
10 Epmopikd ko Biopmyoavikd Empeintipio Iadeov (EBE) kot tov Yumovpyeiov Tovpiouov.
-[lopaydpnon EAKLOTIKOV TIUOV KOl  TOKETOV  TPOCPOP®V  amd  Tovg  EEVOOOYOVG.
-O1 moMtikéc e€eri&erc onv Méom Avatoln kot Tnv eupvTePN mePLoyN Le TNV emPBorn Oebvav
KUPMOGEMV GE OVTAYWOVIOTIKEG 0YOpES, Onwg glvar Tng Atryvmtov, ¢ Tvvnaeiog kou e Tovpxiag.
-H oavékapyn o evovvdpwon g Poowng ayopdg wor g AyyMkng  ayopdc.
-Apopordoynon peydiov apibuov mmoemv and Ryanair, Easy jet, Jet2, Globus kot dAlwv
OEPOYPOUUADV.

4.2.3 Kowvoviki Aldotacn

¥t kowvaviky oaotacn (Social) avayvopiloviotl ot TovpicTeg TOV EMMOKERTOVTAL TV ETOPYI0L, O
epyalOUEVOl GTOV TOLPIOTIKO KAAOO Kol Ot VTOmol kdtotkol ¢ emapyiag. Ot Tovpicteg mov
emokéntovion v enapyio ivarl katd 51% oand ™ Meydin Bpetavia, 19% and ) Poocia, 12%
and v kevrpikn Evponn, 15% ond 10 Ioponi ko 3% amd ™ péon avotoAr. O nlikieg sivon
18-70 ypovdv kat £(0VV SUPOPETIKT TEPTOO0 EMIGKEYNS, OVAAOYD LLE TO SLOOEGIHO E1IGOOMUL KO
TNV EUTAEKOUEVT] TOLPLOTIKY] dpacTnprotra enickeyng. O pécog 6pog drapovig etvar 7-10 pépeg
Kot 1 nuepnota damdvn oto 75€. To 25% TmV TOUPIoTOV EMGKENTETAL TNV EXAPYIQ LETAED TMV
unvov Noéuppn pe Mdéptn. Avtd sivor emitevypo eméktaong g TovploTiknig 6elov pe mpdmpo
KaAoKopvo unve tov Mapm kot apyomopnuévo Karokoptvo puiva tov Noéuppn. opdAinia n
avENoM TG EMOYIKOTNTAG EXEL VOL KAVEL [LE TNV AOENCT TOV OPOCTNPLOTATOV KoL TNG AVAOEIENG TNG
TOMTIOTIKNG KANpovodg g emopyiag. I€pav twv KaAoKapvady Unvov Tov EAKVEL OIKOYEVELES
Kol veapéc mAlkieg, v vmdAourn mepiodo emOKERTOVION TNV Emapyio gvkoTAoTOTEG TAEELS
EMOKENTOV,  OVAOTEPNG/AVOTATNG  EKTAIOEVONG,  OTOXEVOVTAG  Kupimwg oe  afAnTikég
dpacTNPLOTNTES, G€ d1EBvV dlopyavdcelg abANTIGHOV, OTtmg elvar | TodnAacia, 0 Mapabdviog, o
TpiadAog Kot To YKOAP. Adyo evOLVOL®UEVNS TPOPOANG, VITAPYEL LEYEAN TPOGEAEVOT) YAUALDOV
TEAETOV KLPimG amd v Meydin Bpetavia. H 6An mpoPoin yivetal pe £viuomo kot NAEKTPOVIKO
VAKO Kot pe TNV GVUUETOYN o€ eEe1dtkevpéveg ekBECELS YAL®V.

Ot gpyalopevol 6ToV TOVPLOTIKO KAGOO, GUPPIKVAOVOVTAL KUPIMG GTIG EEVOSOYELNKES LOVADES KO
EMELTA OTIG EMYEPNOELS £0TIOOMG KO avayvyne. Ot vromor epyaldpevol ivor apketd Alyotepol
o€ oyéomn Ue Toug EEVOUG Kol VTTAPYEL CLVEYNG EKKANGT] Kol TPOTPOT 6€ OGAOVE TOVG EEVOSOYOVG
1OV TOMOV eMitevENg T0c0otd 70% TOV GLVOLOL TV EPYAlOUEV®Y TOVG.
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H aoctveiMa ekdnAdOnke apykd téAn g dekaetiog '80-"90, pe amoduvapmon g yempyiog Kot
NG KINVOTPOPiag, divovTag EUeaon apytkd oTnv avamtuén Tomkng Prounyaviag Kot £Xeito 6TV
avATTLEN TOVPICTIKNG KOt O1KodOUIKNG Propnyaviac. [TAéov 6Xo kot peyoAdTEPO TOCOGTO VEWDV
avOpOTOV avATEPNG/AVATATNG EKTAIOEVONG, EMOTPEQOLY otV VIaudpo, vrootnpilovtag v
VTOMO. TOPUY®YN KOl TNV TAPOOOCLOKY YOOTPOVOUiD, OT®MG KoL TOV OyPOTOLPICUO, KOTOTLY
ompiEng o Ymovpyeiov Ecwtepikdv oe cuvepyasio pe to Tunupa IMoleodopiog kot Epymv og
oxéd10 yopnyiwv Aypotovpiopod mov dmpkece and Vv epraetio 2014-2020. H evBdppuvon
ENEVOVOE®V G LUKPEG Kot PECOiOG TAENG EMYEIPNUATIKES TOVPIOTIKES OPOUCTNPLOTNTES, TETLYOV
TEPAV TNV EMAVAPOPE TV VIOM®V o1V VIoBpo, TOV EUTAOVTIGHO KOl OllCMOON TOL
TOPASOGLOKOD  YOPOKTNPO, TOV TOMTIICTIKOV oToryelov Kot 1ng avbeviikomroag. Avtd
TPOPaAilovtol amd TOV OyPOTOLPICUO Kol TOPAAANAG yiveTtonr ovAadelln meplPaAloviikdv
oToeloVv kot Tpootasio avT®dv. Ot Tapadoctakol 0IKIGHOT avaveDONKay Kot evieyvdnkav pe mv
QULGIKN TOPOVGio TV Katoik®v Tovs. OAo GUUBAAALOLY GTNV TPOCEOPA LG OAOKANPOUEVIC
avBevTIKNG eUmEPiOg EVO 1KAVOTOLOVVTOL O ACYOALES KOl TO ELGOINUATO TOV VIOTIW®V.

A&10hoyec elvar Kat 01 TpooTAHEIES Yo TV TPOGEAKVOT ECOTEPIKOD TOVPIGHOV LLE TNV GUUUETOYN
otV [Hoaykdmpia eEedikevpévn ékbeon TAEIAIL amoctoAn deATiov TUTOV KOl OVOKOLVAGE®YV,
TapovGiocn SPOp®V BEUATIKOV KATNYOPLDV, JEKTEPAUIWMGT PAOIOPOVIKOV SOYOVIGULOV CE
ocuvepyacia pe Eevodoyovg Kot GuVOEGU®Y. Ot EKGTPATEIES TOV JIEKTEPOULDVOVTUL TAEOV GE PEGOL
KOW®VIKNG SIKTVMOGNG GTOXEVOVY TOGO GE VTOMIOVS 060 Kot EEVOVS LOVIHOVG kdTotkovg Kvmpov
Wuitepa 0TIG TEPLOSOVS SLUKOTADV/OPYLOV, E0PTASTIKMV TpMUEP®V, Eoptéc v Xprotovyevvmv
tov [1doya, drakomés Tov Kaiokarproo.

4.2.4 Teyvoroyikn oraoTO0N

Y weyvoloyiky didoraoy (Technological) toco n ETAIL 6co xou m eraipeio. Ayporovpiouon,
ouvéfaday otV O1adIKTLOKY TPOPOA] NG emapyiag o aotikd kot vraibpo eminedo,
IKOVOTIOUMVTOG TIG OOLTGELS TANPOPOPNONG € BEUATO TOAMTIGUKNG KANPOVOLLAG KO AVASEIENG
OpPACTNPOTATOV TOV TPAYUATOTOOVVTOL 6TV emapyic. Ot 16T0GEMIEG EXOVV HETAPPACTEL OE
TEVTE YADGGEG LETAPPAGTNKE OE TEVTE YADGGES GE AYYAMKA, EAANVIKA, YOAMKE , YEPUAVIKE Ko
poocikd tpoPfailoviag v enapyio [Tapov wg eviaio mpoopiopd. H emoxeyndotro eVOEKTIKd
ava@EPOVUE OTL amd TN péEpPa dnpovpyiag g kot yia tn mepiodo lavovapiov-Aekepuppiov 2019
&xel mpooeikvoel mépav tv 35,000 vémv emokentdv ko 105000 page views amd 15 kvpiog
yopes . H ETAIT drotnpet kot BEATIOVEL GUVEXDGS TO £VTVLTO KOl NAEKTPOVIKO DAIKO TOL SlOVELEL,
evao 6idet Wwaitepn peaoct to teAevTaio POV GTNV EVIOTIKOTOINGT TG NAEKTPOVIKNG TPOPOANG
™mc [agov pe v ypron tov Méocwv Kowvmvikng Aiktomong (Social media).

-"Exer dnpuovpynBet Bepoticodg touptotikds xdptng g enapyiog (Ewkova 3), kabmg kot empépong
YOAPTESG TTOL Y10, TPAOTN POPE TEPIAAUPAVEL TOLOTIKY TANPOPOPNOT KOl TPIGIACTOTN TOPOVGINoT),
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TANPOEOPNON YL EMOKEYIUO Uvnpeio kol onuel evOl0QEPOVTOS, YOOTPOVOUIKES Kot

TOMTIOTIKES SL0OPOUES e EULPacT) oTNV VTTadpo.

Ewova 3: Ogpatikoc Tovprotucog Xaptng g enapyiog [lapov (2020).
IInys: https://chooseyourcyprus.com/images/Discover/Wine-Routes/PAPHOS-MAP-BACK.jpg

-IIpocpata vAomomOnKe N SNULOLPYIL TEYVOLOYIKNG EPAPUOYNG EXAVENUEVIC TPOYUATIKOTNTOG
(Augmented reality) yio avadeiEn tov pvov g Aepoditng oty tonobesio [étpa Tov Popion
Kot TG 6TNANG Tov ATtocsTtorov [TavAov.

-OloxAnpdOnke kot ivat S100EG1UN 6TO SLOSIKTVO SEKATPEIC EPAUPLOYES XOPTMDV Y10l TOINAUTIKEG
Swdpopés oty vmodpo G emapyiag, MOV NON £YOVV TPOGEAKLGEL PEYOAO aplBud EEvav
afAntov Todnraciog mountain kat road Stadpopmv.

-YlomomOnke emévovoT vrooTHPIENG HE MAEKTPOVIKNG TANPOPOPNONG VAIKO 1 EYKATACTOON
ofovdv ang, dnuovpyioc mob app, TOPOYN LANPECIOV OTOUIKNG OKOVOTIKNG &evaynong Kot
onpovpyia pikpng dtapreag Tovio yio KaAVTEPN Tapovsiost Tov Apyatoroyikol ndpkov Kdtw
[Tapov. Avotuymg dev €xet yivel 1 idto enEVOLOT Kot 6€ GAAOVG OPYOLOAOYIKOVG YMDPOLGS, KOOMG
dev €yovv mpaypatorombel £pya TpocPacidTnTOg, POTUYMYNONG KOl CLGTNUATOV EEVAYNONG
KOl GAA®V GNUOVTIKOV OPYOLOAOYIKOV YOP®V AOY0 KOGTOVG Kot EAAEWYMG YOPT YOG GTOV TOpEN
™G OPYOLOAOYiNG.

