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[TepiAnyn

Ot 1pOmOL TPOGPOPAG Ko {NTNONG TOVPIOTIKAOV TPOIOVIMV KOl VINPECIOV SLOKATEXOVTOL
T éov amd €vav poydaio UHETACYNUATIOHO, YEYOVOG TOV OQPEIAETOL OTI GULVEXMG
petafariopevn texvoroyio. H avgavopevn ypriion, AOmov, TV ynelokov HECHY EPYETOL VAL
OTOTVTTMGEL KOVOTOWES EMIKOWVMVINKES TPOKTIKEG Y10 TNV TANPOPOPNGT Kol TPOGEAKVOT)
TOV OUVNTIKAOV EMOKENTOV €V TOPIAANAL oT0 mpooknvio €xel tebel to Internet,
OmOTEAMVTOG 066TOLOV HECO PETASOONG TETOIOV UNVOUATOV. Q¢ €K TOVTOV, TO YNOLUKO
TEPIEXOUEVO KOl T) EDVKOMO TPOGPACTG GE QLTO GE GLVOVAGUO LE T SIUUOPPMCT] CVTOV OO
TOVG 1010VG TOVG EMOKEMTEC Y10 TNV OTOTOTMCT] TOV KOV TOVS EUTEPLOV KobioTatol
OMNUOVTIKOG GUVTEAEGTNG 0T S1051KAGI0 AY™G TNG 0YOPACTIKNG OIOPUCTG KOl 6TO HéEYeBog
EMPPONG TOL Y10, TNV EMAOYT TPOIOVI®OV PLAoEeviag, Ommg gival pio Egvodoyelokn Lovada.
YKOmOG NG TaPoVoOS SMAMUATIKNG epyociag eivar m dlepedvnon g emidpacng Tov
MEpKETIVYK TEPLEYOUEVOD GTI] GUUTEPLPOPE TOV EMICKENTT/KATAVUANMTH KOTH TNV ETAOYN
KOTOAOUOTOC ToAvTEAElDG. e TTpdTO Ypdvo, Oa mponyndel pio deodikn avdivon twv
GUYYPOV®V EWOMV TOV YNPLaKod MEPKETIVYK GTOV TOVPIOTIKO KAGS0, SIvovTog HeyaAdTepT
EUQaoT oTo YNeokd Mdpketivyk mepleyolévon. Xe devtepo ypdvo, Ba E6TIAGOVE GTOV
KOTOVOA®TY, OTN OOKOUOVOT TNG CUUTEPLPOPAS TOV UE TO TEPAG TOV OLULPOPETIKMOV
oTadlOV 0AAG KOl GTNV EMIPPON TOL OO TO YNEOKO TEPlEYOUEVO. Xg Tpito Ypovo, Oa
dtepeguvnBel pepovopéva n mepintmon ypnong tov Mdpketivyk mepieyopévou og luxury
KataAdpota. [0 Toug OKOToUg NG SWTAMUOTIKNG €PYACiOg YIVETOL OVOOKOTNGT 1TNG
EMGTNLOVIKNG PPA0Ypapiog 6Tov E0pv TOHEN TOV NAEKTPOVIKOD MAPKETIVYK TTEPLEYOUEVOL
TOV TOUEN TNG PIAOEEVING K1 ETEITO ETKVPDOVOVTOL TO OLKOLOT) LOTKE EDPTLOLTOL LLE TOL EVPTIUALTOL
H0G TOWOTIKNG €PELVOAG HECH GUVEVIEDEE®MV T®V EMOKENTOV. To gpguvnTikd pHEPOG
katéypoaye 10 Pabud emidpacng tov MAPKETIVYK TEPIEYOUEVOD GTN GULUTEPLPOPE TOV
EMOKENTN KOTA TNV EMAOYT KATOADLOTOC TOADTEAEING, YEYOVOG TOL dNULoVPYEL 1d1aitepn
a&lo Yo Toug QOPEIC dAYEIPIONG TOVPICTIKAOV TPOOPICUMY OAAG KOl Y10 TIC TOVPIGTIKEG

emyepnoelg otnv vioBEtnon Digital Content dpdcewv.
AEa1g — KAEOWH

Ynoewokd Mapketvyk nepieyopévov, User — generated Content, Tovpiopdc, Zvpunepipopd

Katavaiot, AMyn aropdosmv, Luxury Hotels.



