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H napovca Aumhopatikn Epyacio exmoviiOnke 6to mAaiclo Twv 6rovddv yio v
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'HYIIEYOYNH AHAQXH

H ABnvaiov Mapia, yvopilovtog Tig cuvéneleg TG AOYOKAOTNG, SNAOVE® vrevBuva 6T N
napovoa epyacia pe titho «H teyvoloyia tev Social Media (Instagram & Facebook), n yprion
OVTOV G GTPOTNYIKT LAPKETIVYK A0 TIC POPUAKELTIKEG EToupeieg yio mpoidvta Over The Counter
/otc (LN cLVTAYOYPOPOVLEVO PAPUAKA) KOl 1) EXPPOT TNG OTOVE KATOVAAMTEC OGOV aPOpd TNV
TEMKN amOQACT] TOVG YL TO KOTAAANAO TPOidvy, OMOTEAEL TPOIOV QOTNPA TPOCMIIKNG
gpyociog Kot OAEG Ol TNYEG MOV €Y YPNOUOTOMCEL, EXOoVV dNA®OEl KOTAAANAL OTIG
BipAoypapikéc Tapomouméc Ko avagopés. Ta onueion 0Tov €x® YPNOILOTOMGEL 10EEG,
KEIUEVO M/Katl TNYEC GAAADV CLYYPOPEDY, OVOPEPOVTOL EVOLAKPLTO GTO KEIUEVO LE TNV
KOTAAANAN TOPOTOUTY KOl 1 GYETIKN 0vaQopd TePAaUPAveTal GTO TUNUO TOV

BPAOYPOQIK®V OVOPOP®Y LE TAPT TEPTYPOPT.

O/H AnLov /oa

AOHNAIOY MAPIA



Apiépwon

2tovg avOpamovg mov otafnKay Jimla Hov Kot wov e oTHPIEOY TPOYUOTIKG,



Evyapiortics

Oo. nbelo. vo evyopiotiow mPoowWTIKG 0L0VS TOLS KOONYNTES TOL MetamToyiaxod
TPOYPGUUOTOS TOV GUVELOPAV OTHYV EKTAIOEVOTN], GTHYV O0PYAVOOH KOl TOV ECOIPETIKO

OYEOIOTLO TOD.

Lowaitepn avoapopd. Ba 0eia va kavew otov emflémovia kalnynty pov tov op.Aguovaxn
Xpnoto t000 yLo. THY EUTLETOTOVH TOD OV E0€1&E, DEYOUEVOS VO, GOVEPYATTEL LOlT 1oV, OGO
Kol yio. v molbtiun Ponbeia mov OV TPOGEPEPE TPOKEWEVOD VO, OAOKANPWOel
OITAWUATIKY] O0TH EPYooia. XwpPIS TIC YVWOEIS TIC OTOIEG TPOTEPEPE, OALG KOL YWPIS TNV
KOTOVONGH TNV OTOLO. EXEVELEE KOTA TV GOVEPYOTLO OGS, N TOPOLa, Epyoaio ogv Bo. giye

oAoKInpwbe.

Eriong, Oo nleia vo evyapiotnom olo to HéAN TS TPIUEAODS ETITPOTHG VIO TH CUUUETOXT]
T00¢ oY a10A0YNaN THG EPYOTIAS LOD.

T¢Aog, Oo nOelo va evyapioTnow TV 0IKOYEVELG oD KOHWMS Kol TOVS PIAODS OV Y10, THV

otpin Kol COUTOPCGTACH TOVS OE OAN TV OLGPKELO TWV GTOVIMYV LLOD.



