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H YIIEYOYNH AHAQXH

Ey® o Ndaocep Appdpt yvopilovtag Tig GUVEREIEC TNG AOYOKAOTNG, ONA®VE vrebBuva OTL 1
napovoo epyacio pe titho «Buwoyn Awayeipion Tovpiotikdv I[Ipoopiopudv kot cOyypovo
Mavatluevt Opyoviopmv Atoiknong Ilpoopioumv. Merétn g mepimtoong g emoapyiog
[Tapov», amotelel mPoidv aVOTNPA TPOCOMIKNG €pyaciag kKot OAEC Ol TNYEC TOL €Y
YPNOLOTOMmoEL, £xouv dNAmbel KatdAinia otig Ploypapiéc Tapamounés kol avapopés. Ta
onueio OTOL £ YPNOYLOTOOEL 1OEEC, KEIUEVO /KOl TNYEG AAAWDV GLYYPAPEDYV, AVAPEPOVTOL
EVOLIKPLTO GTO KEIUEVO UE TNV KATOAANATY TOPATOUTH) KOL 1) GYETIKY avopopd meptAapuPaverol
OTO TUNUA TOV BBAOYPAPIKAOV OVOPOPADV LE TANPT] TEPLYPOPT].




HNEPIAHYH

H paydaio avamtvuén tov TouptoTikov QovoUEVOL ETPBAAEL TV KATAVOTOT TOV OVOYK®V TOV BETEL
ot ovyypovn Hopen tov. H dwayeipion 1ov TOLPIoTIKOL KAAOOVL, YivETOL OAOEVA KOL TO
AVIOYOVIOTIKY, KaOdG 1 kovotopio eivar cuv-onuovpyog oty avdmtvuén tov. H avémroén
puefod0A0YinG TPOGEYYIONG TV TUPAUETPMOV TOV ENXNPEALOVY TOVE TOVPIGTIKOVG TPOOPIGLOVS KO
N oTPATNYIKN OlayEIPIONG TOV TPOOPIGUMV, LUE GVYYPOVO HEGO AALG KLUPIWG LE TNV AKOOTLOTKT)
VTOGTNPLEN GTOYEVLOLY GTO VO, KATAGTEL 0 TPooplopdg Prooipog. Ev étn 2020, o mhavitn elvan
AVTILETOTOG LE EMONUi BEANVEKOVG KOl 1] TAYKOGHLN OlKOVopia TANYNKe woyvpd. ITo epeavn
mnyn oeiyvel va Ehafav ot LETapopés, Ta Ta&idla, 1 Slopovn 6€ KOTOADLOTO Kol O TOUPLGHOC.
H avéyxn va avtaneEEABet o Tovpiopdc o pia popen Asttovpyiag, delyvet v eEaptnon, OAeg ot
evépyeles va yivovton e meplocdtepn evAdPeLn, TPOSHAWMGT Kot dtamepatdtTTa. AnAadr 6ca Ha
TPEMEL VAL SLOKATEXEL EVOL GUGTN L TOV amoKaAgiTol 0Tl Asttovpyel pe erayyeiuotikn ooveionon. H
EMOYYEALATIKY] GUVEIONON GTO TOPEN TOL TOVPIGHOV BETEL TPpOoHTTOOEST TV gumelpio Kol Emetta
TNV OKOONUOTKNG LEAETT) KOl TPOGEYYIOT).