-I'tvetan dtepevvnon yia e€gvpeon TpOTOV KaAOTEPNG aflomoinong g cvumepiAnymg g
enapyiog Ildpov otov Katdroyo dGvAng moArtiotikn kAnpovoudg g UNESCO vy
Mecoyelaxn dionto/kovliva.
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-Méco evponaikdv mpoypapudtov ypnuatoddtnone n ETAIT €yxel ypnuotodotiocet yuoo v
nepiodo 2014-2020 évav aplBud amd KovotOueg EXEVOVGELS GE GYEON UE TNV SOCPAAIGN TNG
TOMTIOTIKNG KANPOVOULLG Kot mpomOnong kot GAA®V HOpO®V TOLPIGHOV. AvTég elval
1. Culture and Heritage for Responsible, Innovative and Sustainable Tourism Actions (CHRISTA
— INTERREG). To mpdypappo ‘TIOMTIGHOG Kot KANPOVOULE Yo VIEVOVVES, KOIVOTOUES KoL
Bldoipeg TOVPIoTIKEG OPAGELS” GTOYEVEL e £PY0 LTOOOUNG VAL AEIOTOMGEL TNV ATOJOTIKOTNTO TV
TOp®V, PEC® NG OVATTLENG Yoo Prdotiun kol vIeEvBvvn TOLVPISTIKY AVATTLEN UE KOVOTOUO
yopaxtipa. O mpoimoroyiopov tov £pyov givor €300,000 pe ypovikd opilovia 10 Zemtéuppn
2020.

u. Cultural Routes as Investment for Growth and Jobs (CULT RING). To mpdypappio
‘TIoAMTIOTIKEG SLOOPOUES MG EMEVOVOT YO TNV OVATTLEN Kot TNV AmooyOANGCY’ GTOXEVEL GTNV
mpoPoAn g emapyiog SLUPAAAOLV GTNV TWPOCTAGIN Kol TNV AVATTLEN NG QLOIKNG Kot
TOMTIOTIKNG KANpovouds. H mpofolny TOMTIOTIKOV SadpOU®Y Kol QUGIKNG KANPOVOULAG
EVIOYVEL TNV OTOCYOANCT] KOl TOV EMYEPNCLOKO TOLVPLOTIKO TOouén pe Pudopo Tpomo
SLUPBOAAOLEVO aTd TNV KOVOTOLI KOt £pY0 VTTOSOUADV Y10 TPOSTAGT Kot ovadelEn. Baouko pépog
TV £pymv elvar ) Tpoddnomn g tposPaciotntos. O tpodmoroyispod tov épyov givar €175,000
pe YPOVIKO opifovta TEAOG TOV Aekéuppn 2020.
w. Delivering Efficient Sustainable Tourism with low-carbon transport Innovations: Sustainable
Mobility, Accessibility and Responsible Travel (DESTI-SMART). To npdypoupa ‘Iapoyn
OTOTEAECUATIKOD BUOGILOV TOVPIGUOV LE KOVOTOUIES LETAPOPAS YAUNADY EKTOUTOV SLOEELSTIOV
tov avOpoka: Biooyn xwntwomro, mpooPaciudtnta kot vrevbuvvo Ttalidl’ oToyevEl TIg
TPOKANGELS Y10l OMOTEAEGHLOTIKO PLOGIUO TOVPIOUO KOl TALTOHYPOVE TPO®MONGN TG OKovouiog
YOLUNADV EKTOUTAOV 010&€1310V TOL AvOpaKa LECH PLOGIUNG KIVITIKOTNTOG KOl TPOGRAGILOTITOC.
O mpovmoroyiopdg tov épyov eivar €172.500 pe ypovikd opifovia téAn Noéuppn 2022.
O\a ta mpoypdppata vbuypappiCovron pe v otk thg UNWTO Smart Destinations World
Conferences mov vmootpifovv mwg ot £Evmvec AVGEIC OVTOTOKPIVOVTIOL GUECOH OTIC
HETOPAANOUEVES TOVPIOTIKEG TASIOIMTIKEG CLUUTEPIPOPES KOl OTIG AVAYKEG TOL GUYYPOVOL KOl
VIEP-CLVOEEUEVOD TOVPIGTA, TPOGPEPOVTOS TOL GYETIKA O OAOKANP®UEVEG LIINPEGIES (TNYEG
avialvong: https://www.interregeurope.eu ).

-Ztoyo¢ Y 1o 2021 o mpodmoroyiopndg g xopnyiag g ETAIT (€xer a&toloynOel to mocd twv
€480,000) 10 65% 0a amod0bet yio avafaduion e TPOSPEPOLLEVNS TOVPIGTIKNG EUTELPLOC, KoL
o€ EMEVOVGELS OTNV YNPLOTOINGCT KOl TNV XPNON TELVOLOYI®DV VD TO VITdAoTo epinmov 35% Oa
emevovbel oe oTOYXEVUEVES OPACELS NAEKTPOVIKNG KLPIWG TPOPOANG TOV TPOOPIGHOL TOGO EKTOGC
600 kat evtog Kompov (mnyn: ETAII Noéuppn 2020).

Q061660 1 £KTOOT) TOL TPOOPIGHOV KOl Ol TPOGTADEIEG TOV TPALYLLOTOTOLOVVTOL Y10l AVATTLEY TG
TEYVOLOYIOG KOl TOV EKGLYYPOVICUO TOV TOVPISTIKOV HOVAd®V dgv aviaymvioviar Tovg
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EVPOTOTKOVC EEVTTVOVE TPOOPIoUOVE oV Exovv  eEeAryuévn TPOoPacIoOTNTO, EKTETAUEVN
SOIKTLOKY  KAALYM, Jdopveopikd cvotudtov GPS kot avamtuypéveg vanpecieg mpog
eELMNPETNON TNE TOVPIOTIKNG EUTELPLOG TOCO GTO ACTIKA KEVTIPA OGO KOG TNV VIToudpo.

4.2.5 Ileprparrovtiky) ordotacn

> meparrovtikny owdotaor (Environmental) 1 frooiudmto ko 1 ogpopa ovamTLEN] TOV
TOVPIOTIKOD KAGOOL €ivol cuvdedepuévo Le TO QLOIKO TEPPAAAOV KOl TNV SGEAAON TNG
AKEPALOTNTOG TOV PLGIKOV TEPIPAALOVTOG KOl TOV TPOSTATEVOUEVOV TTEPLoy®V Natura 2000 ywpic
™V évtovn avamtuén TovploTiKav dpactnplotitov. H vmobpog g emapyiog €xel motkidio
YAopidog kot Tavidoag Kabmg Kot peydAn mokiiio dyplov AoLAOVIIMY, LePIKE omd Ta omoia sivat
oAy omavio. Ta tomio givol KATAAANAQ Y10 TOVG PLGLOAATPEG TOV TPOGEAKLOVTAL KLPIWG TNV
nepiodo g AvolEng.

H yepodvnooc tov Axdpa eival n televtaio evamopévovca mopBiva TapAKTIOL TEPLOYN TNV
Konpo. Bpioketar omnv dvtikdtepn axti e Konpo ko amotehel EOvikd [lapko mov kaAdmter
230 TeTpaAyOVIKA YIMOUETPO TTOV TEPLEYOVY KOIAAOES, YOPAOPES KO TAATIEG OUUMOELS TOPAALEC.
H moucidia g dyprag Cong elvar {oTtikng onpaciog yuo v otkohoyio g Mecsoygiov ko pio omd
TG EAMAYIOTES ONUAVTIKES TEPLOYES pwAeonoinong g Burdooag yeAwvag otn Mecsoyso. O
opyavicpodg g Green Peace miélet cvppwva pe 1o Evponaikd Zvppfodio npoctaciog pucsikon
neptPdAlovtog v  TANpog Evtaén g xepoovicov o EBvikd Ildpro, mov eivar gvivtio og
TOVPIOTIKEG OPAGTNPLOTNTES KO TOTIKOVGS YOLOKTI LLOVEGS.

H gnapyio ™ Ideov amd to 2013 éyel koTakoet Kot dtatnpel HéEypL GNUEPO TO YPVCO LETAAALO
tov BEvponaikov dwayovicpod «AKTEX ITOIOTHTAZ». 'Exer avaxnpoyfel o ex tov 20 mo
AELPOPWV TOVPICTIK®V TPooplcpaV otnv Evponm, avaupesa o 1000 vroymeiotes. [lpdopata
&xel Kepodioet kat Béomn otov KatdAoyo towv ton 100 Tpdcvev TOVPIGTIKMY TPOOPIGLLMYV.

4.2.6 NopoOetikn d1dotoon

¥t vouobetikn diaoraon (Legal) o popéag tovpiopod g ETAII £dpace oty avafaduion tov
VTOOOUMV e CERAGHO apPYIKE GTNV TOATIGTIKT KO QLGIKT KANPOVOULY KOl ETEITO CLUPAAALOVTOG
OTO TPOGPEPOUEVO TPOTOV va, TOYEL avaPaOoNg, EKGLYYPOVIGLOV Kol cuveyovg eEEMENG. 'Eytve
eloayoyn tov IHoieodopkov Kwvitpov yia v Tovpiotikr) Bliopnyavia, mov evtdoceton ota
mhaicw Tov Tomkdv Xyxediov AvAntuEng, OTOL EMOIOKETOL 1) SAUOPP®OT €VOG LOVTEAOL
AELPOPOV TOVPLIGTIKNG OVATTVLENG TTOL va, StodapPdvel v avaPaduion, Tov eumlovtiond Kot
JpOPOTOINGCT TOL TOVPLOTIKOL TPOidvToG. Ta kivntpa mpoPAémovy v avénon Katd 5% oto
dopNoIo eUPadOV TOV VEIGTAPEV®OV TOLPICTIKOV HOVAO®V VOOLUEVOL OTL TPOKELTOL Y10l

EUTAOVTIOTIKG €pya Omwg Ty, emmpdcOeta e€edikevpéva/ Bepatikd £oTIOTOPIO KOl ETEKTOON
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dopatiov yuo onuovpyio family rooms 1 coviteg, £xovioc g otOYX0 10 £EVOdOYEINKO TPOIOV

KOTOGTEL O AVTOY®VIGTIKO.

To Yoevumovpysiov Tovpicpuod ocuvvéfoaie oe  petappvbuiong kot  ovadidpbpwong véov
Kavovietikov [TAaiciov - Nopov ko Kavoviouwv tovpiopov 2019 yio m PuBuion g Topvong
ka1 Agttovpyiog Eevodoyeiov & Tovprotikdv Kataivpdtwv- mov yneiotnkav omd ) Bovin v
In Moprtiov 2019 kot dnpocievdnkav omv Ermionun Eenuepida g Anpokpatiog otig 15
Moprtiov 2019-pe 6100 TOV EKGVYYPOVIGUO TOV EEVOSOYEIKMY LOVAS®MV KOl TOV TOVPLGTIKOD
TPOIOVTOG ELPVTEPO, OTNV OVTIKEWEVIKY] KOTNYOPlOTOiNon Kol £yKoipn ao€000TNon TOV
EEVOS0OYEONKAOV HOVAS®V, OVAOEIEN TNG TOATIGTIKNG KOl QUGIKNG KANPovods stacporilovtag
oV PUOGILOTNTA NG TOVPICTIKNG AVATTUENG, VOGS EAKLGTIKOD KOl TOLOTIKOD TPOOPIGHOD GE
oAOYpovn Pdon.

Kvpieg evépyeieg 1o tedevtaio ypovo (2020) ivor n avofadpion kot eE@paicpd tov dopnpévou
nepPdAloviog Tov TovploTik®V TEPOYDOV, HE OOTIKN EMMTA®GCN, TOV 0dKO QOTIGUO,
OO LLAKPLVGT TOPEVOU®V SLOENUGTIK®OV TvVaKId®V Kot 0vBaipeTmv KOTAGKELMOV, GUVTNPNGCT CE
TOALG EYKOTOAELUEVO KTIPLOL KO TTOAVKOTOIKIES, EVioyVomn 6Ta eMimeda KOOAPLOTNTAG GLVTIPN O
YOPOV TPAGIVOUL.

