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Kedpdharo 1° Eloaywyn

‘Exel anobelyBel 6TL To MopadooLaKkO PAPKETLVYK LE TN AOYLKI TNG apaywyng, mpowdnaong
Kol TwAnong 8ev IKAVomoLel MAEOV TNG AVAYKES TNG CNUEPLWVAC ayopdc. H ayopd €xel
e€eAyBel kaL Aoyw ¢ paydaiag e€EAENG TN TEXVOAOYLOC KAL TWV UECWV KOLWVWVLKNG
SIKTUWONG OL KATAVOAWTEC ELVaL TIEPLOCOTEPO EVNUEPWHEVOL OO TIOTE KAl EXOUV TNV
avaykn va £Xouv AN PN eVNUEPWON Kal 0AOKANPN TNV ELKOVA YLO TO TIPOLOV/UTNPEGia TIou

£youv avaykn (Mckinsey, 2023).

OL KATOVAAWTEG UTTOPOUV VAL CUYKPIVOUV MIPOoLOVTa, VO EVNLEPWVOVTAL YL, TO
XOPAKTNPLOTIKA TOUC KAl Va TTopoKoAouBoUV oxOALa LECW KOWWVIKWY SIKTUWV OwE TO
Facebook kat to Instagram. OL ETUXELPNOELG, XPNOLLOTIOLWVTAC TLG TAATPOPUEG AUTEG,
ovOAUOUV TIG TIPOTLUACELG KL TIG CULTEPLPOPEC TWV TIEAATWY, IPOCOpUOlovTac YprRyopa
TIC OTPATNYLKEG TOUC. 2TOV PNPLoKO KOOUO, N Sladruion LETOKLVELTAL Ao TA EVIUTIA OTO
SLadiktuo, evw n ouvexnig avavéwon kal BeAtiwon Tou meplexopévou elval amapaitntn yla

TNV EMITUXNUEVN TtpowBnon mpoidvtwy (Figueiredo, 2018)

Y10 mAaiolo tne e€€AEng tou digital marketing £éxel avamtuxBel To LAPKETIVYK
TEPLEXOUEVOU. TO HAPKETLVYK TIEPLEXOUEVOU ELVOL OTPATNYLKA TipowBOnong ou dnpLoupyel,
potlpaletal, Kot Slatnpel To Kowo pe apbpa, Bivieo katl GAAa péoa. EvioyueL tnv
TEXVOYVWOola, AUEAVEL TNV OVAYVWPLOLUOTNTO, KAl SLATNPEL TNV EMXELPNON OTNV EMiKOLpn

okéPn Tou Katavalwtn (Sammis, et al., 2015).

EruutA€ov, to Digital Marketing €xel w¢ okomd va SnULoupyel GXECELG EUMLOTOCUVNG KOl
otoxeVeL oTn SLATPNoN AUTWY TWV CXECEWV OE €Va AKPWE OVTAYWVLOTIKO TtepLBAAAOV.
Mpoodépel opéAn omwe avénon mpoBoAng kot evduvapwaon epniotoolvng, evw BonBast
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otnv avénon enmokePuotnTag, BeAtiwon ekoOvag LAPKAC, Kal alénon opatotnTag oTo
Sltadiktuo, xpnolponolwvtag Motkida péoo Omw Kelpevo, elkOVeG, Bivteo, kol post ota

HECO KOWVWVLKAG SIKTUwong (Sammis, et al., 2015).

H olUyxpovn olkovopia xapaktnplletol amno EViovo avtoywviopd HETAED TwV ETLXELPHOEWVY
Tiou Spactnplomololvtal ot Blopnyavia Twv KAAAUVTIKWY. 2€ oUTO To MAaicLo, N
Sloxeiplon Twv S6pacTNPLOTATWY UAPKETIVYK ammokTa LoLaitepn onuaoia (Sammis, et al.,
2015). AOyw TOU QVTAYyWVLOTLKOU TTAOLOLOU OL ETILXELPN OELS TTAEOV SEV HITOPOUV val
ETKOWVWVOUV LLE TOUC TIEAQTEG TOUG HECW TTapwXNUEVWY KavaAwwyv. To Digital marketing,
Kal dLlaitepa to content marketing, amoteAoUv €va amo ta KUpLOTEPA EpYAAELa yLa TN
SLoTtPNoN TG EMIKOWWVLOC KAL TV EVIOXUGON TNEG EUMLOTOCUVAG TWV TEALKWY KATAVOAWTWY

(Ugolkov, et al., 2020).

Jtnv enoxn tou PndLakol LAPKETIVYK, TOPATNPOULE UL Eviovn enibpaon amo tnv
EKTETOPEVN EPEUVA OTOV TOUEQ TOU UAPKETLVYK TIEPLEXOUEVOU. OL OTPATNYLKEC TIOU
ETUKEVTPWVOVTAL O ESATOMUIKEUUEVEG TIPOOEYYLOELG KOL T SnuLoupyia mepLEXOUEVOU
vPnAnc mowotnTag xouv armodelxOel AMOTEAECUATIKEG. AUTEC OL TTPOOEYYLOELS EVvOappUvouV
Betikeg avtidpaoslc kot cupBallouy otnv adooiwon twv mehatwv (Pansari & Kumar,

2017).

