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0O Xpnotog Kaxalékog yvopilovtog Tig GuVERELES TNG AOYOKAOTNG, SNADVE vITevduva OTL 1|
mopovoa epyacia pe Titho «H enidpoon tov PHECOV KOW®VIKNG SIKTOMONG GTNV ETOLPIKN
€OV KAl TN ONovpYio oxEcEmV e KATOVOAMTES, OTIG LIKPEG emyelpnoels. H mepintoon
Tovg ot meployn| Tov ‘Efpovy, amotelel Tpoidv avotnpd TPOc®TIKG EPYACING Kol OAES O
TNYEG TOV €O YPTOIUOTOMOEL, EXOVV dNAwOEL KaTdAAN o oTig BiPAoypapIkés TapATOUTES
Kot avoapopéc. To onueio Omov £x® YPNOLLOTOMoEL 10€€C, KEIEVO /Kol TNYEG GAA®V
OLYYPAPEDVY, OVAPEPOVTAL EVOIAKPLTO GTO KEIPEVO HE TNV KATAAANAN TOPOTOUTH Kol 1)
OYETIKN avaQopd TEPIAAUPAVETOL GTO TUNUA TOV PIPMOYPUPIKOV OVOPOPDV LE TANPN
TEPLY POPH.

O Aniav

Kakaiékog Xpnotog
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Mepidnyn

To Wnoiakd MapkeTivyk Kai Ta gpyaleia TTou d1aBétel, ApOav yia va dlEuKoAUVouv Kail va
e€eAiCouv Tn Cwr] Tou avBpwWTTOU O€ OAEG TIG TITUXEG TOUu. Mia aTTO QUTEG fTAV KAI N KATNyopia
TOU PAPKETIVYK YIA TIG ETMIXEIPACEIS. Ta PEOoA KOIVWVIKAG BIKTUWONG, atroTeAOUV éva atmo
auTd Ta EpYOAEia, £XOVTAg wg KUPIO OKOTTO Tn dnuioupyia diauAou TTIKOIVWVIaG JETAEU Twv
ETMXEIPACEWY Kal TOU KolvoU OTO oTToio atreuBbuveral. H ev Adyw OITTAWMOTIKA €pEuva
TTpayuaTeleTal To pOA0 Tou WneiakoU MAPKETIVYK KAl TWV JETWV KOIVWVIKAG SIKTOWONG OTN
KATNYOPIia TwV PIKPWYV ETTIXEIPHOEWY. Tautdxpova, TTpoadlopifovTal OAa Ta XapaKTNPIoTIKA
TTOoU SIETTOUV TN KATNyopia Tou yn@iokoU MApKeTIivyK, @BdvovTag péow Tng avaAuong ota
MEOO KOIVWVIKNG BIKTUWONG KAl TV EKTEVETTEPN XPMON Toug Bdon duvaToTATWY TOOO WG
Tpog Tov AvBpwTtto 600 Kal WG TIPOG TIG emXeIpRoelg. BéBaia va dnuioupynbei pia
OAOKANPpwEVN €IKOVa Tou €v Adyw ¢NTHANATOG, avaAUovTal Kal ETTIOPACEIG TWV PJECW WE TIG
EMXEIPACEIG PEOW TNG ETAIPIKAG €IKOVAG KAl TWV KATAVOAWTIKWY CUMTTEPIYOPWY TTOU
TIPOKUTITOUV. ZUVEXICOVTAG, AVABEIKVUETAI N KATNYOPIO TWV HIKPWY ETTIXEIPAOEWV HEOW TNG
onuaciag Kal Twv XapakTnpEIoTIKWY TTou dIaBéTouv, CUOXETICOVTOG Ta PE TN XPAON Twv
MéOwV KOIVWVIKAG OIKTUWOoNG. [Mpokeiyévou va TekunpiwBei KatdAANAa 10 BewpnTIKO
TAQiolo emAéxBnNKav va OlepeuvnBoUV Ol UIKPEG ETTIXEIPNOEIG OTNV  OTTOKEVTPWHEVN
Mepipépeia kal dn o€ autrj Tou NopoU ‘ERpou. 16x0¢6 n dnuioupyia PIag YEVIKAG EIKOVAG yia
TNV avTiAnwn Kai TNV XpAoN Twv JECWVY KOIVWVIKNG SIKTUWONG aT1Td TN TTAEUPA TWV PIKPWV
ETTIXEIPNOEWY OE OUVAPTNON KE TA ETTIKOIVWVIAKA Kal AEITOUPYIKA OQEAN YECOW TNG XPHONG
TouG. Q¢ TTPOg TNV pEBOdOAOYIa TNG €PEUVAG TTPAYHUATOTTOINBNKE N TTOCOTIKN £pEUVA UE TN
Xpron epwrnuartoAoyiou, To o1Toio ouvdEBNKe PECw TNG BIBAIOYPAPIKAG avVOOKOTINGNG Kal
TTAPOUOIWY EPEUVDV Kail N BIGXUCT TOU TTPAYHUATOTTOINBNKE OTIG £TTIXEIPrOEIG Tou ‘ERpou. Ta
ammoTeAETPATA aPOU CUAAEXONKav avaAluBnkav Pe Tn XpAon Tou TTpoypdupaTtog SPSS Kkai
ouoxetioTnkav BAon Twv €PEUVNTIKWY EPWTNUATWY TToU TEBNKav yia Tnv uAoTroinon Tng
épeuvag. Ev katakAegidl, amd Tnv €peuva TTPoEKUWe OTI N TTAEloyn@ia Tou OeiyuaTog
agopoUoe TN KATNyopia Twv TTOAU PIKPWV ETTIXEIPHOEWY UE PIKPA dIApKeEIa AsIToupyiag,
O108£ToVTaG OTN ASITOUPYIa TOUG TN XPAOTN TWV JECWV KOIVWVIKNG BIKTUwOoNG. MNépav autwv
Ouwg, TTapatnEnOnKe Kal N MOAvWY PN CwoTh XPon HJEPIKWY duVATOTATWY TWV HECWVY,
AGYO TNG 1810UOPPIAG TWV ETTIXEIPACEWY OTO XWPEO dPACNG TOUG, PE TO OUVOAIKO Wwnelakd

