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YIIEYOYNH AHAQXH

O Muyding Toaykapiong, yvopiloviag Tig GLVETEIEG TG AOYOKAOTNG, SNA®ve vrevbuva
o0tL n mopovca epyacio pe titho «Teyvoroyieg Ayung ko Mdapketvyk 5.0 oty 4n
Blopnyovikn Enavdotocny, amotedel Tpoidv auotnpd TPOCHOTIKNG £PYACING Kot OAEG Ot
mYEG MOV €Y@  YPNOUOTOMGEL, £xovv  onAwbel katdAAnAa otig  PipAoypoaeikés
TOPATOUTES Kot avapopés. Ta onueia 6mov £xm YPNOLOTOMGCEL WOEEC, KEILEVO 1)/Ko TTNYEG
GAAOV CLYYPOUQE®Y, AVOPEPOVTOL EVILAKPITO GTO KEIUEVO LE TNV KATOAANAN TOPATOUTT
KOl 1 OXETIKY ava@opd mepthapupdvetal 610 TUAHa TV PIPAOYPOEIKOV avaQopdV LE
AT TEPLYPAPT.

0 AnAdv

Muyyaing Toaykapiong



INEPIAHYH

H moapodoa perétn emkevipmOnke otnv mepetoip® SEPEHVION OKTMD TEYVOLOYIDV
ayyung oto Mdpketvyk 5.0 katd T OdpKew NG TETOPTNG  PLOUNYOVIKNG
ENAVAGTACTC, GUVEIGPEPOVTOG otV EMEKTOON ™me VITAPYOVGOG
yvaonc. Ta kbpro epevvnTikd EPOTNUOTA aQOPOVGOV TNV ETOLUOTNTA
TOV EMYEPTNCEDV OTIG TEYVOAOYIEG OyUnS Kal eav cuuPadilel pe v avtiAnyn tov
KOTOVOAOTOV, €4V TO EMMESO YVAOONG TOV TEYVOLOYIDV OLYUNG TOV KOTOVOADTOV
dlapopomoteiton e Péomn To SNUOYPUPIKE TOVS YOPAUKTNPIOTIKA KOt AV 1) TPOCPOPE
OVTOTOJOTIKOV KIVATP®V EMOPA OTN OTACT TOV KATOVOA®TOV Yo O1d0eon
TPOCOTIKOV ~ TOVG  OdOUEVOV HEC®  TOV  EPOPUOYDOV  OLTOV TGOV
teyvoloyldv. [ va 00000V amavinoel; o€ ovtd ta  epmTRUATO dlevepynonKe
TOGOTIKY] €PELVA UE TN YPNOT MAEKTPOVIKOD €pmTNnpatoroyiov oe detypa 131
KOTOVOADTOV 0o EAAGO Ko Konpo. INa ™mv avdivon TOV
ATOTEAEGUATOV YpnoomomonKay to Teptypagikd dedopuéva, aAld Kot ot EAeyyoL
Kavovikotntog, aveéaptnoiag, Mann-Whitney U, Kruskal-Wallis, Spearman's rho, 1
SlTETOYUEVT] AOYIOTIKN TOAVOPOUNOT] KO 1] OIOVUUKT AOYIOTIKN TAAVOpOUNOT).

To evpnuato @avépowoav OTL Ol KOTOVOAMTEG €YoV Yevikd €va  YouUnAo
EMMEDO YVAOONG TOV TEXVOAOYIDV OLYUNG KOl EWOIKOTEPO Ol YUVOUKES KO TOL (LTOLLOL
peyoutepnc nikiog. EmmAéov 1 Tpoc@opd KWATP®V GTOVS KATAVAAMTEG ALEAVEL
™V TOUVOTNTO VO, LOPAGTOOV TPOCMOMIKG TOVS OEOOUEVA KO TANPOPOPiEg LECH
TEYVOLOYIOV OLYUNG TOPA TNV EMPLANKTIKOTNTO TOVG. X& OempnTikd €mimedo Ta
CLUTEPACUATO OPOPOVV TNV eMPePaimon Kol EVIoYLON VIAPYOLVCAOV EPELVAOV KoL
Bewprirv Omwg TOV “Tlapado&ov ™G WIOTIKOTNTOG —
eEaropixevong” (Privacy Calculus Theory). Ta mpaxtikd counepdopoTo oL
TPOEKLY OV amd TO, EVPNLOTO NTOV OTL TAPE TNV HEIWUEVT] YVAOT] TOV KOTOAVOADTMOV
oTIG TEXVOLOYIEC auyung NTav o€ BEon va avTIAneOovV TV XPNCOTNTA TOLG GTNV
KotavoAoTik) eumepia. O emyepnoelg Oa mpénet vo ovveyilovv va Ppickovv
AOCELG YloL TNV KAADTEPT] EVOMUATMOOT TOV TEYVOAOYLDV OUYUNG OTO KOTAVOAMTIKO
Talidt kol TV €KTOUOEVOT TOV  KATOVOA®TOV (E0TIOGUEVI] GE  YUVOIKEG KOl
peyoAdtepec MMKIEC) 08 OVTEG HE OMOTEPO OKOMO TNV wANPN aflomoinon
tovc. Emiong n EKUETAAAEVON TV TPOGPOPDV KOl KIVITPOV HECO
oo TPOYPAUUOTO TIOTOTNTOS €K HEPOVS TV emyepnoewv Bo fondncel otov
EVKOAATEPO SLOUOLPACHUO TPOCSHOTIKDOV OEGOUEVMV OO TOV KATOVOAWMTY.

A&Earg krewd: Mapketvyk 5.0 , Buoounyovikn Emnavdotaon 4.0, Teyvoloyieg
ayyuns, Idwtikdtra, Katavaiotkn I'voon



ABSTRACT

The present study focuses on the further investigation of eight cutting-edge technologies
in Marketing 5.0 during the fourth industrial revolution, contributing to the expansion of
existing knowledge. The primary research questions addressed the readiness of
businesses regarding these cutting-edge technologies and whether it aligns with consumer
perception, whether the level of consumer knowledge concerning these technologies
varies based on demographic characteristics and whether the offering of compensatory
incentives influences consumer attitudes toward sharing personal data through
applications of these technologies. To address these questions quantitative research was
conducted using an electronic questionnaire with a sample of 13 1consumers from Greece
and Cyprus. Data analysis included descriptive statistics as well as tests for normality and
independence, Mann-Whitney U, Kruskal-Wallis, Spearman's rho, ordinal logistic
regression and binomial logistic regression.

The findings revealed that consumers generally posses a low level of knowledge
regarding cutting-edge technologies, particularly among women and older individuals.
Furthermore, providing incentives to consumers increases the likelihood of them sharing
personal data and information through cutting-edge technologies. Despite their initial
cautiousness. At a theoretical level the conclusions confirm and reinforce existing
research and theories, such as the ’Privacy Calculus Theory’. The practical implications
derived from the findings suggest that despite limited consumer knowledge, participants
were able to perceive the utility of these technologies in the consumer experience.
Businesses should continue to seek solutions for better integrating cutting-edge
technologies into the consumer journey and educating consumers (focusing on women
and older age groups) to ensure full utilization. Additionally, leveraging offers and
incentives through loyalty programs can facilitate the sharing of personal data by the
consumer.

Keywords: Marketing 5.0, Industry 4.0, Cutting-edge technologies, Privacy, Consumer
Knowledge
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