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Ovopoatenavopo ®orvtqproc: Avéotn Aéemorva

Tithog Metamtookng Awotpipig: Emyeipnpotiké oyxéowo (business plan) ywo v
avantun TOVPIGTIKOD YPOPEiov PLORATIKOD TOVPIGHOD KOl OayEipion Tov KoTd

™ owapkKewn Tov covid
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YIIEYOYNH AHAQXH

H Avéot Aéomowva, yvopilovtag TIc GUVERELES TNG AOYOKAOTNG, INAdV® vrevbuva 6Tl N
mapovoo epyacio pe titho «Emiyeipnuatikd oyédlo (business plan) yio v avdmtoén
TOVPLOTIKOV YPOaPEiov PlopaTikod TOVPIGHOV Kol OloyEIPIoN TOL KOTA TN OPKED. TOV
covid-19», amoteAel TPOIOV OWOTNPE TPOCHOTIKAG epyaciog Kot OAEC Ol TNYEC MOV £X®
ypNoonomoetl, Exovv oAmbel katdAinia otig PPAOYPaQIKEG TOPATOUTEG KoL
avapopés. Ta onueion 6mov €y ypnowwomomoel 10€eg, Keipevo n/Kow mnyés GAA®v
GLYYPOPEDYV, OVOPEPOVTAL EVOIIKPLTA GTO KEIWUEVO UE TNV KOTAAANAN TOPOTOUTY] KOl M
GYETIKN avoQOopd TepAaUPBAaveTonl 610 TUNUA TV PPMOYPAPIKOV OVAPOPOV LE TANPN

TEPLYPOAQT).
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INIEPIAHYH

H mapovoa dwarpin pe 0épa « Emyeipnuaticd oxédio (business plan) yio v avdmtoén
TOVPLOTIKOV YPAPEIOD PLOUATIKOD TOLPICHOD Kot T dlayeiplon Tov Katd T SdpKEW TOL
covid-19» éyel ekmovnOei pe oKomod TV OAOKANPOUEVN TEPGTMGT TV GTOVOMY HOV GTO
[Tovemomuo g Nedmollg. Xkomdg ovtng TG epyaciag e€ivol M TOPOVGIOCT TOV
Bacwotepwv evvoumy mov oyetifovror pe 10 BEpa TS avAmTuENG EVOG TOLPICTIKOV
YPaeeiov Propatikod ToOVPIGHOD, TV OVAAVCT] TOV EMLYEPNUATIKOD GYXEG10V TOL TPETEL VoL
avamtuydel Yo tnv dpvomn tov, kabmg Kot 0 TPOTOG dlayEIPIoNG TOL Ypapeiov PropaTikod
TOVPIOUOY Katd TNV mepiodo g movonuiog mov mpokAnbnke amd tov Covid-19.
Yvykekpyéva, mapotifeviar ol sloaymyikég €vvoleg emt tov OEUATOC, HE O EKTEVNG
emokoOnnon g PPAoypapiog Kot 6TV GLVEYEW TOPOLGLALETOL 1) OUKOVOUOTEYXVIKY|

peAétn v v idpovon evog ypapeiov Propatikod Touptopod.

Aégerg kKhewda Emyeipnpuotikoé oyédro, ypageio fropatikod tovpispov, Covid-19,
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Abstract

This dissertation on "Business plan for the development of an experiential tourism tourist
office and its management during covid-19" has been prepared in the context of
completing my studies at the University of Neapolis. The purpose of this paper is to
present the main concepts related to the development of an experiential tourism agency, the
analysis of the business plan to be developed for its establishment, as well as how to
manage the experiential tourism agency during its period pandemic caused by Covid-19.
Specifically, the educational concepts on the subject are presented, with an extensive
overview of the literature and then the economic-technical study for the establishment of

an experiential tourism office is presented.

Keywords: Business plan, experiential tourism office, Covid-19, economic-technical study