TTPOCNHO GUWG TNG TTEPIOXNAG Va gival BETIKO.

AECeIg KAeIBIA: WNOIAKO PAPKETIVYK, MEOA KOIVWVIKAG OIKTUWONG, ETAIPIKI €IKOVA,

KATAVOAWTIKA CUPTTEPIPOPA, HIKPEG ETTIXEIPAOEIG
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Abstract

Digital Marketing and its tools have come to facilitate and evolve human life in all its
aspects. One of them was the category of marketing for business. Social media, is one of
these tools, having as its main purpose the creation of a communication channel between
businesses and their target audience. This thesis research deals with the role of Digital
Marketing and social media in the small business category. At the same time, all the
characteristics that govern the category of Digital Marketing are identified, reaching
through the analysis to social media and their extended use of the potential base both in
terms of people and business. Of course to create a comprehensive picture of this issue,
effects of through with businesses through corporate image and consumer behaviors
resulting are also analyzed. Continuing, the category of small businesses is highlighted
through the importance and characteristics they possess, correlating them with the use of
social media. In order to properly document the theoretical framework, small businesses in
the decentralized Region and especially in the Prefecture of Evros were chosen to be
investigated. The aim was to create a general picture of the perception and use of social
media by small businesses in relation to the communication and operational benefits
through their use. As for the research methodology, quantitative research was conducted
using a questionnaire, which was linked through the literature review and similar
researches and its dissemination was carried out in the businesses of Evros. The results
after being collected were analyzed using SPSS program and correlated based on the
research questions posed for the implementation of the research. In conclusion, the
research revealed that the majority of the sample was related to the category of micro
enterprises with a short duration of operation, having in their operation the use of social
media. In addition to these, however, it was also observed the possible inappropriate use of
some of the possibilities of the media, due to the specificity of the businesses in their area

of operation, but the overall digital bias of the region was positive.

Key words: digital marketing, social media, corporate image, consumer behaviour, small
businesses



