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Evyapwetiec

Evyapioto Oeppd,

Tov Kanynt pov Ayyedo ToaykAdykavo yio TV €VYEVIKN TOL GLVEPYUGIO KOTA
NV OApKELD EKTOVIONG TNG SMAMUOTIKNG OV EPYOTiag Kot Yo To OG0 Hov didate
Kot £€6e1&e yo v 660 dLVOTOV KaAVTEPN GVYYPaE TG Ot e1oMyNOELS Kol To GYOALN
0V pe Pondnoav 610 Vo EUTEODCE® TOV TPOTO GLYYPOUENG MG HETOTTUYIOKNG
gpyaciag. AMwote givar amd toug Kabnyntéc exeivoug mov Bonbodv mévtote tovg

(QOTNTEG TOV GE OTOAONTOTE GTAALO TMV GTOVIMY TOVG.

Evyapiotd emiong v owoyévela Lov yio TV TOAVTIUY COUTAPACTOCT TG KOTA TNV

OUIPKELD TOV GTOVODV LLOV.



IHepiinyn

Ewaymyn - To Awdiktvo lval éva eEopetikd epyareio LAPKETIVYK Yol TIG LEPES LOG
010 pdpketvyk. To mAekTpovikd pApKETIVYK onuepa  €lvor  €vag  TayXEMG
AVOTTUGCONIEVOS TOUENG Yol TIC eTopeieg epmopioc. o tnv maykdouia aAdoyn otV
eumopio, o dadikTLO €xel dadpapaticel onuUavIikd porlo 6e avtd. Méoa amd TV
épeuva SLOMIGTAOCOUE 0Tl TO e-marketing amoTéAesa KO TNV OWENCT TOV TOANCEDV
tpopoktikd. E&outiog avtov, xuplog ot etoupeieg gumopevoviol Kot mpoundedovv
ayafdomd ) po yopo oty GAAN. H avtamdkpion tov katoavoilotdv oALAlEL Yo TV

ayopd ayafmV Kol VINPECIOV LEGM TEXVIKOV NAEKTPOVIKOD UAPKETIVYK.

YKomog — Xkomdg NG TapoVoNG SIMAMUOTIKNAG £PYACiag, €ivar 1 dlepehivnon Tov
e0povg kot mediov Aettovpylag yio tov aviiktomo tov Pneioxod Mapketivyk oty

OVUTEEPLPOPE. TOV KOATAVOLWTH.

Yhikad — Mé00odog - H «Opla gpevvntikn pnébodog eivar PipAtoypoaeikn pe cuAloyn|
OEVTEPOYEVDV  OTOXEIMV, Ol00TOVPMOCT KOl TOPOVCIOCT) TOLG WHE OTATIOTIKY|
enefepyacio ocdopévov. Ta otoyeia mov Bo mpokdywouv amo v PifAloypagikn
épeuva, SoUHOVVTOL KOTAAANAQ MOGTE VO UTPOPEGOVY VO TPOKVWYOLV GUYKEKPIUEVQ
otoyeio yio tov aviiktomo tov Pneuokod MdApkeTvyk o1 GLUTEPLPOPE TOV

KOTOVOAMTY.

Agtypa - O mAnBuouog g mapovoag Epevvag amotedeital and oydovta (80) dropa
OV OVOQEPOVTOL MG KOTOVOAMTEG KOL Ol OTOI0l CUUTANPOVOLV OTAVINGCELS OE
EPOTNUATOAOYIO €pguvag Yo Tov avtiktumo tov Pnoeuakod Mdépketvyk o

GUUTEPIPOPE TOL KOTOVOAWMTY.

Baocwkd Xoprepdopata — Ot mepiocodtepol epotBévteg nhkiog amd 25 émg 50 ypovov

dMhoocov TG TG evyoplotel va AapPavovv ctoxevuévo email pe  OlPNUOTIKA

TPOIOVIOL 7OV TOVG EVOPEPOLY €V Ol gpwtnBévieg mAkiag amd 18-24 ypovov

dyaotnkav Kabmg ot oot dMMiwcav tmg Bo Tovg evyaplotovoe oe PETplo Pabuod evd ot

dALotl ool o peydro Pabud. Ot meptocdTEPOL EpMTNOEVTEC TOV TEPVOVV GTO SAOTIKTLO

g kol 3 dpeg kabnuepwvd, onlwcav mwg éva Pivteo oe o dapron Ba Tovg

TOPOKIVOVUGE VO ayopdoovv €vo Tpoiov o€ peydio Pabud Kot ot meplocdtepol mTov
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OTATOAOVYV AV omd 6 dpeg o010 SdikTtvo ONAwoav Twg €va Pivieo OBa tovg

TOPUKIVOVGE VO Y®VICOLV G€ TOAD peydrlo Paduo.



Abstract

Introduction - The Internet is an excellent marketing tool for our days in marketing.
E-marketing today is a fast-growing sector for marketing companies. For the global
change in marketing, the internet has played an important role on this. Through the
different research surveys, it was found that e-marketing can increase th sales of
different products. Because of this, mainly companies trade and supply goods from
one country to another. The consumer response is changing for the purchase of goods

and services through e-marketing techniques.

Purpose - The purpose of this diploma thesis is to make a deep researchon the scope

of the impact of Digital Marketing on consumer behavior.

Materials - Method - The main research method is the qualitative one upon
collection of secondary data, intersection and presentation with statistical data
processing. The data that will result from the qualitative research which are
appropriately structured in order to provide concrete evidence on the impact of Digital

Marketing on consumer behavior.

Sample - The research survey population consists of eighty (80) people listed as
consumers who complete answers to a survey questionnaire on the impact of Digital

Marketing on consumer behavior.

Key Conclusions — The most significant conclusion from the research, they apply to
the fact that most of the respondents aged 25 to 50, they mention that they are happy
to receive targeted emails with advertisements of interest to them, while respondents
aged 18-24 years old were divided as half said they would thank them to a moderate
degree while the others half to a large extent. Most respondents who spend up to 3
hours a day on the internet said a video in an ad , itwould have prompted them to buy
a product to a large extent, and most people who spend more than 6 hours on the

internet said a video would encourage them to shop greatly.