4.3 Marketing kan Branding g srapyiog Ilagpov

H ETAII o¢ €£0061080TNHEVOS OpYOVIGHOS TOVPIGHOV NG erapyiog ¢ Tldpov, mpoPaivel og
evépPYELEG Kol TPMTOPOLALES Yoo TV TpoPoin g emapyiog tng ITapov kot va Oéoet to brand tng
emapyiog [apov . Onwg avagépel o vov ekteleotikdg d1evBuving g K. Ndoog Xatlnysmpyiov
(ITAPAPTHMA I: Epotnpotordyio wc mpog v ETAII), éyel 0écel éva dpopa g TPog Tovg
6THYOVG TOV OPYAVICUOV:

‘OPAMA THX EIIAPXIAY [IADPOY EINAI ........ va KoTaotel

Evog mo1otikd ovaTePOS TOVPIOTIKOS TPOOPITUOS TOV Oa TPOTYEPEL GTOV ETOKETTH VO EVPD
POOUO. EUTEIPLAY KO VO, ETITOYEL, UE TELATUO 0TO TEPIPAALOV, awTO OV ovouadovue Agipopo
Avarroén’

H ETAII coppetéyet ke ypoévo kot eknpoconet eviaio v emapyio o mépav tov 15 diebvav
Tovprotikdv kot e€edikevpévay ekBécemv o0mmg otnv W.T.M. Aovdivov, ITB BepoAivov, MITT
Mooyac, B2B Baltic’s, Outdoors London, Birmingham Wedding show, World Show Dublin,
Utrecht OALavdiag, Ferein Messe Avotpiag, IMTM Iopoani, Mdtka dwviavdiog, k.o. Eminpocheta
SlopyovaveL OAAG KOl CUUUETEXEL O €101KEG TOPOVLCLAGEIL/EPYUOTNPIOL GE CLVEPYOSIO LE
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Eevoooyovg, To Y eumovpyeio Tovpiopov, Kot pe S1opyavmTés TaEldmV O OPKETEG YDPES OTMC
v Ttopdostypa og moAelg e ['epuaviag, Avotpiog, Bodtikov yopov, [Todwviag, oundiag K.o.

H ETAII oe ovvepyaoia pe TOUG €Toipovg NG, QLA0EEVEL TOVPIOTIKOVE TPAKTOPEG Ko
OMNUOCIOYPAPOVS EEEIOKEVUEVOV TOVPIOTIKMV EVIVTIOV KOl TNAEOTTIKOV HECMV, TPOCPEPOVTOGC
Quoevia, EEVOYNOELG KOl OXETIKT EVNUEPOON Y10l VO KATOVOT|COLV KOl VO, BlOGOVV TANP®G TO
duvatd onpeia g emapyiog ITdeov aAAd Kot TOLG TAPAYOVTEG OV TNV SLPOPOTOLOLY KOl TNV
KaO16TOOV aKOUN O EAKVLOTIKY] G€ OY€om HE GAAOVLG TOPOUOIOVS TPOOPIGHOVS O M
Topadocloky @Aogevia, 1 YooTpovopia, To YATESX YKOAP, O TOONANTIKOG TOLPICUOG, O
TOAMTIOTIKOG TOVPIGHOG, O Opnokevtikdc tovplouds, o mepuratikodg (hiking) tovpiopde, o
TOVPLG OGS VLaBPOVL Kal 01 BoAAcTIES OpacTNPLOTNTEG. ZVVESPLALOVV e TOVPICTIKOVS TPAKTOPES
Kot ONUOGL0YPAPOLS, YivOVToLl TOPOVGIAGELS LLE OMTIKOOKOVGTIKG LEGH TIG TEPIGGOTEPES POPES
KaOdG Kou pe Owavoun EVTLTOL KOl MAEKTPOVIKOV TANPOQOPLakod VAkov. ApOpo kot
TAPOVGLACELS £0VV dNpoctevdel og d1EBv péca evnuépwaong, Onmg £xel Kabiepwbein cuvepyacia
LE TOV NAEKTPOVIKO TOLPLOTIKO 0dNYO TG YVOGTNG Zovndkng etatpiog Arrival Guides/Lonely
Planet pe onpavtikn emroyia yio v mepiodo 11/2018-11/2019 kabag Exer Anebei (downloaded)
a6 mépav Tov 51.000 mbavav emiokent®v kot vroloyiletar va £xel dafaotel and mEpAV TOV
480,000 evolapepOUEVOV TOEIOIOTOV.

2160t ¢ Etapeiog Tovpiotikng Avamtuéng kon [Tpoddnong g enapyiog [apov:

-AvAnTLEN KOl GLVTOVIGHOG SPACTNPLOTATAOV GTNV EMAPYIN KO YPNULATOSOTNGT AVTAOV.

-Na tpowbncet v emapyia g [apov wg mo10Tkd Kot PIOGIHO TOVPIGTIKO TPOOPICUO .

-No cvvtovicel T1g dpacTnpldTTEG TOL WIMTIKOV Kot ONUOCION TOUEN E0IKA Yol TV €MIAVON
TpoPANUAT@V oL GYeTIovTon pe TV TOLPIOTIKN Propnyoavia kot v PLoctudTnTo TNG.

-Na avENcet TIg AepOTOPIKES TTTNOELS TPOGS Kol amtd TO aepodpopo g [agpov.

-Na evepynoel MG GLVTOVIGTIG Y10 TNV VAOTOINGT TOVPIGTIKMOV Kol GAA®Y £pya LITOSOUNG Y10 TNV
TEPUTEP® PLdoUn avamTuén Tov TPOOPIGLOV.

4.4 L10T0TIKA 0TOYYELD OC TPOS TNV EOVIKN AVTAYOVIGTIKOTNTA TG EMOPYLOGC
Hagov

O Tovpopdg avékabev Mrav oto vnot ™ Kodmpov, kivnmplog dOvoun tng otkovouiog,
ovopuparrovrag népav Tov 20% oto Axabdpiotov Eyyaoplov Ipoidvrog. H EOvikng Ztpatnykng

Tovpiopot 2030 Tov Y pumovpyeiov Tovpiopov, etvar Tpoidv Kol 6TOY0C OA®V TOV EUTAEKOUEVOV
QOPE®V, OTMG EUTAEKOVTOL AUEGH. XTOYOG TOGO TNg emapyiog tng [1deov 660 Kot TV vIdAoT®V
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EMOPYLOV eivar 1 EMITELEN TOV GTOHYWV TNG CTPATNYIKNG LE 0ELOTOINGT TOV SLVOTOTHTMV KoL TWV
nOpwV Tov dbéTovy kol KataBoAn mpoomabeidv avadeitng tovc. To Kumprokd Tovpiotikd
TPOIOV 0TS GTOYEVEL VO dlapopomombetl amd o dimTvyo ‘NA0G Kot BGAacoa’ Kol KOTAOTEL 1
Kompog Oehkticdg mpoopiopds emi SmOEKAUNVo, QEPEL TNV TPOKANGT] TOV OVIOY®VIGTIKOD
TAEOVEKTNUATOC G €0VIKO emimedo.

H avtandkpion TpocéAkuons SuvnTIKOV ETICKETTMV GTOV TPOOPLGHO TG enapyiag ™ [1deov ot
oLYKPION HE TIG AOWEG TéGOEPL emopyiec g vioov, Adpvoka, Aeguecdc, Agukmwoiog Kot
Aoy ®6TOV, 68 TOYKOGHLO avaAvoT €yve pe v Bonbeta g dtadiktvakng epoappoyng Google
Trends, L0yo NG £yKupOTNTAG KOl QUECOTNTAG EKQPACTC SVVITIKOV Kol GE TPAYLOTIKO YpOVO
EMOKENTOV. AT avaAdeToL TOGO Yo TO TPEXOV £T0C 0G0 Kot Yo TV €£EMEN TG TeAgvTaiog

TEVTOETIOG.

Apycd mopaBETOVLE TIG GUVOAIKES EMCKEYELS GTNV XDPO Y10 TO TEPAGUEVO £TOG AVA UNVOL Kot
nocotnta (Adypappo 4). Ot emokénteg elyov TOLPIOTIKO EVOAPEPOV YOAAPOONS Kot
dpactnpomtag. Ilapovcidlovv kopvPwon Tovg Bepvodg pves TOoL KOAOKOPLOD EVAD

TaPOVCIALOVV EAGYIOTES TYLES Y100 TOVS XEWEPIVOUS puveg lavovdplo ko Defpovdpro.

ETH2IA2 ETTI2KEWHMOTHTA2 2019

600000
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300000
200000

100000

EMIZKEMNTEZ TOYPIZTIKOY ENAIAOEPONTOX

IAN OEB MAP AMP  MAIOZ  IOYN IOYA AYT ZEN OKT NOE AEK
MEPIOAOYZ ETOYZ 2019

Abypappe 4: Emokénteg touptopod yw to €toc 2019. Ilnyn: Zratniouxéc Ymnpeoies Kompioxng
Anuoxpatiog 2019.
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H dwdiktvaxn avdivon Eexvaet pe v avatomroBETNoT TOL YEVIKOD EVOIOPEPOVTOS MG TTPOG TOVG
TPOOPIGHOVS TOV EMAPYLDOV TNG TEAELTAING TEVTAETING KO O GUYKEKPUYLEVO GTN SLAPKELD TOV
Tp€YoVTog £T0VG TapaAeiroviag v emppon g mavonuiag COVID-19 kot otoyxgvovtag oty
embopio TOV SuYNTIKGOV Kol avT®v o giyav npocPacn (Adypappa 5 ko Atdypappo 6). 1o
ITAPAPTHMA II divovtot o1 yApTeg GLYKPLTIKY] AVOAVOT) KOTA TEPLOYN-XDPOL.

Evilapepov ge TNV napodo Tou Xpovou Google Trends

1

)]

phos @® Larnaca Limassol @® Nicosia ® Famagusta

III- - A i “W

Maykoopiwg. Ta TeAsvTaia S €Tn. AvadnTtnon otTov IcTo.

Aldypappa 5: Taoeig yevikoD evdlapépovtog otig emapyieg g Kdmpov v tedevtaio nevraetio. Inyn:
Google Trends, Noéufpn 2020.

Eviuiapepov pe TNV TApod0o Tou XPpovou Google Trends

® PFPaphos @® Larnaca Limassol @® Nicosia @® Famagusta

Maykoopiwcg. TeAsvTaiolr 12 pynveg. AvagnTnon ortov IoTo.

Awaypappa 6: Taoelg yevikol evilopépovtog oTic enapyieg tng Kompov to tedevtaio étoc. ITyyn: Google
Trends, Nosufpn 2020.
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Eivor evéewcticd nog n [aepog v tedevtaio mevtaetiog mpoceAKDEL TEPIGGOTEPO EVIOPEPOV
Kuplog amod T1g yopes, Hvopévo Baoilelo, Iphavdia, lopani, lopdavia kot Békylo (Xéptng 1), eved
T0 TEAELTOUO £TOC, LVIAPYEL OTPOPN OTIS EMOPYIES HUE TIG UEYOAVTEPES OOTIKEG TEPLOYEG, TNG
Agpecob ko g Agvkmociog amd Tic yopes s Pociog, Ovkpaviag, Kivag kot Notwoag Aepikng
evo otnv Kateyopevn Agvkooio amd v Tovpkia (Xdaptng 2). Kivntpo givar kupimg ot 0KioTiKeg
VIOdOUEG IOV TTaPoLGLAlovy paydaio avénon v teAevtaia detia.

Avdlvon og mpog avalntnom ypageio kar vrnpecies TaLIOIWV KOl TPOTPOPES OLOKOTDV
(Adypappa 7 xor Adypappa 8). Xvumeptlopfdvetor 1o evilaeépov yio Tovg Opyoviouovs
Tovpiouod g k0Be emapyiog otV eNiTELEN TS TANPOPOPNONC.

Eviiapepov pe TNV nNapodo Tou Xpovou Google Trends

p - . - g
- L8 3 3 L 35 J I3 3

Awaypappa 7: Evioeépov yuo ypageio kol vanpecieg ta&didv Kot TPOSQOPES SOKOTMY TEAELTALOG
nevroetiag. [nyn: Google Trends, Nogufpn 2020.

