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Tithog Authopatikis Epyaciac: Ta Google Analytics o¢ epyaieia
avaALoNG TNG KEPIOPOPING Lol EMLYEIPNONG

H nopovoa Atmhopatikh Epyacio exmovifnke 610 mAoiclo Tov 6movddv
YL TNV amOKTNON €€ AMOGTAGEMG LETOMTVYLOKOD TITAOL GTO

[ovemoto Nedmolc kan eykpibnke otig 14/11/2023 amod to péAn g
E&etaotucng Emrpon|s.

Eéetaotucny Emrpomi:

[IpdToc emPrEnv (ITavemomuo Nedmohg
[1a@og)............ [ovopatemdvopo,  Pabuida,  vmoypagn]  Méhog
Eéetaoticng Emtpomng: .oiviiii [ovopatendvopo,

Babpuioa, VIOYPUOT|| Mélog E&etaoting Emtponng:
.............................. [ovopatendvopo, Baduida, vroypaen]

'HYIIEYOYNH AHAQXH

O Nworomovrog avayidng yvopilovtag Tig cuvERELEg TG AOYOKAOTNG,
MMrodve vrevbovva 6t 1 Tapovoa epyacia pe titho « Ta Google Analytics
oG epyoreia avilvong g Kepdoeopiog o emyeipnoncy, amotelet
TPotOV avoTNpd TPOCOMIKNG epyaciog Kot Oheg ot mnNyég mov €Yo
YPNOWOTTOMOEL,  £ovv  OMAwBel katdAinia ot PiAoypagikég
TOPOTOUTEG Kot avagopés. Ta onueia 6mov £x® ¥PNOHOTOGEL 10£EG,
Kelpevo M/kar myéS GAA®V oLYYPAPEDYV, OVAPEPOVTOL EVOLIKPLTO GTO
Kelpevo pe TNV KATAAANAN TOPOTOUTH] KOL 1) GYETIKN OvVOQOPE
nephappdvetal oto TUNUE TOV PPAOYPUEIKOV avaEOpOV HE TANPN
TEPTYPOQPT].

O Anrov

Nuwordmovrog [Tavayudtng



Hepidnyn

H mapovoa perét e&étace ) ypfion tov Google Analytics and tovg epyalopévovg oe
EMYEIPNOELS KOl TNV EMOpUoT TOvg otV Kepdogopio Tov emyyelpnosmv. Ta
ATOTELECHOTA ATOKAADYAV OTL O1 epYalOUEVOL YPNOLLOTTOI0VY HETPIKEG Tov Google
Analytics oe pétpro Padud, pe EUeaoT o€ CLYKEKPIUEVEG PETPIKES OTtmg Ta. Google
Ads, 10 TOGOGTO PETATPOTNG GTOHYOV Kol TO TOGOOTO gyKatdaiewyms. Emmpdobera,
mopatnpinke 0Tt ot gpyalduevol Bempodv Betikd Tor TAcovekThpato Tov Google
Analytics, 6mog 1 Pertiotonoinon pnyavov avalimong kot 1 Pertioon tov

UEPKETIVYK TTEPIEXOUEVOV.

Y10 mAAG10 0VTO, TPOYUATOTOWONKE Lo EKTEVAG PIPAMOYPAPIKY OVAGKOTNGN OV
gkétace to Paocwkd yopoxmpotikd tov Google Analytics mov 10 KabioTOOV
ATOTEAEOUOTIKO EPYOAEIO YIOL TNV AVAALON TG KEPIOPOPING TMV EMYEPTOEDV.
Emumiéov, mapovoialovion didpopeg pebodoroyieg mapakorohnong kol LETPNoNG
EMOKEYIHOTNTOG KOl  CUUTEPLPOPAg ypnotdv uéow Tov  Google Analytics.
Emumpocbeta eE€tace TV avaAVOT TOGOGTOV PETATPOTNG Kol T dNUovpyio €663V
pécm tov Google Analytics, avadeucvoovTag Tov pOAO TOV GTIV TOPAKOA0VONON Ko
avdAvon TOGOOTMV UETATPOMNG OCF  EMYEPNUOTIKOVG 16TOTOMOVS.  EmimAéov,
napovotalovtar  Tpoémor  ypnomng dedopévov  tov  Google Analytics yur ™
PeiticTomoinon T®V EMYEPNUATIKAOV CTPATNYIKOV TOANCEOV KOl TNV ovénon twv
TOGOCTMOV HeToTPoTne. EmmAéov, peiethnke n poyrevon petpnoemv Google Ads yo
QTOTEAECUOTIKEG GTPATNYIKEG SILPIUONG Kot T dNUovpyio £660mV amd 16TOTOTOVS
pécm tov Google AdSense Metrics. Tlapovoidlovtor Pacikég petpnoelg kol TpoOToL

YPNONG TOV SEGOUEVOV ALTAOV Y10 TV AHENGN TG AmdGI00TG TOV EMEVOIVOEMV.