Abstract

The ways in which tourism products and services are offered and demanded are now
undergoing a rapid transformation due to ever-changing technology. The increasing use of
digital media is therefore reflecting innovative communication practices for informing and
attracting potential visitors, while the Internet has come to the fore as the dominant means
of transmitting such messages. Therefore, digital content and the ease of access to it,
combined with the shaping of it by the visitors themselves to reflect their own experiences,
is becoming an important factor in the process of making the purchasing decision and the
extent of its influence on the choice of hospitality products, such as a hotel establishment.
This thesis aims to analyze the impact of content marketing on the decision making of
consumer-guests. Firstly, it will be preceded a thorough analysis of the current types of
Digital Marketing in the Tourism industry, with greater emphasis on Digital Content
Marketing. Secondly, we will focus on the consumer, the variation of his/her behavior with
the passage of different stages and his/her influence by digital content. Thirdly, we will
explore individually the case of using content marketing in luxury accommodation. For the
purpose of the thesis, a review of the academic literature in the broad field of electronic
content marketing in the hospitality sector is conducted and then the academic findings are
validated with the findings of a qualitative research through guest interviews. The research
part documented the degree of impact of Content Marketing on visitor behavior when
choosing a luxury accommodation, which creates particular value for tourism destination

managers and tourism businesses in adopting Digital Content actions.

Keywords - key words

Digital Content Marketing, User - generated Content, Tourism, Consumer behavior,

Decision making, Luxury Hotels.



EIXATQI'H

Tn onuepwvn emoyn €xel 1ebel 610 TPOSKNVIO TO JATNUA TOV AVIOYOVIGHOD, KOOMG 01
GUYYPOVEC EMIYEPNOELS EPYOVTOL OVTIUETOMES HE &VO OCUVEXDG UETUPOAAOUEVO KoL
avToyOVIeTIKO TEPIPAAAOV. To YEYOVOG VTO GE GUVAPTNGOT LE TA TAPEXOLEVO OEOOUEVA TNG
TovpoTikNG PrAoypagiag kabiotd avaykaio v avartuén digital marketing TpoakTikdv
oo TOVG EMAYYEMLOTIEC TOV MAPKETIVYK GALG KO ETUEPOVS ATO TIC EXLYEPTOELS, YEYOVOS
7oV Bo EMTPEMEL OTIG EMYEPNOELG Vo Tpocopuoloviol kabe popd oTic cLVONKES TNG VES
ayopds. Avti 1 Sta@opomompuévn oTpatnyikn Ba eivar tkavi Oyl LOVO VO TPOGEAKVGEL VEOLG
EMOKENTES OALA KoL VO, SLOTNPNGEL TOVG TAALOVG , TOPEYOVTAG VN PEGIEG VYNANG TOLOTNTAG,

KOTOVOMVTOG Kol KOADTTOVTOS TIC avaykeg Kt emboupieg tovg (Middleton et al., 2009).

Mopddinia, n poydaio e£EMEN Tov dadiktHov, Tov cvppwve pe épgvuva e EAXTAT
xpnowonoteitor and 10 86,9% tov vowokvpuwv evd to0 94,1% tov mAnBvopod
ypnoiponoince kadnpueptvd to 6106ikTVO TO TPMOTO TPipNVo ToL 2023, £xEL 0OMYNOEL O i
dopopeTik) VIBETNON TPOTOV TPOSPOPAEG Kol avaliTNONG TOVPICTIKMOV TPOIOVIMV Kot
VANPECIOV KaODC 0TO TAOICI0 TOV EMKOWVOVIOK®V TPOKTIKOV Kol TNV KOAAEPYEWL TNG
oY€0MNG NG EMYEIPNONG LLE TOV TEAATY, OMOTELEL OMOKAEIGTIKO PECO PETABOONG TETOLOV
unvoudtev (Buhalis, 2020). MdAicta, 1 GuAn @HGT TOL SLOKOTEYEL TO TOVPICTIKE TPOTOVTA
KO VAN PEGIEG KOL O ETEPOYPOVIGUOG TNG AYOPAS EMPAAAEL TNV EVIGYLGN TNE TANPOPOPNOTG
TOV EMOKENTN KOL TV TOPOVCINGT] TOV TEPLEYOUEVOD TOVG LE OAOKANpmpEVO Tpdmo (Buhalis

& Law, 2008).