H Tldeoc 1660 ™V tehevtaio mevtoetio 0G0 Kol TO TEAELTOIO £TOC EAKVEL TEPIGGOTEPO TO
EVOLPEPOV  Y1OL TOKETOL TOVPIGHOL G€ OAN TN OBPKEW TOL £TOVE, OMOJEIKVOOVTOG TNV
JLPOPOTOINGCT TOL TOVPLGTIKOD TAKETOL KOl TNV EMEKTACT| TNG EMOYIKOTNTOG GE UNKOG OAOV TOL
étovc. Ot evolopepodpevot Aot etvar Kuplog omd Tig ydpeg ¢ kevipikn Evpodnn kot g Pociog,
eV £xel EEKVNGEL 1) TpoGEAKLON amd ympeg g Méong Avatolng kat g Apepwng ( Xaptng 3
Kot Xaptng 4).
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EvSuropE pov e TIY MAapodo Tow oo Googhe Trends

h_ 2w

N T e iy Ay NP, TR o NESPATL NN

-

Mayxkoopuiws, TehsuTaior 12 privec. AvalnTnon atov ITo

Aldypappa 8: Evolapépov yio ypagpeio kot vanpecieg Taldidv Kol TpoGPOPES SIOKOTMV TEAEVTAIOV £TOVG.
IInyn: Google Trends, Noéufpn 2020.

To evdapépov v avalnmon diauovig kar Zevodoyeiaxav eykataotacewyv ( Awbypoppa 9,
Auwypoppo 10) €xer wwitepn onuocio otnv agloAdynon g amodoTikOTTag ™G Paplig
Bropnyoviag Tov TOVPIGHOV, OAAG KOl TNV TPOGEAKVOY| OTIS LIOAOUTEG VTTOJOWUES PLAOEEVING
KLPIOG TOV AyPOTOVPIGHOV Kot TNG LITaifpov.

Evilapspov ge TNV mapodo Tou Xpovou Google Trends

® Paphos ® Larnaca Limassol @® Nicosia @® Famagusta

,,,,,,,,,,

Maykoopiwg. Ta TeAsvTaia S €tn. Avadntnon ctov IocTo.

Awaypappa 9: Znmon Awpovig kor Egvodoysiov v televtaio mevtaetia. [1nyi: Google Trends,
NoéuBpn 2020.
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® Paphos @ Larnaca Limassol @ Nicosia @ Famagusta

Adypappa 10: Znmon Awpovig kal Eevodoyeiov tedevtaiov étove. Ilnyn: Google Trends, Nosufpn
2020.

H emapyio IIdpov eivor otn devtepn emhoyn Otapovig kot Eevodoyeimv yioo v terevtaio
nevtoetio, evo elye mpoPdoicua o tedevtaio £10¢, Kupimg yio TNV gukoAia TpodcPacns and Tov
TOTIKO OLEPOALLEVO KOL TV OEPOTOPIKMV 0EPOYPOUUUDV omevBeiag amd tnv Meydin Bpetavia, to
Békyo kot amd tov ecmwtepikd touptopd g Kompov (Xdaptng 5 kot Xaptng 6).

H avalnmon Talidiwtikav eumeipiaov kor tolloiwtik@y 00nyiav, etvat €vOgiEn e oTpoeng 61N
Jadpacn o€ £VOV TOLPLOTIKO TPOOPIoUO OTMG TAPOVSIALOVTOL BACT OTUTICTIKOV GTOXEIMV

EvSuapsepov pge TNV mapodo Tou Xpovou Google Trends

® Paphos ® Larnac

W

Lim

ssol @® Nicosia &® Famagusta

Q

Maykoopiwcg. Ta TeAsvuTtaia S €Tn. AvadnInon ctTov IcTo.

Avaypappa 11: Avalimon To&bwTik®v 0dnyidv Kol epunelpladv televtaio mevtoetio. Iyyi: Google
Trends, Noéufpn 2020.
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(Avrypappa 11 ko Awdypappo 12) kotatdcssovy v exopyio g ITdeov tpd otig avalnmoels
TOEWOOTIKOV  EUTEPLOV TOGO TNV TeAevtaio meviaetio 060 kot to Terevtaio €tog. Ot
evolapepopevol etvar kupimg amd v Meydin Bpetavia, EABetia, ['eppavia, Béiyto kot lopdavia
(Xapng 7 ko Xdaptng 8).

EvH1aPL POV S TNV NGPOSO TOU XPOVoU Google Trends

® FPaph ® _a SCa LiImassc @® Nicosia ® Famagusla

NMayxooptwg. TEASUTALOL 12 pnIvedc. AvadnInon orov IoTo

Awaypoppa 12: Avalrmon To&dioTtik@y 0dnyudy Kot epuneipldv tedevtaiov étove. ITnyr: Google Trends,
Noéuppn 2020.

O mpocavatolouds otov Ediko Tovpiouo avadeikvoetat oto (Awaypaupota 13, 14).
EvSuapspov pge TNV nmapodo Tou Xpovou Google Trends

® Paphos @ Larnaca Limassol @ Nicosia @& Famagusta

N

(

Maykoopiwg. Ta TeAsvuTaia S €1Tn. AvadnTtnon ortov IcTo.
Awaypappa 13 : TIpocavatolopog otov Ediko Tovpiopod v tedevtaia nevtaetio. ITnyn: Google Trends,
NoéuBpn 2020.
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EviiagpEpov g TNV napodo Tou Xpovou Google Trends

hiL

Nayxoouiwg. TeAsuTtaioln

.

12 pryvecg. Avadninon oIov IcTo

Awaypoppa 14: Tlpocavoatoiicpog otov Eidikd Tovpiopd tekevtaiov étovc. Ilyyn: Google Trends,
Noéuppn 2020.

[T cvykekpéva €10m Tovpiopov, avaibnkay o kKAAdog Aumelotovpiouds kar Orvotovpiouds
(Aypoppa 15, 16) kot ov Eevayroeig oe adtoféata (Adypoppa 16 ko Atdypoppa 17) pe otoxo
v OlevkpvioTodv Kotd mdso a&lomolovvTol Ol VTOJOMES KOl Ol EVEPYEIEC OTOV  E101KO
(evarraxtikd) tovpiopd. Eivar pépoc g Prociudtrag tov mpoopiopov, eved Ppiokoviol og
apykd otadlo 660  aQopd TNV OPYAV®OY,  UOPKETVYK Kol TV Tpombnonm.

EvolapEpov Ue TNV NApodSo Tou Xpovou Google Trends

__.,-,-

Mayxoopiwe. Ta tTeAcsuTtaia S €1n. AvaZninon orov IoTo

Abypappa 15: Avolimmon Aumehotovpiopov kot Owvotovpiopod v tedevtaio mevtoetio. Ilyyn:
Google Trends, Noéufspn 2020.
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2VUVOMKA 0 €101KOG TOVPIoUOG ivar TEPIOGOTEPO AVATTLYIEVOS 6TV enapyia Te [Tapov. Qotdco
Kool Topeig 6TOVC 0OmOiovg evEATIOTEL, KOOGS £xel emevovoetl kot Adfel Evpomaikég emooTnoels
avantuéne. Edd avaeépetor 1 Owomotia kuping kat ot Eevaynoelg oe aglobéota Kot puotko
nepPAAAOV.

B S | LY

Awypoppa 16 Avalntnon Aumelotovpiopod kot Owotovpiouod televtaiov £tovg. IMnyri: Google
Trends, Noéufpn 2020.

Ymv enapyia ¢ Ildpov vmdpyovv apketeés eykotactacelc Owvomotmv e TPOYWPMUEVT
teyvoyvooio kot emeepyacio. Exiong €xovv avantilet dpactnpotnteg grio&eviag kot Eevaynong
TAPEXOVTOS YOUGTPOVOIKT OLVOTOTNTA GLV-Onovpyio otovg emokéntes. [lapdrho v cwot
dopydvaon ta otoryeia delyvouv eAmn Tpo®ONon Tov Topéa, EVA 01 GVVNOELS EVOLOPEPOLLEVOL
(Xéptng 11 xon Xaptng 12) avékabev eivar or Bpetavoti, ot Italol wg avraymviotég kot  Pooum
ayopd Tov SNA®VEL LIEP TOV VTOTIOL TPOIOGVTOC, TO KLTPLOKO KPOoi.

Toco oe oAoKANp1 ™V Kdmpo 660 kot €1dkodtepa oty enapyio g [Hapov €xovv avomtuybei
etoupeieg Cevaynoewv kot gpyodotovvror emayyeipatieg Eevayoi. Ol Cevaynoelg eivon eite
OTOMKEG, €iTe OHOOIKEG €lTE PEYAA®V OUAO®V TOLPICTOV TOV AQUPAVOLV TNV VANPECIO TNG
Eevaynong 610 TakETO TPOSPOP®V Holkoh TOVPIGHOD TOV TOVS £xEl Tpospépel o Tour Operator
N 10 ToEWTIKO Ypapeio. OeTiKOG GLVTEAECTNG 6TO0 KAADO TG Eevlynong eival 1 oAdypovn
amacyOANoT Yo OA0VS Tovg emokéntes (Xdptng 13 ko Xaptng 14). H emapyio g [Taeov deiyvet
va €xet éva pukpo TpoPadicio o GYEoT LE TIC VTOAOITES Emapyieg KOOMG TEPAV TOV aplBol TV
a&obedtov, n eunepio AOYO TG YEOAOYIKNG LOPPOAOYING dlopKel TEPIOCOTEPO GE GYEOT UE TIG
vnoéroweg emapyiec. H mpooPacipdétta givor avaioyn g TOpapéTpov Un oAloimong tov
QLOIKOV TEPPAALOVTOG, KOt 01 031KOT 0001 S1aTPOVVTOL GE GLUVTNPNTIKY EUPOOT).

51



EvitapEpov e TNV Napodo Tou Xpovou Google Trends

® Paphos @ L

ma

Q

o Limassol @ Nicosia @ Famagusta

Nayxooplwe. Ta TeAsuTtaia S £1n. AvaZntnon otov IoTo.

Awaypoppa 17: Avalimnon yia Eevoyfoelg o€ aglobéata v televtaio nevioetia. [yyrp: Google Trends,
Noéuppn 2020.

EvSiapEpov e TNV Napodo Tou Xpovou Google Trends

® Paphos @ Lamaca ® Limassol @ Nicosia @ Famagusta

|

MNaykoopuwg. TeAsutalotl 12 unveg. Ava{nItnon orov Icto

nail

Awaypappa 18: Avolntnon v Egvoynioeig oe aglobéata tov televtaiov étove. Iy Google Trends,
NoéuBpn 2020.

52



Kpovaliépes kor Todptep (Mdypoppo 19, 20) oe avtibeon pe Yanpeoies evoikidoews
avtokvitov(Adypoppo 21, 22). Eivatr dvo vanpeoieg mov yapaktnpilovrat avtifeteg g oyéon
LLE TG TTPOTIUNGELS KOl TO O100EGILO TOKETO SLOKOTMV.

EvSuapsepov pe TNV mapodo Tou Xpovou Google Trends

® Paphos ® Larnaca Limassol ® Nicosia &® Famagusta

B |
NMaykoopuiwcg. Ta tTeAsvtTaia S €Ttn. AvadnInon orTov IcTo.

Awaypoppa 19: Embopia yio Kpovaliépeg kot Todptep v televtoia mevragtio. ITnys: Google Trends,
Noéuppn 2020.

Evdia@epov pe TRV Rapodo Tou XPpovou Google Trends

@® Paphos @ Larmaca Limassol @ Nicosia @ Famagusia

A'M‘.v.

NMayxkooutiwc. TeAsvTaior 12 pnveg. Avadninon oTov IotTo

B B

Awaypappa 20: Embopia yio Kpovaliépec kat Todptep to tedevtaio £tog. Inysn: Google Trends, Noéufpn
2020.
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EvSiuapyspoVv Ue TNV mapodo Tou Xxpovou Google Trends

Maykoopiwcg. Ta TesAsuTaia S €e1tn. AvadnItnon ortov IcTo

Albypappa 21: Eviiogépov yio vnpecieg eVOIKIAGE®MS CLTOKIVATOV TNV TeEAELTOi TevTaetio. [Inyn.
Google Trends, Noéufspn 2020.

EviiapEspov pe TNV NapodSo Tou Xpovou Google Trends

S .

NMayxooy TsAsuTtaior 12 pnveg. AvaZnNIinon oTov IoTo

Awaypappa 22: Evolopépov yuoo DINPESIES EVOIKIACEMSG OVTOKIVITOV TO0 TeAevtaio étoc. [Inyn: Google
Trends, Noéuppn 2020.