Mepiinyn

Ot QOpHOKEVTIKEG ETALPELEG LTTOYPEMONKOV VO LETOTOGOVY TOV TPOTO TPOGEYYIGT| TOVG
06OV apopd TV TOANCN Popudkev yopig wrpikn cvvtayn (OTC) Adym ™¢ avénuévng
mieong ota ePBdpla TOANGEMV KAODG 1 YyNElomoinom anotedel TNV TPEYOVCA TAGT TG
eMOYNG Kupimg petd v Evapén g movonuiog COVID-19. EnaxdéiovBo avtig g tdong,
etvan n dnpovpyio evog véou potifov eapuakevtikod ynetokod papketvyk (PDM) dnmg
opileton emionpa mAéov amd v Prounyavia, to omoio avtikadiotd to Kotlers 4 Ps tov
pdpketvyk (mpoidv, T, tOmog ko mpowbnom). Xwpic wapio oavtihoyio, To un
ocuvtayoypagovpeva eappako (OTC), ta onoia opilovior @G PAPUAKELTIKE TPOTOVTO TO
omoilo. TWAOVVTOL YOPIG TPIKY] GLVIAYY, GTOTEAOLV TNV KOTNYOopio QUPUIK®V TOL
emnpedlovtor  mEPLGGOTEPO  amO  OVTOV  TOV  YNOWKO  UETOCYNUOTIOCNO  OTN
eoapuokoBopmyavia. H avamtuén e teyvoroylog kabmg Kol ToV HEGMY KOWMVIKNG
JIKTVMONG EMTPENEL TO SLUSIKTVAKO LAPKETIVYK YOUNA0D KOGTOVS, GUUTEPIAAUPOVOUEVOL
TOV NAEKTPOVIKOD gpmopiov. EQiotdrat piio opyovmTiky TpoGaproyn Yol Vo dVTILETOTICEL
TUYOV oAAaYEG oty ToAnon OTC eapuakwv eEoutiog Tng vpeiag ¥p1oNG TOL dAITKTVOV

KO TOV LEGMV KOWVOVIKNG OIKTVWOONC.

v mapodoa epevvnTIKn Tpocmdbela Ba Tpoomabcovpe va avadeiovpe TV ETPPON
OV £YELTO YNPLoKO papkeTvyk péow tov Social Media, Facebook kot Instagram, botepa
amd TNV OVAALGT 0E0OUEVOV Kol TOV OE@pNTIKOV am0d0CEMY TOL TPOKVTTOLY O TN
OUVOEDT TMV EPEVVNTIKAOV EVPNUATOV KOl TNG AETOLPYIOG TOV HECOV SIKTOMONG OTN
(QOPUOKEVTIKY Blopnyoviot 6TV ayOpOaoTIKT OTOPACT TV KATOVIAMTOV OTOV TPOKELTOL
v un cvvtayoypagovpeva eappaxa (OTC). Méoa and ™ BiAoypaeio mapovsidleTon
TO YNOLOKO UAPKETIVYK KOL TO YOPOUKTNPIOTIKA TOV. AVOADOVTOL £VVOLEC KOl OPLGHOL TOV
xopoKTNPIlovV TOV KOTOVOAMTN KO TN GUUTEPLPOPEH TOV KO YIVETOL EKTEVEIS AVOPOPE OTIG

TEYVIKEG aVATTTLENG KOl TPOPOANG YNOLOKOD LAPKETIVYK.



NEEeLg-KAeLOLA: pAppaKka Xwpig Latpikn cuvtayn; AlaSiKTUO; HEGA KOWVWVIKNG SIKTUWONG;
NAEKTPOVLKO LLAPKETLVYK; TIOLOTLKA £PEUVAL.

Abstract

Pharmaceutical companies have been forced to revamp their approach to selling over-the-
counter (OTC) drugs due to increased pressure on sales margins as digitization is the
current trend of the times especially after the onset of the COVID-19 pandemic. A
consequence of this trend is the creation of a new pharmaceutical digital marketing (PDM)
pattern as now officially defined by the industry, which replaces Kotler’s 4 Ps of marketing
(product, price, place and promotion). Without a doubt, over-the-counter (OTC) drugs,
defined as pharmaceutical products sold without a prescription, are the category of drugs
most affected by this digital transformation in the pharmaceutical industry. The
development of technology as well as social media allows for low-cost online marketing,
including e-commerce. An organizational adjustment is required to cope with any changes

in the sale of OTC drugs due to the widespread use of the Internet and social media.

In the present research effort we will try to highlight the influence that digital marketing
has through Social Media, Facebook and Instagram, after analyzing data and the theoretical
returns resulting from the connection of research findings and the operation of social media
in the pharmaceutical industry in the purchasing decision of consumers when it comes to
over-the-counter (OTC) drugs. Digital marketing and its characteristics are presented
through the literature. Concepts and definitions that characterize the consumer and their
behavior are analyzed and extensive reference is made to digital marketing development

and promotion techniques.
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