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BEBAIQXH EKIIONHXHX AITAQMATIKHX
EPT'AXIAX

Anloveo vrevbova, 0Tt petamtuyloky dwatpin ot Awoiknon Tovpiopod (MBA
Tourism Management) tov [lovemomuiov tg Ndamoing pe 0épa  "Big Data in
Tourism (Hotel-Tourism)", T0 omoio €ypaen OTOKAEIGTIKA 0O €UEVA GTO GVUVOLO
™mg.

To &yypagpo dev €xel vmoPAndel 1 eykpbel ota mAaiclo GAAOV PETOTTUYIOKOV M
TPOTTVYOKAOV TiTA®V otV EAALGSA 1 010 ££mTEPIKO dEV Elval TUNHO AKOONILOTKNG 1)
EMAYYEAMLOTIKNG €pyaciag. Anlove, emiong, vmevbuvva, OTL Yoo TNV €KTOVNON TNG
TPOKEIPUEVNG OIMAMUATIKNG EPYNCING Ol TNYES OTIC OMOIES OVETPEEN OVAPEPOVTAL GTO
OUVOAO TOVG, £ KAVEL TANPNG AVAPOPH GTOVS GLYYPOPEIS, TOV EKOOTIKO 01KO 1| TO
nePLodIKo, ovumepiapfavovioc kot myég amd to dwdiktvo. KIlapdfacn tng
AVOTEP® OKAOTUOTKTG LoV VBV G amotedel KOpLo AdYO Yo TV ovéKAnon tov mrvyiov
pov>>,

Baocdxng ZtoAavog ....eeneennnn.
Huepopnvia...............

Hepiinyn

H ovveyng ko toyeloe avdmtvoén g texvoroyiog kot 1 ¥pNoT TOL SOIKTLOV,
emonpaivouv véeg evkaipieg yio v mpo®ONom Kot avanTuEn TOL TOVPIGUOL KOt
divouv Eueacn oty ovaykodtnTa g xpnons Tev peydlov dedopévov (Big Data),
Y0l TTO OTTOTEAEGHOTIKES KOt «EEVTTVESH) HEBOJOVS Y1a TNV TPOGEAKVOT TOVPIGTAOV, (G
Kol TNV St pnon 1§ emBLUING TOV TOVPIGTMV Y10 TPOYUATMOT] SIKOTDV.
Ewaydyete pio ohokAnpopévn TpocEyyion o€ EVVOI0AOYIKO KOl TEXVOAOYIKO EMIMEDO,
TOV LEYOA®V dEOOUEVOV, OC ETIONG KOl AVOADCT TOV KLPLOTEPWOV YOPAKTNPIOTIKMV
ToV¢ amd Be@PNTIKNG AmoyNg, MCTE O OVAYVAOGCTNG VO EVNUEP®OEL TANP®S Yo T
YOPOKTNPLOTIKA TOV HEYAAmV dedopévav (Big Data).

Aideton éva otiypa, Tog Tpénet vo KivnBovv ot Touplotikég Propnyavieg (Eevodoyeia -
Tovpotikd Ipageia) 660 avagopd v oalomoinon TV VEOV GLOTNUATOV
dedopévmv, and To amoTEAECUATO LEAETNG TEPITTMONG OVAAVONG TNG EUTEPIOG TOV
neAatov g Airbnb oto Aovdivo, péca and v gpappoyn g e€oymyng KEWEVOUL.
Eniong, n pebodoroyia €pevvag yioo v avdmtuén, Tovg TpOTOLS YPNONG, EPAPLOYN
TOvV peydAov dedouévov (Big Data) kot agloddynong twv, yivetol PE TOGOTIKG
dedoUEVaL LLE TNV LOPPT] EPOTNUATOAOYIOV GTNV TTEPIPEPELN TG AONVaG.



Téhog amd Ta evpNuaTa OTMOG T.Y. 1 AHENCON TNG AVTOYDOVICTIKOTNTAG, Ol TPOKANGELS
oV ONUIOLPYOHV (1 EAAEYN EWBIKOV, K.0.), 1] GUVEIGPOPA GTNV KOGTOAOYNON ®G Kol
ONUoLPYIN CPOCIOUEVOV TEAUTAOV, GUUTEPUIVETAL 1] GNUOVTIKY] TOVS EMIOPAUCT] TOL
&yovv otovg EAAnvikohg tovplotikovg opyaviopovg (Egvodoyeion kot TOUPLOTIKA
YPOEin) Kot Tmg TPENEL 0vTol va KivBohv 6to péEALOV.

AéEerg-khedrd: Big Data, tovpiotikr Propnyavia (Eevodoyeia - Tovpiotikd ypapeia),
dwadiktvo, Airbnb.

Abstract

The continuous and rapid development of technology and the use of the internet, point
out new opportunities for the promotion and development of tourism and emphasize
the need to use big data (Big Data), for more efficient and "smart” methods to attract
tourists. ,as well as maintaining their desire for a vacation.

Introduce a comprehensive conceptual and technological approach to big data, as well
as a theoretical analysis of their main features, so that the reader is fully informed
about the features of Big Data.

There is a position that the tourism industry (Hotels - Resorts) should move as far as
the utilization of the new data systems is concerned, from the results of a case study
analysis of the experience of Airbnb customers in London, through the application of
text extraction. Also, the research methodology for the development, the ways of use,
application of the big data (Big Data) and their evaluation, is done with quantitative
data in the form of a questionnaire in the region of Athens.

Finally from the findings such as e.g. the increase of competitiveness, the challenges
they create (the lack of specialists, etc.), the contribution to the costing as well as the
creation of loyal customers, is concluded their significant impact that they have in the
Greek tourist organizations (hotels and tourist offices) and how they should they
move in the future.

Keywords: Big Data, tourism industry (hotels - travel agencies), internet, Airbnb.

Evyoaprotieg

Oa M0ela vo. EKEPAC® TIC ELYOPIOTIEG OV GTNV OIKOYEVELD LOV OV e OONGE oTNV
AmOKTNON EVOG LETATTLYLOKOD MTAGUOTOG Kot athpi&e v embopia pov yio to MBA
otov TOYPIEMO, kabBmng ko v emPrénovca kabnynqrpid pov Ka. AleEdvopa-
[Mopackevn Xovtpn yio v €06TOYN KOl SNUOVTIKY Kafodynon g, ALY KOl TOVG
KaONYNTEG OV OV OV £0€1EAV TOV KOGLO TOV TOVPIGLO.