Eivar gvdeiktikd mog n emapyio g [ldgov 1660 Vv tedevtaio meviaetio 660 Kot To TEAELTAIO
£T0G TPOGEAKVEL EVOLOPEPOILEVOVS IOV EMOLOKOLY VO £XOVV TO O1KO TOVG TOVPLOTIKO LEGO Kot
aplOunTiKd givon apketd AMyotepot and Tic EMAOYEG KPOLALIEPAG KA TGAPTEP TTHCEMV. LTI TPAOTN
0éon polucod tovpiopol Epyetan M emapyion Agpecold evd elvar Tpitn oV EMAOYN TOV
OTOLOVOUEVOVG EMCKENTMV. TOc0 N TpwTid ™S [TApov o8 amopoveouévous ETICKETTEG OGO KO 1|
TPOTIE TG Agnesov Yoo Lalikd TOVPIGHO, dIvEL TV EIKOVA TMV OTKOVOUIK®V TAEE®MV GTOVE dVO
nmpooplopoVs. H mpoéhevon twv eMOKENT®V Kol TV duvntikdv eivon i 0w (Xdpteg 15, 16, 17,
18) , pe mpo TV Meydin Bpetavia, devtepn v IpAavoia, to BéAylo, ) 'epuavio kot v
lopdavia.
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Ytov topén TOL O0OANTIKOL TOLPIGHOL eEeTdlovpe Ta OTOUIKA oBAquUato Tng mooniaciog
(Awypappata 23, 24) kot tov Ikolg (Awypdaupata 25, 26), kabdg kot ota dvo Exel VEapPEeL

mpomOnon oty enapyia evolaeepovtog pag, v Iago.
Google Trends

Eviia<£pov pe TNV Napodo Tou Xpovou

Mayxoopiwg. Ta TeidsuTala S £In. Avadninon otov IGTo

Awaypoppa 23: Evdiagpépov mg mpog v modnAacio v tedevtaia mevtaetio. ITnyi: Google Trends,

Noéuppn 2020.
Google Trends

Ev&iapse pov ge TNV Tapodo Tou ¥powvoLs

@ Nicosia @& Famagusia

Limassaol

® Paphos & Larmaca

T,

[(AA
];u
il

11 OKT 2020

17 Noe 2019

METSoC Opoc
Maykoopiwg. TeAsuTaior 12 pAveg. AVvatATnNon oTov 1oTo.

Awaypappa 24: Eviiogépov wg mpog v modnAacia o tehevtaio £rog. ITnyn: Google Trends, Noéufpn

2020.
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EvSia£pov pus TNV napodo Tou Ypovou Google Trends

® Faphos @® Larmmaca Limassol ® Nicosia @ Famag

Mayxooplwg. Ta TeAsuTala S £1n. Avadninon orov IcTo

Awdypappa 25: Evépépov g mpog 1o ['kode v televtaia nevraetia. I1nyn: Google Trends, Noéufpn
2020.

EvVOI1Q@EPOoV BPE TNV NePoDO TOU XPovouw Google Trends
e “oag ® Larma 3 Lima o N Sia e -
Mayxoopiwg. Teisvtalor 12 ynved. Avalninon crov oo

Awdypappa 26: Evoiagépov wg mpog 1o I'kode to tedevtaio étog. Inyn: Google Trends, Nogufpn 2020.

[Topdro Vv emévovon oTIg VITOJOWES Yo eEVTINPETNON TOL AOANLATOG TG TodNAaGioG, 1) ETapyio
g [dpov mepropiletar omnv Tpitn 6omn wg Tpog to AOANpA. Enpoavtikd gival Tmg 1 Tpominon
10V afANUaTOG eival oYETIKE TPOGPATN GE GXEON E TIG VITOAOITES EMapyieg OV €l VTOSOUEG
Kol TpodOnom apketd tpy. Qo1dc0 KAOE YpoOvo TapovslaleTon onuavtikn Pertioon. Aviifétov
oto ['woh M mpotid g emopyiag elval amOAVTO OMOTEAECUO TNG TPOMONONG KOl TOV
dopyavacemv mov £xovv AdPel tomo oty emapyio. H mpooéikvon (Xapteg 19, 20, 21, 22)
avtamokpivetar toc6o oty Evpdnn 000 kol OTIg amouaKpuouéveg MTEIPOLS, €vOeltn Tmg
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amevLOHVETAL GE EVKAUTAGTATES OLAOES EMCKENTMV, TOL AVTATOKPIONKaAY Kot 61N 6VGKOAN Ttepiodo
g tavonuiog COVID-19.

Téhog Ba yivel GUYKPIOT TPLUOV EWOADV TPOGEAKLONG TOVPLGTIKOV TPOOPIGUOV, TV Oguatikdv
Ioprwv (Awypaupata 27, 28) 7ov ovimpoo®mELOLY TV VrAOpo, TV [oTopiKdV Koi

Apyororoyikarv Mvnueiov (Awypappata 29, 30)kot 160 ¢ xardpmong pe to dimtvyo Hiiog

ko1 Odlacoo (Awypappota 31, 32).

Evila@spov pye TNV napodo tTou Xpovou Google Trends
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Maykoopiwg. Ta TeAsvuTaia S €1tn. AvadnInon otov IcTo.

Awaypappa 27: Edxvotikd Ospatikd IMapka v tedevtaio mevtoetio. I1nyn: Google Trends, Noéufpn
2020.

Google Trends

A//V\
W VAR AA A AWIAA

NMaykoopitwg. TeAsvTaior 12 punveg. AvadnTnon orov Ioto

EvSLaQ@EpoVv HE TNV NMapodo Tou Xpovou

® Paphos ® Larnaca

Awaypappa 28: Eikvortikd Ogpatikd [apra to televtaio £tog. ITyyr: Google Trends, Noéufipn 2020.
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Eviilapepov pe TNV Napcdo Tou Xpovou Google Trends

® Paphos ® Larnaca LIimasso @® Nicosia @ Famagusta

B Ha

NMayxoopiwe. Ta TEAsuTala S €1Tn. AvadnInon ortov IGTo

Adypappa 29: Avalnmon lotopikdv kot Apyatoroyikdv Mvnueiov v televtaio mevtoetio. [lyys.
Google Trends, Noéufspn 2020.

Eviila@epov pe Tnv napodo Tou Xpovou Google Trends

W
)
I
G
)
Q
—
¢
%}
(
(
(
-
4
(
(
Y
[v%
"
o
(*
o
C
(
.
-

NMNayxkoopilwe. TeAevtalol 12 unved. AvadnInon orov 010

Awaypappa 30: Avalnmon Iotopikdv kat Apyatoroyikdv Mvnueiov 1o televtaio étoc. ITnyn: Google
Trends, NoéuBpn 2020.
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Eviiapepov e TNV Napodo Tou Xpovou Google Trends

——

Mayxoouuwe. Ta TeAsuTaila S etn. Avadntnon otTov IoTo

Awaypappa 31: Avalimon tov dintvuyov ‘HAog kou @dhacoa v tedevtaio nevtaetio. I1nyrn: Google
Trends, Nogufpn 2020.

EvEumips Do e TN TeOpeo-bd Tows 0l Googhe Tramds

ml M&;

Ty e o e TEAEUTOLDL T1F PQyEC. SvOCnTmoa oTow I To

Awaypappa 32: Avalimon tov dimtuyov Hiwog kot @dlacoa to tehevtaio £toc. I1nyn: Google Trends,
Noéuppn 2020.

g o0YKPIoT TOV TPLOV TOTWOV TOVPIGTIKMV TPOOPISL®V, N emapyia [Tdeog £xel mpoPdodioua ota
Ocpatika [Tapka, Epyetat devtepn oty adlonoinon Tov Iotopikdv Kot Apyotoroyikdv Mvnueiov
Kot €lvar dghTepn oV €MAOYN o€ OTL aQopd He TOV TOPAOOAdGGlo TOVPIGUO KOl ETIAOYY|
naporl®v. H tpocéhevon emokentav (Xdpteg 23 €wg 28) elvar kupimg and v kevrpikn Evponn,
™ Poocia ko t1g edmopeg yodpec g Méong Avatoinc. H eikdva eival avaioyn Tov papKeTvyk
Kol TpomOnong avtdv Tov Topéwv. H emapyio e [deov avapéver va €xel mpoPddioua o 0TL

59



aQOPE TNV TOAITIGTIKN TNG KANPOVOULAGS, Kabmg o1 mpoomadeieg mpodOnong Epyovion HeETd TV
avaknpvén g Iaeov, moAtiotikng TpmTevovsog to 2017, Enuavtikd pepidto mpodbnong Exetn
avadelln TV OPYOOAOYIKN YOP®V HE TNV LIOGTHPIEN NG TEXVOAOYIOG TOCO WHE GLOTHUOTO
TANPOPOPNONG OGO KOl L€ GUVEICPOPE GTOVG TOVPIOTIKY| EUTELPIO TOV EMOKENTY).

4.5 Avaivon SWOT g ntpog v Biwopotyra 1ov Tovprotikod [lpoopropod
ermapyiog Iagov

H oavéilvon SWOT (Strengths, Weaknesses, Opportunities, Threats) eivor 10 gpyahreio
peBodoroylag, eKTiUNoNG KoL  KOTOYPAONG TMOV  ONUOVIIKOTEP®Y GUUTEPAGUATOV TOL
pkpomepBdArovtog (duvatd kol adbvoto onpeia) Kot Tov pokporeptPailovtog (svkaipieg kot
OmEEC) TOV  TOLPIOUOD TPOOPICHOD MG TPOG TNV PLOGIUOTNTA TOL Kot OVASEENG TNG
OVTOYOVIGTIKOTNTOG,

Ta Avvazd onueio (Strengths) Tov tovpioTtikod Tpoopiopuol g enapyiog [agpov, Tydlovv ond
TNV E0OTEPIKN AVAALGT TOV TPOOPIGHOY. AVTE ETLYPOLLLATIKA Elvo:

-Tewypapum g 0éom, v enétpeyav va avamtuydel oe Evo ABIKTO HEPOS Kat va KGLYYpovileTon
OLLOAQ.

-To kMpa g meproymg pe (eotd KOAOKIPL KO IO YEUDVO EMTPETEL TNV OPOUCTNPLOTOINGT TOV
Tovpiopod Kot va unv mopapével ETOYLUKOC.

-H IMoMtiotikn g KANpovopid TG £dmGav To EVAVGLO VO VoK pLYOEl TOMTIOTIKY TpmTEHOLGO
¢ Evponng to 2017.

-Eyet ovveyilopevn avoucoddunon kot avémtuén g Papdg fropumyoviog, e anotéAecua va Exet
10 TEPLOCOTEPO KO TOAVTELESTEPQ EEVOOOYELD TEGGAPMOV KO TEVTE AGTEPMV, OTMG KO OVATTLEN
Kol GAA®V TOADTEAEGTATOV KOTAAVUATOV TLO KOVTE 6TV DItondpo.

-Agv ompiletor amokAEIOTIKG OTIG KUPlEG ayopés G Bpetaviag kot g Pocioc. Kabe ypovo
OlpopoTOlEiTOl  TO TPOPIA TOV EMOKENTOV G©€ MO €OMOPOVG Kot  TEPPAALOVTIK
gvatcOntonompévouc.

-O1 00N TIKEG dpacTNPLOTNTEG OGS KOL O1 TOALTICTIKEG dPAGTNPLOTNTESG EXOLV ONLULOVPYNOEL L
EeXOPIOTH LEPION EMOKENTMOV, TOL LEALOVTIKA UTOPOVV VO VENCOVV TNV EMCKEYNUOTNTO KoL TO
TPOPIA KOl VO TOV SLOPOPOTO)GOVV Y10 OPIGUEVEG TEPLOOOVG TOL YPOHVOV.

