


HANEHIZXTHMIO NEAIIOAIX ITA®OY
TMHMA AIOIKHXHYX EIIIXEIPHXEQN

TITAOX AINTAQMATIKHYE EPI'AXIAX :
H ocvoumeprpopd tTov KaTaval®Ti] 6TO NAEKTPOVIKO EUTOPLO
Ko | awotereopaTikOTTATOV LQIOXHQFHUODUNHWL Q

YOPO TOVL EUTOPLOV
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IHANEIIIXTHMIO NEAITOAIX ITA®OY
TMHMA AIOIKHXHYX EINIXEIPHXEQN

TITAOX AITAQMATIKHYE EPTAXIAY :
H ocvoumeprpopd Tov KaTavarl®Ti] 6TO NAEKTPOVIKO EUTOPLO
Kol 1 otoTEAESHATIKOTNTE. TOV LOQIOXHQFHUsBD UNHWL Q

YXOPO TOV EUTOPLOV

Awthopatiki] Epyacio n omoia vrofinq0nke tpog andktnon
RETUTTVYLEKOV TITAOV 6TOVO®V 611 Aloiknon Emyeprocov oto
Havemotyuo Neamohg Ilagog

MAPIA I'OITANOY
TIANOYAPIOX



IIvevpotikd dikardpota

& R S\ U L MKpd T'aomdvov

Me empdraén navtdg dSikabpotoe. $OO ULIKWYV UHVHUYHG

H &ykpion ¢ Ammhopatikng Epyaciog and 1o IMavemompiov Nednoiig dev vmodnidvel
ATOPALTITOG KO ATOS0YN TOV ATOWYEMV TOV GLYYPUPL €K LEPOVG Tov [TavemaTnpiov.



YIIEYOYNH AHAQXH

H Mapia [Nozmdvov yvopilovtag Tig GLUVETEIEG TG AOYOKAOTNS, ONAGV® vIEvBuVa OTL 1| TAPOVGA
gpyaoia pe titho «H ovumepipopd To0v KATOVOAMTH GTO NAEKTPOVIKO EUTOPLO KO 1)
amotereopatikOTNTe. Tov influencer marketing 6to ydpo Tov gumopiovy, amoTeAel TPOTGV ALGTNPA
TPOCOTIKNG EPYACIOG KOt OAEG OL TNYEG OV €)X XPTCLUOTOMTEL, £XOVV INAWOEL KATAA















