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Iepiinyn oto EAAnvika

H enéhaon g mavonuiog COVID-19 avédeiée évag véo tpomo {ong tov ynotokd
vopadopd. H mapodoa pehétn épyetar vo KOAOWYEL TO KEVO TOV aPpOpPd GTO. KPITNPLO. TOV
Aappévovy vTdyn ot YneLaKoi VORAdES Yo TV EMAOYNS TPOOPIoUOD ¢ BAoN TPOGmPIVIG
KoTowkiog. XpNOLOTOI®VTAG TN OIKTLOYPOQEIKY OVAALGY, TA EVPNUOTO TNG MEAETNG
ATOKAAVTTTOVV OTL TO KOGTOG (NG, N moATikn TG Pilac, N otabepn cUVIEST 6TO S10OIKTLO
KoL 0 TPOTOG (MNG TOV TPOOPIGLOY Elval 01 TOPAYOVTEG TOL ENNPEALOVY TEPLGGATEPO TOVG
YNOLoKovg voudodes. TéEAog, Tapovstdloviot KOTNyoPLOTOUEVES Ol AVAYKEG TV YNOLOUKMOV
vouadmv couemvo pe v IMupapide tov Maslow kot tpoteivovtat Tpomol TpoGEAKVONG TV

YNOLIKAOV VOUAO®MV GTOVS EMAYYEALOTIES TOV TOVPIGLOV.



Iepiinyn otnv Ayyhun Noocoa

COVID-19 pandemic has set light to a new way of life, digital nomadism. The present study
comes to fill the gap regarding the criteria taken into account by digital nomads for the choice
of destination as a base of temporary residence. Using the netnographic analysis, the study
findings reveal that cost of living, visa policy, stable internet connection and destination
lifestyle are the factors that most influence digital nomads. Finally, the needs of digital
nomads are categorized according to the Maslow Pyramid and actions to tourism

practitioners that seek to attract digital nomads are discussed.