JTOV KOGHO TWV KAAAUVTLKWVY, TO OTITIKO TTEPLEXOUEVO KoL n adrnynon dadpapatilouv
KOUPBLKO poAo. OL avapTnOELG O LOTOAOYLA UITOPOUV VA EUBABUVOUV OTLC EMLOTNUOVIKEG
TITUXEC TNG TEpUToinong tng emidepuidac, ta Bivreo pnopouv va npoBaiiouv
anoteAeopOTIKA TUOEIEELC TTPOIOVTWY A VO TTOPOUCLAlOUV LAPTUPLEG MEAATWY, EVW T
VPO HATO HITOPOUV VO ATTAOTIOL|COUV TTOAUTTAOKECG POUTIVEC TIEPLITOLNONG SEPUOTOG

(Figueiredo, 2018).

EruutAgov, ot Barret kot Pulizzi (2009) tovilouv tnv avaykn yla Slapkr emaypunvnon
OXETLKA LE TIC €EAIEELG OTO TOTILO TOU LAPKETIVYK TTIEPLEXOUEVOU. AESOEVOU TOU Ypriyopou
PUBHOU TWV TEXVOAOYLKWYV TIPOOSWV KL TNEG OUVEXWCE EEEALOCOUEVNC KOWVWVLIKAG SUVALLKNAC,
N SLaTrpNoN HLOG KATAVONONG O€ MPAYHUATIKO XPOVO auTwV Twv aAAaywv kabiotatat

gmtaKTKn. H Suvapikn ¢uon tng Blopnxaviag KAAAUVTIKWY AmOLTel L0 TPOCOPUOOTIKN



OTPATNYIKA TIEPLEXOUEVOU TTOU eUBUYpappileTal Aoya Ue TIG avadUOUEVEC TACELG KL TIG

oAAOYEG OTN oL UTEPLPOPA TWV KaTtavalwTwy (Barrett & Pulizzi, 2009 ).

JUUTMEPACHATIKA, N avAayKn TG Plopnxaviag KOAAUVTIKWY va afloAoyel Kal va eTIAEYEL
OTPATNYLKOUG TUTIOUG LAPKETLVYK TIEPLEXOUEVOU EXEL TIC pLleC TNG oTNV MoLKIAopopdila Twv
TIPOTLUNCEWV TWV KATAVOAWTWY, 0T SuvauLlkn ¢puon Twv TAcEWV Tou KAadou, otov
KOPEOUO TWV TIANPOodopLWY Kot 0T HETOBAANOUEVN SUVAULKE TWV SLASLKTUAKWY
mAatdopuwv. MEOWw TNG CUCTNMATIKAG alELOAOYNONC KOL TTPOCAPHOYHC, OL LAPKES
KOAAUVTLKWV HImopoUV va SnLLOUPYHOOUV GUYKAOVIOTLKEG OTPATNYLKEG TIEPLEXOMEVOU TIOU
Ba £xouv amAxNon OTO KOLWVO-0TOXO TOUG Kal Ba evBappUvouv tnv adociwaon Tou

katavoAwtn (White, 2017).

JKOTIOC TNC SUMAWHOTLKAG epyaoiag elval va StepeuvnBel elvat mola €idn HAPKETIVYK
TEPLEXOUEVOU EMNPEATOUV TNV TEALKN AMOPach TOU KATAVOAWTN YL TV ayopd
KOAAUVTLIKWV. Mo avoAutika Ba eéetacBel mw¢ avtidapBavovtal ol KATavaAwTES Ta (6N
TLEPLEXOHUEVOU O€ OTL adopa TO KAANUVTIKA KAl Ttolog ival o BaBuoc mou ennpealovtal ano
KABe e(60¢ yla TNV ayopd evog mpolovtog kaAAuvtikou. EmutAéov Ba yivel mpoomnddeia va
epeuvnBel molog eival ekeivog 0 ouvdUACTUOC TwV SLAPOPWV TUTIWV TOU PAPKETLVYK
TLEPLEXOUEVOU TIOU ETLOPA BETIKA 0TNV TEALKN amodoon Tou KOTavaAwtr, mwe emnpealetot
N EUTLOTOCUVN TOU TIPOG pia LdpKa, ool lval eKelvol oL TopAyovTeS oL omoiol Ba
oupBaAAouv otnv dnuoupyia BeTIKwY cUVOLCONUATWY TTPOG Uia LapKa KOAAUVTLKWY, TOLa
€(6n meplexopévou eival auta ta omoia €xouv TNV PeyaAlTepn enibpacn Kol TEALKA TTOLO

elval to meplexopEVO TO oMol MPOTLUOUV.

OL empépoug atoyol eival n katavonon tou Pndlakol PAPKETIVYK, AVASELKVUOVTAC TN
onuooia Toug yla To cUYXPOVO ETILXELPNHATIKO TtepLBAANOV. TN cuvexelo Ba avaAuBouv ta
TIAEOVEKTHLOTA KOL OL TIPOKANCELG TNG PapUoyr g Tou PndLakol LAPKETIVYK Kol Ta 16N
TOU. 2€ OUVEXELA AUTOU Ba avaluBoUv o0 0plopOG, oL TUTIOU Kal OL LOPPEG TOU UAPKETIVYK

TEPLEXOUEVOU TIPOPBAAAOVTOC T ONUAVTIKOTNTA Tou otnV YndLakr emoxr mou {oUe.

H S1apBpwon tng epyaciag eival n akoloudn: 1 kepaiato tng etoaywyng, 1 kedbaAato tng
BiBALoypadikng avackomnong 6mou nmopouctaletal To BewpnTikod mMAaioclo Baoel
BBAloypadwy avadopwv Kot TEAo¢ 1 kKedbaAao OMou APOoUCLAIETAL ) EPEUVNTLKNA

HEB0S0G, N AVAAUON TWV ATMOTEAECUATWY KoL TWV CUUMEPOOUATWY TIOU e€nxOnoav.