-O1 VTOJOUEG TV VIINPESIOV KOl 1) EUTOPIKT GTHPLEN TNG AYOPds, dIVOLV TO TTPOPIA [io TANPNG
KOWmVIOG 7oL TPOCPEPEL EVKOAN TPOCPaoT), OCEAAEI OTOMIKY KOl VYEIOG, OVECN OTI
npounoetec.
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-H mpoPoin ¢ emapyiog 010 e£mTEPIKO, YiveTal GUYVA e AVAIEIEN TNG PLOTKNG KANPOVOLILAS Kot
TOV TEPPUALOVTIKA TPOGTATEVOUEVAOV TTEPLOYDV, LE O1EOVT epPéretoc.

Ta Aovvouo onueio. (Weaknesses) éxovv 1o frjna vo BeAtiwbodv, akdua Kot vo yivouv duvartd.
Avtd emypappotikd stvor:

-H un wavomomtikn teXVOAOYIKT VTOGTAPIEN TOV TOVPICTIKOD TPOIOVTOG GTNV EUMEPIC TOL

EMOKENTN, TOGO GTOV OLMTIKO TOUEN TOV EMLYEIPNCEDV TOVPIGHOV OGO Kol GTNV TOTIKN EEVAynon.

-To Aertovpykod KOGTOC TNG TOLPIGTIKNG Propunyaviag 660 Kot T0 KOGTOG 6T0 PloTikd emimedo ivat
OPKETA VYNAO Kot EXPAPVVEL TNV AVTOYOVIGTIKOTNTO TOV TPOOPICUOD.

-H mpdcPacn péco tov agpodpopiov e Ilapov sivor emoywkn ko ypiler mepiocdtepng
VROGTNPIENG e GLVEPYELD TOV Y puTtovpyeiov Tovpio oD, TV ETAPELDY AEPOUETAPOPDV KL TMOV
TOVPLOTIK®V TPAKTOP®V. YTTAPYEL SuVATOHTNTO TPOGEAKLGNG TG OKAVOVAPBIKNG 0yOpac.

-Ta péoa cvykowvaviag Ba mpémel va avartuyBovv ce tkavoromtikd Babuod, divoviag svkoipio
ameEAPTNONG TOV TOMTOV OO TO IOIOTIKA HEGO LETAPOPAS.

-H npocPacipdomra kot 1 cuvoesIHOTNTA GTO J1AOTKTVLO OV EIVOL GE TKOVOTOMTIKO EMimedo.
Xpiletar mepiocOTEPT VTOGTNPIEN TG OLAOTKTVAKNG TANPOPOPNONG LE YNPLOKT] TEXVOLOYIOL.

-Yndpyer avdykn vlomoinong oxediowv  vmodoung  G€  HOPIVEG,  OWTOKLVIITOOPOLOVG,
Kopatofpadoteg, TeLOOPOUIMY KO OVTITANULUVPIK®V EPYOV.

-IIpoctacio Tov PVGIKNG KO TOATIGTIKNG KANPOVOULAS 0tO TNV OLENVOLEVT] AVOIKOJOOUNOT] TWV
OCTIKAOV TEPLOYDV TNG EMAPYING AOYO TEPLOPIGUEVDV EAEYXOV.

Ot Evkaipiec (Opportunities) mov umopodv va. avarntuyfovv GTov TOVPIOTIKO TPOOPIGUO TNG
enapyiog ITdpov avtiovvion amd v avdivon tov eEwtepkol mepifaiiovtoc. Emypappoticd
elvau:

- Evioyvon g avtayovieTikdtnTtog TV TPOGPEPOUEVOV VINPECIAOV LE EVTATIKOTOINGCT TOV
TPOCTAOEL®V TPOPOANG TOGO OO TOLG TOVPLGTIKOVG POPEIS OGO Kol OO TOV 1OIWTIKO TOUEA.

- Avafaduion kot EUTAOLTIGHOC TNG TPOCPEPOLEVNG TOVPICTIKNG EUTELPIOGC, LLE TEYVOALOYIKA LECAL.
Avtd dev €rovv avamtvyel oTov 1010TIKO Topén Ko OV £xovv allomonbel 6to €makpo amd Tov
onuocio Topéa.

-Evtatikonoinon g mpoomdbeiog eméktaong g TouploTikng meplodoov HE EUPOCT) GTOV
TOVPIoUO VTTaOPOL, AOANTIKOD Kot YyaoTpovouiog Kabmg vdpyetl duvatdotnrta feATioTomoinong oe
GYEON LE TOVG AVTAYOVIGTIKOVUS TPOOPLGHOVG,.

61



-H gvkapio kotackevng mpofAntoc rioceviag kpovallepomAolwv e dvo onueio g emapyiog,
Oa empépel peyaro aplBud EMOKENTOV PE OAEG TIG EMAKOAOVOEC EMOPAGELS GTNV OIKOVOLUKN
gvioyvon g emopyiog.

-[lepartépm evioyvon ™G TPOGRAGILATNTOC GTOVG OPYOLOAOYIKOVS YDPOLS, PMTUYMYNCT KOl
OTEYOON TOV TO EVAICONTOV TEPLOYDV, EMUNKLVOT] TOV OPAPI®V AEITOVPYING EOTKOTEPA TOVG
Bepvovg uvec, £vtagn NAEKTPOVIKAOV LOPO®OV TANPOUNG Kot BeATioTonoinom g Tpodsfoong yio
AueA.

-Avaykn TV YNOWKNG TEYVOALOYIKNG TPOGEYYIoNG 6€ OAOVS TOVG TOUEIS, MOTE M emapyio TG
[Tdpov va mpooceyyicel v Teyvoroyikn avdamtvén (Smart Destination) tov avomtvoyuévov
AVIOYOVIGTOV GE EVPOTOTKOVS TPOOPIGUOVG.

-ZmpEn ko gvhBappovon g gpyoddtnong viomwv kot vémv oty Tovpiotikn Brounyavia,
TPOCPEPOVTOS EKTAIOEVOT KOl KOTAPTNGT GTOV TOLPIOTIKO KAAS0. ZNUOVTIKY 1 GUVEPYACTa Kot
N emoTHoviKn vrootNPEn omd 1o emapyrokd [Mavemomuo Ildeov NedmoAis.

Ot Aneiléc (Threats) 0o npémel va Aapfdvovtot vToy, Yo amroPLyYn Kot feATioTomoinon. Avtég
etvar o1 e€ne:

-H hpatikn aArayn. Onog avaeéper mpoceatn avakoivoon ywoo tqv Evponaikn IIpdacivn
Yvppovia (European Green Deal), eivor po ametdn pe Kivduvoug Kot 0ev amotehel €mA0yT.
Meyddn pepida EMOKENT®OV TOL OCTALOVTOL TNV TEXVOAOYIKA VTOGTNPLOUEVT] TOLPIGTIKN
eumepia, &yovv vynAn mepiParioviikn evoucOnromoinon. Eivor to oOyypovo mpoil tov
Ta&101MTN TOL TPEMEL VO AAUPAVOLLLE VTTOY.

-H ovown ko wepifariloviikny kAnpovod oameideitar and T1g avOpomveg emeuPdoelg oto
neptPdAlov. IIEpav g andAgiag Tov pnopet vo vtootel o TOTOG, Bo ATOTEAEGEL SLGPNUNON VLo
TOV TPOOPICUO.

-H mavénuic COVID-19, dnuodpynoe véeg PAcelg kot mpodiaypa@és otn Asttovpyion g
TOVPILOTIKNG Propunyaviog, OTMG Kol otnv €otiocn Kot youyayoyic. H pun tmpnon pérpov kot
TPOTOKOAA®V GTN| EMEPYOUEV EKGLYYPOVIGLEVT GLAOEEViD, divel TPOPASIGLO O OVTOYMVIGTEG
0TO TOpEN TNG Olpovng kot @rlo&eviag. 'Hom vrdpyet n tdon katdtoéng Tov TPoopioudYV,
aepodpopiov Kot Eevodoyxelmv mG TPog TNV THPNOT VYEIOVOUIK®OV UETPOV OCQOAEING Kot
AOTEAOVV HETPO GVYKPLOT|G Y10 TOVG OTOLTNTIKOVS TAEIOUDTES.

-0 eKkovyypovicOg ®G TPOG TNV TposPfactudtnTa eivar HEPog g PLOCIUOTNTOS TOL TPOOPIGHOD.
H enapyio g [Tapov anéyel apketd e oyéon pe GAAOVS EVPOTATKOVE TPOOPIGHOVE KOl OVTO
emPBopivel TNV PLOCILOTNTA TNG GVYYPOVNG AVATTUENG TOV EVOALOKTIKMOV LOPPDV TOVPIGILOV TOV
nom &yovv dopactnplomomdei kar yopnynbel. H amdofeon ko amddoon tovg eivor C{oTIKNG
oNUaciog Yoo LEYAAN LEPIdO ETEVOVTMV.
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YYMIIEPAXMATA

H perém mepintwong g emapyiog [apov, kupimg pe v péBodo ¢ OTOTIOTIKNG AvAAVONG e
™ xpion Tov Google Trends, e&akpifmdvel TNV avaivon thg BE®PNTIKAG TPOGEYYIoNE MG TPOG TN
Blroootra tov tovplotik®v mpoopioumv. H Kompog Bpicketon otn tétoptn Béon wg mpog 10
delkTn TOLVPIOTIKNG £vTaoTG , evid o€ eBvikd eminedo 1 [Tapog deiyvel va Exel mpoPdodioua oe oxéon
Le T1G Aoutég emapyiec. g mpog Tov KHKAO (®NG TOV TOLPIGTIKOV TPOIOVTOG SLOVDEL TO GTAJLO TNG
otabepdtrag, e avodikn e£EMEN wg Tpog TV avafadon g TovpLloTIKNG TPospopds. ‘Exet
Katapépel vo. gpappoler v damowkidnorn (Diversification) oe o otpomywkn uébodo
JPOPOTOINGCNG TOV TOVPIGTIKOD TPOTOVTOG GE VEES AYOPES KOl GE OLPOPETIKOL €idOVG
10£1010TEG, TOVg «EEumvovg Tovpiotegy (Femenia-Serra F., Neuhofer B., & Ivars-Baidal J. A.
2018) mov yepilovton To péca tng TEXVOAOYIaG amd TV duvnTikn Tpdbeon Tovg yio Ta&idt péypt
70 onueio mov popdalovral TNV TOVPIOTIKY TOVG eumelpia péco tv social media. Xtoyog Tov
Ta&10100 lval 1 GLV-ONUIOVPYIN TNG TOVPIGTIKNG TOVG EUTELPING, oEPOUEVOL TIG TEPPAALOVTIKEG
KoL TOAMTIOTIKEG 0iES.

KdéBe oappodog opyoviopodg tovpiopod, mov Sevbetel v oTPATNYIKY] TOL TOVPLGTIKOV
TPOOPIGHOV, BETEl ¢ TpoTtepardTTa TNV Proxcyudtnto tov. H frocipdmta ival cuvopacuévn pe
ypion g texvoroyiag mov céfetan 10 mePPAALIOV Kol TIG TOMTIOTIKEG 0&leg TOV TPOOPIGLOV.
[Ip®dtog ©TOXOC TOL EKGLYYPOVIGUOV €ivol O TPOOPIGUOS Vo, OMUOVPYEL OVTAYOVIGTIKO
TAEOVEKTNO, TPOCEAKDOVTOG EMICKENTEG UE TOMTIOTIKY vonpoovvn. 'Enetta va avéncet v
KePOOPOPioL KOl VO CNUEIDVEL ¥PNUATOOIKOVOUIKT €midoon. Toéco ot emdodcelg 660 Kot 1
npomOnon tov brand tov mpoopicpod, tpocdmtovy afia oTov PLOCILO TOVPIGTIKO TPOOPIGHO.