Agdopévov v ouvinkdv, To vynid eminedo TG TOTNTAG YNPLOKOD TEPIEXOLEVOD, 1|
€VKOAQ oV TPOSPacn avToH GALY KOl TO SILULOPPOUEVO TEPLEYOUEVO OO TIC TPOCMOTIKES
gumelpieg tov emokentov (User — generated Content) kpivovtal @G GTUOVTIKOL TOpAYOVTEG
KT TN S10d1Kasio AYNG H0G (YO POOTIKNG AmOPOoG Kol Tov Babpo Tng Emppons avtov
Y. TNV EMAOYT €VOC TPOOPIGUOD KOl MO CGUYKEKPIUEVE EVOC KOTOUADUATOG (PrAo&eviag

(Sry6ika, 2017).

AapPavovtoc v’ oy TS avOTEP® TOPAdOYEG 1| CUYKEKPIUEVT SMA®UOTIKY epyacia Ba
TOPOVGIACEL E0TIOON OTIC TPAKTIKEG TOV Marketing mov apopohv T0 EMKOIVOVINKO TAAIGLO.
Yuykekpéva, okomdg TG €peuvag givol 1 dlepedvnon g emidpaocng tov Mdpketivyk
TEPIEYOLEVOV GTI GUUTEPLUPOPA TOV EMCKENTN/KATOVAAMTY KOTA TN ETAOYT KOTOADLATOG
moAvteAeioc. 'Etol, Ba Oigpevvnbel n mepimtoon tov MAPKETIVYK TEPLEXOUEVOL TOV
dnpovpyeitor omd Tovg ¥pnoteg otV TAATEOppa Tov TripAdvisor Yo To KOTOADLATO TG

Mukdvou Kot TG Zaviopivig. ZUVET®MS, TO Kupimg BempnTikd HEPOC TG Ba amoTuTMGEL TNV
5



gvvololoyikn mpocéyylon tov Digital Content Marketing aAAd kot T dpACELG 0VTOV, O1
omoieg givai SuvaTo Vo YPNOUOTOLOVVTAL TOGO 0Td TOVS POPEIS dloyeiptong 660 Kl amd TIg
1d1e¢ T1g TOLVPIOTIKEG EMyElPNoELS. To Bewpntikd mhaicio Tov MdapkeTivyk mepleyopévou Ba
avaodeiger v a&lo g VapPENG TOL Yo TNV OTOTEAEGHOTIKY AELTOVPYiD TNG SOUOPO®ONG

€VOC GTPOINYIKOL GYEdiov MApKETIVYK.

AxolovBwc, oto OBewpnTikd Koppdtt TG OwmAmuATikg Oo  evoopotwbel kor M
ONUOVTIKOTNTO TOV TEPLEYOUEVOD TOV OLOUOPPAOVETAL OO TOVG EMOKEMTEG WEGO OO
OTTIKEG OV £Y0LV GKOTO va eENYNCOLY TO. UECH KOl TO EMIMESQ EMPPONG TOL YO TN
dopydvwon &vog tovploTikod Ta&don. Télog, tnv oloxhnpwon 1ng PipAoypagikng
EMOKOTNONG akolovbel n tepintwon Tov Luxury Hotels, Tov anotundvouy Ty epopuroyn

ovykekppévav Digital Content Marketing mpoaktik@v.

To 3e0TEPO HEPOC TNG UEAETNG OVTAEL TTO10TIKG, dESOUEVH PEGH OO TOL0TIKT EPELVOL KOLL TN
YPNON TOV GLVEVIELEEWV, OV AMELOVOVOVTOL OE EMOKEMTEG TOAVTEAMY KATOAVUATOV,
ypnoteg Tov TripAdvisor Kol YVOOTEG TOV EPYOAEI®V, TOV CLUVOEOVTOL LE TPOKTIKEG TOV
Ynolokov Mépketivyk. Mg ovtd tov 1pomo eEetdleton to péyebog tng emidpoong tov
TPOKTIKOV OAAG KOU TOV TEPLEYOLEVOL TOL ONUOVPYEITOL omd TOLG YPNOTEG OTNV
emAe&OTNTO EVOG KoTOAVHaTOg Prhogeviag. H €pguva pag, Aowmdv, Epyetat va eumAovTioet
v ®on vrapyovco PiProypapic kol va digvkpvicel Tov Tpomo ypnong tov Content
Marketing 6ta S10pOPETIKH GTASLN TNE KATAVUAMTIKNG CUUTEPLPOPAS GTNV TEPITTMOGT TOV
Luxury Hotels, mov Bpickovtor 6ta mo yvootd vnowd g EALGdac, otn Mikovo kot o1t

Zoavtopivn.