H Aettovpyla vnd otpamnykr], 0éher og moAdvVo TNV GLVEPYEDL EMUEPOLS TOUEDV TOL
GULVEIGQEPOVY GTO TOVPIGHE KOt £YOVV KOV wPeAEiag oV Pfroctudtrta Tov, TapdAO TOL dEi)VEL
va eBeipeton otn mapovoa mepiodo. H cuvvépysia Ba éxel va kdvel pe v Tomikn Kowovio, He
exAEYIEVN NYETIKN koBodorynon, a&lomoinomn g tevoroyiog Kol NG TANPOPOPIKNG Kot OA Oa
TpEMEL Vo, AapUPAvouy Opdacn HE TNV 0OOTH EKTOIOEVOT KOl KOTAPTIOT GTOV TOVPIOTIKO KAASO.
[MAéov wown mpoomdBero Oa givar M dwTnpNnon Tov GTOHYOL TOL TOMTIKOL TAUIGIOL TNG
Evponaikne ‘Evoong [COM(2010) 352 tehikd] mov t€0nke og epappoyn to 2010 ko emdudkel
TNV GULVIOVIGUEVN] TPOCTABEG aOENONC TG OVTOY®VIGTIKOTNTAG TOL TOLPIGHOD KOl TNG
KavOTNTAG TOL Yo OEIPOPO AVATTLEY, EXOVTAG OC EPOOI0 KOWVMVIKES KOl OIKOVOUIKES PACELS
yvooewv. EmmnpocHeta 1o 2020 t€0nkav odnyieg mov avaPabuilovv v mordtrta {ong tov
avOponmwv. Oa mpEnel Vo €QOPUOCTOVY Kol OTO TOUPloTikd kAddo. H mpdodog ko m
dlapopomoinon kataypaeetal aplfunTikd kot 0o arotunwOel TEplEKTIKA e TN HeAéTn TEPimTOONG
®¢ TPOS TNV PLOGILOTNTO TOL TOVPLGTIKOD TPoOPIooV, emapyia [Tapov. I'iveton Tpocéyyion Tov
Bewpntikov vrOPabdpov Kol Slvovial GULUTEPAGUOTE GLVAQY WHE TNV OVAYKN OlamoikAiong
(diversification).

H 6An epyacio £yl O10QOPETIKN TPOGEYYIoN GE GYEOT U TO TopeAOOV Kat yiveTar Tpocmdbeia va
EYEL TAOTIKO YOPOKTAPO OTN PLOCIUN OloyEIPION TOVPIGTIKMOV TPOOPICUDV, dIVOVTOG MYETIKN
popon oe cuyyxpovo Mdvatluevt Opyavicpmv Atoiknong Ilpoopispuav. To péco cuyypovicpon
elvar M ypnon ¢ kowotopiog. H otatiotikn perémn yivetar pe a&lomoinom g ypiong
SLOOIKTLOK®V EPpYaAEi®V Kat 1] SleEaywyn cuUTEPACUATOV oTnpileTan 6TO aKkadNUaikd VITOPadpo
™G oVYYPOVIG TPOGEYYIoNG TNG PLoctudtnTag.
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SUMMARY

The rapid development of the tourist phenomenon requires the understanding of the needs that it
poses in its modern form. The management of the tourism industry is becoming more and more
competitive, as innovation is a co-creator in its development. The development of methodology
for approaching the parameters that affect the tourist destinations and the management strategy of
the destinations, with modern means but mainly with the academic support, aim at making the
destination viable. In the years 2020, the planet is facing an epidemic of scope and the global
economy has been hit hard. Transport, travel, accommodation and tourism seem to have been most
affected.

The need for tourism to cope with a form of operation, shows the dependence, all actions to be
done with more reverence, dedication and permeability. That is, what a system that is said to
operate with a professional conscience should possess. Professional consciousness in the field of
tourism presupposes experience and then academic study and approach.

The operation under strategy, wants as a pillar the synergy of individual sectors that contribute to
tourism and have a common benefit in its sustainability, although it seems to be deteriorating in
the current period. The synergy will have to do with the local community, with elected leadership,
utilization of technology and information and everything should take action with the right
education and training in the tourism industry.

A more joint effort will be to maintain the goal of the European Union's political framework [COM
(2010) 352 final] which was implemented in 2010 and seeks to coordinate efforts to increase the
competitiveness of tourism and its capacity for sustainable development, with a view to social and
economic knowledge bases. In addition, in 2020, guidelines were set that upgrade the quality of
life of people. They should also be applied in the tourism industry. Progress and differentiation are
recorded numerically and will be comprehensively captured with the case study regarding the
viability of the tourist destination, Paphos province. The theoretical background is approached and
conclusions are given regarding the need for diversification.

The whole work has a different approach than in the past and an effort is made to have a pilot
character in the sustainable management of tourist destinations, giving a leading form to a modern
Management of Destination Management Organizations. The means of synchronization is the use
of innovation. The statistical study is done using the use of online tools and the conclusions are
based on the academic background of the modern approach to sustainability.

Keywords: smart tourist destination, sustainability, DMO, diversification, digital marketing,
branding
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