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2EAIAA ETKYPOTHTAZ

OvopateTTWVUHO DoITNTH/POITATPIOG: ..ottt e
TITAOG METATTTUXIOKAG AIOT DI BAG: + e ettt et et ae e

H Trapoloca Metarmrruxiakr) Alatpiffi €kTTovABNKeE OTO TTAQICIO TWV CTTOUBWY YIa TNV

amokTnon €& amooTAcewg HETATITUXIOKOU TiTAou oTo [lavemotiuio NedmmoAig Kai

EVKPIONKE OTIC oot [Nuepounvia €ykpiong] ammd Ta PEAN TNG
E¢eTaoTikng ETMITPOTIAG.

E&etaoTikr) ETITPOTTA:

MpwTtog empBAéTmwy (MavemoTtApio NedtroAig Magog)............ [ovopateTTwovupo, Babuida,
uTToypa@n]

Méhog  EEeTaoTIKAG EMMITPOTIAG: oo, [ovopaTeTTwvupo,  BaBuida,
uTroypagr]

Méhog ECetaoTiKAG EMTPOTIAG:  coovviniiiiiiiiieee, [ovouateTTwovupo, PBabpida,
uTroypagn]

‘H YMIEYOYNH AHAQZH

Ol , YVWpICovTag TIG CUVETTEIEG TNG AOYOKAOTTAG, dnAWvVw UTTEUBUVA OTI N
TTAPOUCA €PYA0IA ME TITAO Covvvvvrvinvviriinennnnnn. », QTTOTEAEI TTPOIOV auoTnpd

TTPOCWTTIKAG €PYaCiag Kal OAEG Ol TINYEC TTOU £XW XPNOIMOTIOINCEI, £Xouv ONAWOEI
KATAAANAa oTIg BIBAIOYPAQIKEG TTOPATTOUTTEG KOl avaQOPES. Ta onueEia OTTou €Xw
XPNOoIYoTToINoEl 106G, Keipevo A/Kal TTNYEG AAAWV OUYypa®Ewy, ava@épovTal
EUDIAKPITA OTO KEIMEVO WE TNV KATAAANAN TTAPATTOUTIA KAl N OXETIKA ava@opd
TTepIAaUBAvETal OTO TUAKA TwV BIBAIOYPAPIKWY AvVAPOPWYV KE TTARPN TTEPIYPAPH.

O/H AnAwv /oa



NEPIAHWH

2TIG MEPEG MAG, Ta KOIVWVIKG diKTua atroTeAOUV PEPOG TNG KABNUEPIVOTATAS HAG.
Ta péoa KoIVWVIKAG JIKTUWONG OXI JOVO aTTOoTEAOUV avatTtOOTIa0TO HEPOS TNG
Kabnuepiviig  CwAG  w¢g  HECO  ETTIKOIVWVIAG  Kal  TTANPO@QOpnong,  alAd
dladpapaTiCouv PeYAAo pOANO O€ TTOAAEG ETTIXEIPNOEIG TTOU OPACTNPIOTTOIOUVTAI KAl

Sla@nUIicEIg, KABWG KAl O AyOPES HETWVY KOIVWVIKNG SIKTUWONG.

O oKoTrdG auTnG TNG EPYOCiag gival va dIEPEUVIOEI CUYKEKPIYEVA Ta KivATPA KAl TA
XOPAKTNPIOTIKA Twv XpnoTwyv Tou Instagram. O KUplog oTdX0G TNG £pyaciag givai
VO QVOKOAUWEL TI TTAPAKIVEI TOUG XPAOTEG Tou Instagram onuepa, TTolol gival Ol
KUplol Adyol xprijong Ttou Instagram; a Tn ouAAoyr KOAUTEpwY OeDOUEVWV

dlevepynONKe epwTnNUAToAdyIo pe 112 atTavTAoEIG.

H TTPOOWTTIKI JOU EVOOXOANON WE TNV EQAPPOYN KivNOE TO VOIOPEPOV OU VA TN
MEAETAOW. QG KOIVWVIKO DIKTUO, QAiVETAI VO AVODEIKVUETAI WG Eva OAOEva Kal TTIO
ONUAVTIKO PEPOG TNG CWNG TWV VEWV. YTTAPXOUV aKOUA TTOAAG VO avOKAAUWOUUE
yla TO @aivOPevo TToU Eival yvwoTO wg Instagram Kal iowg 1o Site KoIVWVIKAG

OIKTUWONG WOAIS Eekiva TO TaEidI Tou.

Eival ca@ég 011 n TexvoAoyia Kal Ta KivaTpa Twv avBpwtmwy €Xouv OAAALEl wg
ammoTéAeopa TNG XPNONG MIAG OIadIKTUAKNAG TTAATQOPPAG, TTOO0 MAAAOV TOu

Instagram.

A€geig — KAe1B1d: KolvwvViKd SikTua, Instagram, KivnTpa XpnoTwy,

CUUTTEPIPOPA, YNPIOKO HAPKETIVYK, XOPAKTNPICTIKA XPROTN



ABSTRACT

Nowadays, social networks are part of our daily lives. Not only is social media an
integral part of everyday life as a means of communication and information, but it
plays a large role in many businesses operating and advertising as well as in

social media users making purchases.

The purpose of this paper is to explore Instagram’s motivation and user
characteristics specifically. The main goal of the work is to discover what
motivates Instagram users today, what are their main reasons for using
Instagram? A questionnaire with 112 answers was conducted to collect better
data.

My personal involvement with the application prompted my interest in studying it.
As a social network, it appears to emerge as an increasingly important part of
young people’s lives. There is still a lot to discover about the phenomenon known

as Instagram and maybe the social media site is just beginning its journey.

Is it clear that technology and people’s motivations have changed as a result of the

use of an online platform, let alone Instagram.

Keywords: social networks, Instagram, user motivation, behavior, digital

marketing, user characteristics



EuxapioTieg

©a nBeAa va ekPpAacw TIG IBIAITEPES EUXAPIOTIEG Jou oToV K. Avdpéa Macoupa wg
0 €mMPBAETTWY KABNYNTAG PJou KaBWG Kal yia Tnv kabodrynon kai tnv Borsia Tou

oTIG dIOPBWOEIG TNG EPYATiag Pou.

Euxapiotw 6Aoug Toug kaBnyntég Tou MavemmoTtnuiou NeGTTOAIG yia Ta €@OdIa TTOU

MOU TTPOCEPEPAV OTA TTAQICIO QUTOU TOU PETATTTUXIOKOU TTPOYPAUMATOG.

TéNog, BEAW va euxaploTiow duo TTapa TTOAU onuavTiKa dtopa otnv {wn Pou, ToV
Xapihao lwavvou kai Tnv MaxdAa Kupidkou yia Thv OuuttapdoTacn TToU [Hou

€0eIgav KATa TNV SIAPKEIQ TG CUYYPAPNS AUTHS TNG SITTAWMATIKAG.

Mapia NoAuiou, lavoudplog 2022