Oleg o1 mpooceyyioelg omv €£EMEN ™G PLOGOTNTOS TOV TPOOPICUDV KOl TOV TOVPICTIKOV
npoidvtav, Eexivioav pe v Eumpaxtn @uo&evia kol eEeAyONKav He TNV EMGTNUOVIKN
Tpocéyylon g eknaidevong. H exmaidsvon oto ydpo tov Toupiopol dev umopet va glvar povo
OepnTiky], oALG Oo Tpémer Vo vTooTNPileTan EUTPAKTA LE TNV TEYVOAOYIKT vIToaThpiEn (Moralis,
D. B. 2005). H Tovpiotik) ekmaidevorn eivar o kOPLOC mapdyoviog yuo. Ty emtvyio £vOg
ovyyxpovov Mdvatluevt kol otn oatnpnomn g PLocdTTog Tov TPoopiouov. Oo mpémel va
KOAVTITEL OAEG TIG TTTLYEG TTOL GLVOETOVV TOV TOVPICTIKO TPOOPICUO OTMG TN GVYYPOVN dtoyeipion
TOVG VIOTIOVG Kot Tovg emiokénteg. H pebodoroyio exmaidcvong Eekivdel e TNV EMGTNLOVIKY|
TPOGEYYLoT TOL TOVPIGHOV. Tnv SradéyeTar 1 OpYOVOTIKN COUTEPLPOPE GE TPAKTIKO eMinedo, Yio
KATavONoT TV TPOKANGE®MV Gg LINpecieg Kot Priogevia. H ekpuddnon deSlottowv oty dviAnon
TANPOPOPLOV KOl YVOONG 0G0 apopd TV Tpodinon &vdg tovplotikod Tpoidvtog, divovv ta
€QOOLN Y10 KATAPTNON GTO ¥MDPO TOL TOLPIGHOV. Eivan avtiAnmto 6t | mpomBnomn eivat o Topuéag
OV YPTCLUOTOLEL TNV TEYVOYVOGIN Y10l VO TPOCEYYITEL OLVNTIKOVE EMIOKEMTESG KO OIVEL TAL £POOINL
Yoo LEAETN TNG TOVPLoTIKNG epmelpiag. H tovpiotikn exmaidevon Oa avamtvybel pe teyvoloyikn
vrootpign, otoxevoviag v Prwoipudtta tov mpoopiopov. Eneita 0o emkevipwbel otnv
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avantuén ocvyypovov DMO twv smart destination. H avantvuén kovAtovpog fiociudtntag 6Toug
avOpOTIVOLG TOPAYOVTES TOV TOVPIGLOV EELTINPETEL GTNV TOVTEPT ovaPaOuoT Kot exitevén Twv

GTOYWV TOL TOVPIGLOD.

H vio0émon g kavotopiag 6tov TouploTikd KAGS0, CLUUPAAEL GTNV TOWOTIKN EVIoYVLON NG
TOVPIOTIKNG eumelpiog aAAd Kot oty moloTiky avafdOuion tov mpoopiopov. MEpog g
avafaduong etvar 1 ONUOVPYiR EVOAAOKTIKOV 1 EOIKOV HOPPAOV TOVPIGHOV GTOV 1010
npoopiopd. Ilpocdntovv emmiéov a&io 6TOvV TPOOPIGUO KAODG TO TPOEIA TOL GHYYPOVOL
EMOKENTN, avalnTdel TNV cuv-Onovpyio Kot v dpactnpdTTa otny Hadpo Kot To PLGIKO
nepPAALOV, TANGIEGTEPO OTIC TAPAOOGELS Kol Ta £O1L0, EUTAOKT LE TOVG VTOTLOVG Kot OAL VT
Vv KaBod1ynon Kot Guveyn EVNUEPMOT| TNG TEXVOLOYIKNG btootNPEns. Enopévac o mpoopiopdg
Tpénel va. Kavel Prjpoto oto va givor mAnoléotepn M ewdva tov og Smart destination,
TPOCUPLOGEVOS GTIG 00NYieg mposPacipudtrag ¢ Evponaikng évoong, tovg 17 otdyovg Tov
OHE «xot va otoygvel ot mPOKANGM 1TNG €moyns, vo GuuPdAlel 6t mPOcTacio. TOL

OKOGULGTILOTOG KOl TNG PLOTOKIAOTNTOG OO TNV KAMUOATIKY 0A QY.
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ITAPAPTHMA 1

Yovévtevtn g mpog v oevbuven ™ Etapeiog Tovprotiki)g avantoéng kot
IpomOdnonc.

Xopetm v dtevbuvon tov ETATI,

ELYOPIOTO YL TNV gvKapio va BE0m TIC EPMTNOELS Ko TPOPANUATIGLOVS OV GE OTL EYEL LUE TNV
napovcioon tov Tovpiotkod Ilpoopiopod g emapyiog g Ilapov. X1dy0og mEPOAV NG
TOPOVGIOoNG TNG EMOPYING OC PUOCIUOV TPOOPIGHOL €ivol Kot 1 avAadelEn TV QopEéwv M
OPYAVIGUAOV OV GLUPBAALOVY BTNV COGTH OlOYEIPIONG TOV TOVPIGTIKOV TPOOPISHOV. Avalntd vo
0écm to Destination Management Organization g exapyiog g [Tagov, Tov fAET® 610 TPOS®TO
tov ETAIL

Apywcd Ba BéAape va yvopicovpe Tov poro kot to épyo tov ETAIL and v évapén Aettovpyiog
TOV G ONUeP, KAODG dEV VIAPYOLV EMAPKT dLAdIKTVOKEG TANpOoPopies. 'Enetta av elvar epuktd
VO OmOVINGOVUE OTIG OKOAOVOEG £POTNOEIS PE OKOTO TNV avimtuén kKot VTooTPEn TV
TPooTafE®V avadeENG NG daxeiptong amd tov opyoviopd tov ETAII 1 ko dAA®V @opéwv ot
KOWY| TPOGTAELO.

1. Ze mo Pabuo éyxet yiver emunkvvon g Tovprotikng [epiddov kot Avantoén tov Xeeptvod
Tovpiopot oty emapyia [ldpov? ZopPadilel oty PlocpdTNTA TOL TPOOPIGUOV?

2. Avtomdkpion TOV 0EPOTOPIKAOV ETAUPELOV Y10, OAOXPOVY] JOTNPNCY| CEPOYPUUUDY GTOV
aepopéva [Tapov?

3. Metappuuicelg 6ty adel000TCN TOVPICTIKMV EMYEPTCEDV KOl KOTOAVUAT®OV GTO TAOIG1O0
Blrooyng avantuéng, vedpyovv?

4. H ITagpog cvvumoroyiletan otnv EOvikn Ztpatnywn Tovpiopod Méypt 1o 20307 [MpofAiémovton
£pya OV avadEKVOHOLY TNV PLOGIUOTNTO TOV TPOOPIGLOV?

5. Yrdapyet [Hapoyn Iloreodopkmdv Kivntpov yio Epmiovtiopd kot Avapaduion tov Tovpiotuicon
[Ipoidvtog. I16c0 cupPadifovv pe v Brwocipdtra g enapyiog [Tapov?

60. Katd mdéco vrootpiletonr n avantuEn evaAlokTikov Tovptopov oty enapyio [Tdeov? (
aBANTIKOG, OpNoKELTIKOG, 10TPIKOC, TEPIMATIKOS, YOUOTPOVOUIKOS, OypOTIKOG, YOUNAOG KA. )
6B. Ymapyet vrootpién €0IKA otnv avamtuén tov abAntikod TOLPIGHOL oTNV Emapyio. NG
[Tapov? (yKoho, TodnAacio, BOAAET)

7. O gomtepkds Kol 0 XEWEPWVOS TOVPIGHOG €xel vmootpiEn oty emapyio ¢ [Hapov? Tt
detypota giyope avt T XPOVIAL GE GYECT e TNV TavoTnuio covid-19?

8. Katd mdc0 vrdpyel vmootpiEn g TPOooTaciog TS PUGIKNG Kol TOAITIGTIKNG KAT|POVOULAS TNG
enapyiag [Tapov?

9. [Tota M KVNTIKOTNTA Y10, TPOMONGT TOV TOVPLGTIKOV TPOOPLSHOV NG emapyiog [Tdpov?

10. Yrapyer mAdvo oty vroothpiEn tov branding tovpiopot g enapyiog ITapov?
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11. Yrdpyer fondeto Kot emopkng vwooTpiEn TOV TOMKOV apY®dV KOl TV ETIYEIPNOED®Y GTNV
vAomoinon twv otdywv Tov ETAII?

12. TIpo®Onon otV emayyeALOTIKY €VOGYOANCT GTOV KAGOO TOV TOVLPIGHOV, €ival QIKTN?
Mmnopet vo vootnprydei mepartépm?

13. Katd m6c0o ot axadnpaikéc tonobetnoeig Aapupdvovtotl vdyn o dlayeipion Tov TPooPIGHOV.
Yrhpyet emopkng €KTOOELON GTOV KAAOOL TOL TOLPOUOL otnv emopyioc g I[ldeov?
(cvumeptlopuBavoprévon Kot TV VIOT®V KOTOIK®V TG ETapyiog)

14. "Eyovpe yxpion ¢ kavotopiog oty Tpo®dbnon g moAMTioTikng kAnpovoutds. I'vopilovue
Yo TV Xpion TG EPOPLOYN TPIEIACTUTOV AOYICUIKOV EIKOVIKNG TpaypoTikoTnTag ot [T€Tpa Tov
Popod. ‘Exet epappootel ko e aAleg meployéc? Ymapyovv GKEYELS Yo AVATTUEN TAPOUOLDV
AOYIGLUIK®OV?

15. Katd méco yiveror mpoonddeia ) emapyio tg ITapov va £xet tnv wcdva evog Smart Tourism
Destination? Yzrapyet mpoypappa yio avadelén g locttdtnTag Tov TOUPLeTIKOD TPOOPIGHOD
g enapyiog [1dpov?

16. H IlpocPacyuotnta oe OAeC TIG OOUEG KOl OPYOLOAOYIKOVS YMPOLS TNG EmMAPYIag, mTOCO
BeAtiopévn givan?

Keivovtag avayvopilo mong ot epotmoelg eivor moAAEG Kot 16mMG OVGKOAD VA TIG OVOTTUEETE.
A&iler dpmg va avayvoplotel | kdBe Tpootddeio 6TIC SVGKOAEG GLYKVPIES gite AOYO movonpiog
glte Adyo oTPOoPNS TV apydV g AAAES emapyieg Yo vvonTovg Adyovs. I'owtd Ba embupovoa va
¢pBo oe aueon eraen pe Tov appodovg tov ETATT kot va vdpEet pia emotkodountiky| culnnon
eni TG epyaciog pov.

Me extipnon,
Néoep Appapt
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ITAPAPTHMA 11

ZUYKPLTIKN QVvAAuon KaTa nepLoxn Google Trends

® Paphos @ Larnaca @ Limassol @ Nicosia @ Famagusta

[] =uvpnepianyn neploxwv xapnAov éykov avaZntnong

Maykoopiwg. Ta tTeAsvTtaia 5 €tn. Avadntnon ctov IcTo. =

Xaptng 1: : Taoeig yevikov evdlapepovtog oTig enapyieg tng Koumpov tedevtaiog neviaetiog. [nyn:
Google Trends, Noguppn 2020.

ZUYKPLTIKN QVvAAULOon KaTa rteploxn Google Trends

® Paphos @ Larnaca @ Limassol @ Nicosia @ Famagusta

Xaptg 2: : Tdoeig yevikod evdlapépovtog otig emapyieg g Kdmpov 1o televtaio £toc. IInyn: Google
Trends, Noéuppn 2020.
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SUYKPLTIKN QVAAUGCH] KaTa Tieploxn Google Trends

® Paphos @ Larnaca @& Limassol! @ Nicosia @ Famagusta

G ZOUUTIEPQIANWI TIEPLOXWYV XAQUNAOU OyxKou avad{niInong
NMavkoouiwc. TeAsuTaiol 12 yavec. AvadnTnon cIov IcTo. =

Xaptng 3: Evduagépov yio ypageio. kot vanpecieg ta&ididv Kot tpoc@opéc dtokomadv. ITnyn: Google
Trends, Noéuppn 2020.