Téhog, 1 PrpAoypap avackomnon e&étace v evemudtowon tov Google Analytics,
tov Google Ads ka1 tov Google AdSense yio OMOTIKY EMYEPNUATIKY AvATTULED,
TOPOVGLALOVTOG OAOKANPOUEVT] OVAALOT JESOUEVMDV  SOOIKTOOV Kol PEATIOTEG
TPOKTIKES Y10 TNV €VOVYPApIOT] GTPATNYIKGOV PAcel avTtdv Tov dedopévav. Eniong,
AVOPEPOVTAL OL TPOKATGELS KOl OL TEPLOPLOUOL TOL GyeTilovTan pe n ypfon Tov Google
Analytics mg gpyaieiov yio TNV avaAvon ™G KepSOPOPIiNG TV EMYEPNCEDVY, KAODG
Kol PEATIOTEG TPAKTIKEG Y10, TNV EVOOUATOOT dedopévov tov Google Analytics ot

OUVOAIKN S1001K0GT10 AYNG ETYEPNUATIKDV OTOPAGEDV.



Qo01060, pHECH Ao TV EPELVO SMGTOOMKE OTL LTAPYOLY TPOKANGELS OTN PO TOV
Google Analytics, 6nmg 1 akpifeldr TOV JeSOUEVOV KOl Ol EAMTELG YVOGELS TV
epyalopévov Yo o oQEAN Kol TN xpnom tov. EmmAiéov, mapatnphonie 611 vedtepoL
epyalopevol Kol PEYAADTEPES EMYEPNOELS XPNOOTOOVV TEptocdTepo ta Google
Analytics. Téhog, 1 peAétn vrroypappilel T onuacio TG avanTvENG YVOCEOV GYETIKA
pe ta. Google Analytics kot ta business analytics yio TV avanTvEN ATOTEAEGHATIKMOY

GTPOTNYIKOV UEPKETIVYK GTLG EMLYEPTCELS.

AéEeig khedud: Google Analytics, Kepdogopia, Epyaldpevor, Metpikég, ITporxinoceig



Summary

This research examined the use of Google Analytics by employees in businesses and its
impact on the profitability of businesses. The results revealed that employees use
Google Analytics metrics to a moderate extent, with a focus on specific metrics such as
Google Ads, goal conversion rate, and bounce rate. Additionally, it was observed that
employees view the advantages of Google Analytics positively, including search engine
optimization and content marketing improvement. In this context, an extensive
literature review was conducted, exploring the key features of Google Analytics that
make it an effective tool for analyzing business profitability. Various methodologies for
tracking and measuring user traffic and behavior through Google Analytics are
presented. Furthermore, the analysis of conversion rates and revenue generation
through Google Analytics is examined, highlighting its role in monitoring and

analyzing conversion rates on business websites.

Moreover, the study investigated the leverage of Google Ads measurements for
effective advertising strategies and revenue generation through Google AdSense
Metrics. Key measurements and methods of using this data to increase investment
returns are presented. Finally, the literature review examined the integration of Google
Analytics, Google Ads, and Google AdSense for holistic business development,
presenting comprehensive internet data analysis and best practices for aligning
strategies based on this data. Challenges and limitations associated with the use of
Google Analytics as a tool for analyzing business profitability are also discussed, as
well as best practices for integrating Google Analytics data into the overall business

decision-making process.

However, the research identified challenges in the use of Google Analytics, such as data
accuracy and employees' limited knowledge of its benefits and usage. Additionally, it
was observed that younger employees and larger businesses use Google Analytics more
extensively. In conclusion, the study emphasizes the importance of developing
knowledge related to Google Analytics and business analytics for the development of

effective marketing strategies in businesses.
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