ZUYKPLTIK aQvaAvon Kata nepoxn Google Trends

® Paphos @ Lamaca @ Limassol @ Nicosia @ Famagusta

D IVENEPIANPN NEPLOXWY XAUNAOU OYKOU avalnTnong

Nayxoouiwce, TeAsutaiol 12 unvec, Avalntnon gtov loTo S

Xaptng 4: Evdiapépov yia ypaeeio Kot vanpeoieg Ta&didv Kot TPOGPOPEG SL0KOTMY TO TEAEVTALO £T0G.
ITnyn: Google Trends, Noéuppn 2020.
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TUYKPLTIKA QVAAUON KaTa nepLoyn Google Trends

® Paphos @ Larnaca @ Limassol @ Nicosia @ Famagusta

|:| ZupMEPIANYN TEPLOXWY XAUNAOUL OyKOoUL avantnong
Maykoopiwg. Ta TeAevtaia 5 £€1n. Avagntnon otov IoTo. —

Xaptg 5: Znmon Awopovig kot Zevodoyeiov v tehevtaia tevtaetia. I1nyq: Google Trends, Noéufpn
2020.

JUYKPLTIKA QvAGAuon KaTa neployn Google Trends

® Paphos @ Larnaca @ Limassol @ Nicosia @ Famagusta

Xaptng 6: Znnon Alopovig kot Zevodoyeinv to tehevtaio £tog. ITnyn: Google Trends, Noéuppn 2020.
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ZUYKPLTIKN QVAAUOT KaTa nepLloxn Google Trends

® Paphos @ Larnaca @ Limassol @ Nicosia @ Famagusta

[] zuvpmepianyn neproxwy xapnAov dykov avaZntnong

Maykoouiwg. Ta teAsvtaia S €tn. AvaZntnon otov IcTo. =

Xaptng 7: Avalntnon To&dimTik®v odNyiov Kot epmelpldv terevtaio tevraetio. [y Google Trends,

Noéuppn 2020.

ZUYKPLTIKN QAvaAuon KaTta neploxn Google Trends

® Paphos @ Larnaca @ Limassol @ Nicosia @ Famagusta

D ZuuneplAnYn MEPLOXWY XQUNAOL OyKou avaZnTtnong

Maykoopiwg. TeAsvTaiotl 12 ynveg. AvaZntnon otov IoTo.

Xaptg 8: Avalnnon Ta&diwtikdv 0dnyidv kot eumelpidv tedevtaio tog. ITnyn: Google Trends,
Noéuppn 2020.
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ZUYKPLITIKA QvaAuon Kata neploxn Google Trends

® Paphos @ Larnaca @ Limassol @ Nicosia @ Famagusta

D ZUUTIEPIANWYN TIEPLOX WYV XAQUNAOU OYKOoL avalntnong

Maykoopiwg. Ta tTeAevtaia S €1In. AvaZntnon otov IoTo. —

Xapmg 9: Ipocavatoroudg otov Edikd Tovpiopd v tekevtaio tevtaetio. IInyn: Google Trends,
Noéuppn 2020.

TUYKQITIKA QVAAUON KATG NEPLOXN Go-gle Trends

® Paphos @ Lamaca @ Limassol @ Nicosia @ Famagusta

G ZUUMEPIANYN MEPLOXWY YOUNAOL OYKOU GvalnTnong

Xaptng 10: Ipocavatoriopdc otov Eidiko Tovpioud tov tedevtaiov £tove. Imyn: Google Trends,
Noéuppn 2020.
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ZUYKPLTIKN QVAAUCT) KQTa NepLoxn Google Trends

o
1)
"

® Larmmaca @ Limassc ® Nicosia @ Famagusta

Nayxoopuiwg. Ta TEAsEUTAaLa S e1n. AvadnInon orov Ioto —

Xaptg 11: Avalrtmon yio Aumedotovpiopd ko Owotovpiopd v tekevtaio mevtaetio. I1nyq. Google
Trends, Noéuppn 2020.

FTUYKPLTIKI QVAALGCT] KQTAG MeEpioxn Google Trends
® Far ® Lama ® Lima e N ;s @ Fama 3

Nayxkooplwg. TEASLTCILOL 12 unNveg. Avacninon otov IoTo 3 ——

Xaptg 12: Avalnmon vy Aprerotoupiopd kot Owotovpiopod to televtaio €toc. Inyn: Google Trends,
Noéuppn 2020.
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TUYKPLTIKG QvaAuch KQTa nepLoxn Google Trends

® Paphos @ Lamaca @ Limassol! @ Nicosia @ Famagusia

D ZouMEpIANPnN MEMOXWWV XAUNACU OYKOU GvalnTnong

Mayxooptwe. Ta TeAsuTala S £1n. AvaZntnon orov IoTo

Xapg 13: Avalrimon o Egvaynoeig og a&obéata v tedevtaio nevtaetio. I7yn: Google Trends,
Noéuppn 2020.

IUYKPLITIXG avaAucn Kata neploxn Google Trends
® Paphos @ Lammaca ® Limasscl @ Nicosia @ Famagusia
‘e
»
R
-
D ZUUTIEQLANPYN NEMOYWY XOUNAOL OYKOoU avagnInong

Maykooutlwg. TeAsuTaiol 12 pnveg. AvadnInon otov Io0To.

Xaptng 14: Avalnimon ywo Egvaynoeig og a&obéata v televtaio nevtoetio. I7yn: Google Trends,
Noéuppn 2020.



ZUYKPLTIKN QvAGAuon Kata neploxn Google Trends

® Paphos @ Larnaca @ Limassol @ Nicosia @ Famagusta

I:I ZUMPTIEPIANYN TIEPLOXWYV XaUNAoU OyKou avalntnong

Maykoopiwg. Ta tTeAsvtaia 5 £€tn. AvaZntnon ctov IoTo. :

Xaptng 15: Embopia yia Kpovaliépeg kot Todptep v televtaia nevioetio. Iy Google Trends,
Noéuppn 2020.

ZUYKPITIKI QVAALOT KATA neploxn Google Trends

® Paphcs @ Lamaca @ Limassol @ Nicosia @ Famagusta

[ zupnepirampn neproxuv xapnAod dyxou avaZATnons

Nayxoopiweg. TeAsutaion 12 pnveg. Avaninon otov 10T,

Xapmg 16: Embopia yia Kpovaliépeg ko Todptep 10 televtaio €toc. I1nyn: Google Trends, Noéuppn
2020.
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ZUYKPLTIKN QvaAuon Kata neploxn Google Trends

® Paphos @ Larnaca @ Limassol @ Nicosia @ Famagusta

D ZUHTEPIANYN TIEPLOXWYV XAUNAOL OYKOL avalntnong

Maykoouiwce. Ta tTeAsvtaia S €tn. AvaZntnon otov IoTo. :

Xaptng 17: Eviagépov yio vanpeciec VOIKIAGEMS OLTOKIVATOV TNV Telgvtaio nevtaetio. ITnyq: Google
Trends, Noéuppn 2020.

ZUYKPITIKI QVAAUOH KQTA TIEPpLOXT Google Trends

® Paphos @ Larmmaca @ Limassol @ Nicosia @ Famagusta

S
S

D TULUTESPIANPN NEPLOXWY XAPNAOL OyxOou avalninens

Naykoopuwg. TeAsutaionr 12 uynved. Avalninon orov IoTo

Xaptng 18: Eviopépov yio vanpecies eVOIKIAGEMG AVTOKIVATOV TO TeElevTaio £toc. ITnyr: Google
Trends, NoéupBpn 2020.
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IUYKPLTIKN QVAAVON KaTa neploxn Google Trends

® Paphos @ Lamaca @ Limassol @ Nicosia @ Famagusta

D ZOMPMERIANYN NELIOXWV XAUNACU OYXKOoU avalnInons

Nayxoopiwe. Ta TeAsutaila S £1n. Avaiinorn otov 1616, :

Xapmg 19: Evdiaeépov o mpog v [Todnracio v tedevtaio tevtaetio. ITnyn: Google Trends, Noéuppn
2020.

ZUYKPITIKI QVAAULCT] KQTa MeEpLoxn Google Trends

® Paphos @ Lamaca @ Limassol @ Nicosia @ Famagusta

.~ ""‘}\t
-

[J zuimepiangn nepioxuv xapunAou dyxou avaZiTnone

Mayxoopiwe. TeAsvtaion 12 priveg. Avaninon otov IoTo.
Xaptng 20: Evdwagépov og npog tnv ITodnhaoio to televtaio toc. ITnyrn: Google Trends, Noéuppn 2020.
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ZOYKPITIKA QVAALoN KQTa NeEpioxn Goagle Trends

® Paphos @ Lamaca @ Limassol @ Nicosia @ Famagusta

-

veh 5? "’ : -
J’; L:\‘:’.‘ .

E

ad

LR
-

[J zupnepianyn neployuv xapnAol oyxou avaZqnons

Nayxkoopiwg. Ta tTeisutaia S £1n. Avarjtnon otov 110,

Xaptg 21: Evoioeépov og mpog to I'kole v televtaio tevtaetio. I7nyn: Google Trends, Noéuppn 2020.

ZUYKPLTIKT QVAALCH KAQTa neploxn Google Trends

® Paphos @ Lamaca @ Limassol @ Nicosia @ Famagusta

(] zvenspianyn nepioywy xapniou oyxou avantnonsg

Mayxkoopiwg. TeAsutaiol 12 uynveg. Avalninon otov IoTo.

Xaptng 22: Evdioepépov g mpog o I'kode o tedevtaia £toc. ITnyn: Google Trends, Noéuppn 2020.



ZUYKPLTIKR QvAAuon KaTta neploxn Google Trends

® Paphos @ Larnaca @ Limassol @ Nicosia @ Famagusta

[] =uvpnepianyn neproxwv xapniov déykov avaZAtnong

Maykoopiwg. Ta teAsvtaia 5 €1tn. Avadntnon otov IocTo. :

Xaptng 23: EAcvotikd Ospatikd mépko v teAgvtaio mevraetio. ITnys: Google Trends, Noéuppn 2020.

ZUYKPLTIKA avaAuon Kata neploxn Google Trends

® Paphos @ Larmmaca @ Limassol @ Nicosia @ Famagusta

[:] ZUUTIEPIANYN MEQLOYXWY XAUNAOL OYKOUL avaZnTnong

Maykoopiwg. TeAevTaiotl 12 yRveg. Avadntnon otov IoTo.

Xaptng 24: EAxvotikd Ospotikd mhpko to televtaio £roc. Inysh: Google Trends, Noéuppn 2020.
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ZUYKPLTIKN QVAALOT XaTa nepiloxn Goaogle Trends

® Paphos @ Larmaca @ Limasso ® Nicosia @ Famagusta

[} zvpnepianyn neploxwv xapniod yxov avainTnong

Nayxoopiwg. Ta TeAsutaia S £€1n. AvaZnTnon otov IGTo

Xaptg 25: Avolnmon Iotopikdv kar Apyotoroyikmv Mvnueiowv v televtaio nevtaetio. I7yr: Google
Trends, Noéuppn 2020.

ZUYKQLTIKS QVAALON XaTa neploxn Google Trends

® Paphos @ Lamaca @ Limassol @ Nicosia @ Famagusta

~

D Z‘«’L, MECLANYN PLOY WY Xaun ACU OYKOU Qv N TNong

Mayxoopiwg. TeAsvutalol 12 ynveg. Avadninon GTov IoTo. e

Xapmg 26: Avalnmon Iotopikdv kot Apyotoroyikedv Mvnueiov to tedevtaio €tog. ITnyn: Google
Trends, NoéupBpn 2020.
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ZUYKPDITINGA QVAAUCT] KQTAQ MeEPIOXT Google Trends

® FPaphos @ Lamaca ® Limasso! @ Nicosia @ Famagustsa

[:] TUMNTIEDLANYIN NMEIOX WYV XAUNACU OYROoOU avadrNInNong

NMayxkoopiwe. Ta TeAsuTaila S £€1Tn. AvadnNInon orov loTo =

Xaptng 27: Avalntnon tov dimtuyov 'HAog ko @dAacoa v televtaio nevtaetio. I1nyn: Google Trends,
Noéuppn 2020.

ZUYKOITIKA QVAAUCT KAQTAQ NepLoxn Google Trends

"]

® Nicosia @ Famagusts

M

C] ZUUTIEQIANYT] NMEPQLOXWY XOUNACL OYKOU avalnNInong

Nayxkoouiwg. TeAsutaiot 12 unveg. AvalnTtnon otov IoTo 3

Xaptng 28: Avolnnon tov dintvuyov ‘HAog kot Odhacoa 1o tedevtaio étog. ITnyrn: Google Trends,
Noéuppn 2020
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