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Xeaida Eykvpomtog

Ovopatendvopo Potrtnty/orttprog: I'pnyopiov Avdpia

Tithog Metamtuytokng Atotpipnic: «H mpomOnon tov pikpouesainv ETYEpNoE®V HECH
TOL YNOLOKOD LAPKETIVYK KO TOV KOWOVIKOV OIKTOMOVY.

H mapovoa Metantuyiaxn Atotpin ekmovidnke 6To TAAIGI0 TV GTOVOMV Y10 TNV
amoOKTNOY £ AMOGTACEMS LETOMTVUY KOV TiTAOV 070 [Tavemotnuio Nedmoiig kot
eykpinke otig 30/03/2023 ond ta puéAn e E&etaotikng Emtponnc.
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Ynev0vvn Andwon

Me v Tapovca SUTAOUATIKY EpY0Gi0. OAOKANP®OVETAL 0 KOKAOG TV UETOTTUYLOKAOV OV
onovd®V 6To TPOYpappa «Pnoetokd Mdapketvyk» tov Toavemommuiov Nedmolg ITdgov.
Apykd BoBela va EvYaPIGTNC® TNV OIKOYEVEL OV KOl TOV (VTP LLOV Y10 OAN TN 6TPIEN,
ayamn, Koatavonon Kot vropovh 0Ao avto To ddotnua. Emiong Oepuéc evyapiotieg o€ 6AoLG
TOVG KaONYNTEG TOV TUNUATOG Y10 T CLUPOAT TOVG GTNV TEPATOOT TWV GTOLOMV OV KO
v OAo 6oa pog oidaav. TELog Waitepa Ba NOeAa va EvYOPIGTHCH TOV KaONyNTH LoV Kot
eMPAEMOVTIO TNG TAPOVCAG SUTAMUATIKNG epyacioc, ko. Agpudtn Zoyopia, yio OAn v

kaBodynomn kot Bondeta Tov Hov TPOGEPEPE Yo TNV EMTELEN TNG EPYAGIOG AVTNC.
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Evyopiotieg

Me v Tapodca SUTAMUATIKY £pY0Gi0. OAOKANP®VETAL 0 KOKAOG TV UETOTTUYLOKOV OV
omovddV 6To TPHYpapupo «Pnetokd Mdapketvyk» tov IHavemotnpiov Nedmoiig [Tdgpov.
Apykd BoBera va evYaPIGTAC® TNV OIKOYEVELN OV KOl TOV (VTP LLOV Y10 OAN TN 6TPLEN,
aydmn, Kotavonon Kot vtopovi 60 avtd o ddotnua. Emiong Oepuéc evyapiotieg o dGAovg
TOVG KaONYNTEG TOV TUNMUOTOG Y10 T GLUPOAN] TOLG GTNV TEPATMON TWV GTOLOMV OV KO
v 6ha 6ca pag dida&av. Télog Waitepa Ba Oha vo evYOPIGTHC® TOV KaBNYNTY LoV Kot
eMPAEMOVTIO TNG TAPOVCAG SUTAMUATIKNG epyacioc, ko. Agpudtn Zoyopia, yio OAn v

KkaBodnynomn Kot forfeta TOV OV TPOGEPEPE YLOL TNV EMUTEVEN TG EPYACIAG OVTNC.



Apiépawan
Tnv wapoioo Aimdwpotixy Epyacio Qo n0eia vo v apiepwow €16 uviun e adeApns [ov
Tpnyopiov Mopia, omov yeuary oveipa Eyoce T uoyn ue tov kopkivo ouig 17 Maiov 2018.

VI



Hepiinym

Ev €t 2023 mapotnpodpe 61t o1 AvOp®TOL YPNCILOTOOVY EKTEVAS TO UECH KOWVMVIKNG
dkTOmOoNG oy Kadnuepwn toug Con. Ov ypnotec umopodv Vo GLUVOUAODV Kot Vo
aVTOAAAGGOVY TTANPOPOpPIES [e TN forfeta Tov d1adkTOOV TOAD o VKOAN. AVTN 1) eEEMEN
™G TEXVOAOYIOG £YEL EMNPEACEL ONUOVTIKG TIC ETLYEPNOELS, KOOMG TO YNOLOKO PAPKETIVYK
KOl TO, KOWVOVIKA diKTuo, armoTeAoVV Kpioiuo ototyeia yio T dnuovpyio Oepeiov yio v
avATTUEN TOV ETYEIPNOE®Y GTOV GUYYPOVO KOGHO. XT0 TapeABov, ol AvOpmmol Expene vo
OAANAOETIOPOHV HETAED TOVG TPOKEIEVOL VO TOVANGOLV ayafd 1 vanpecieg, emeldn
eowvotav anmibovo va mpombnbel n ayopd ypNCILOTOLOVTOG OMOKAEIGTIKA OTTIKA UECOL.
Koatd m mdpodo tov ypodvov peréteg £xovv oeiEel 0TL OAO Kol TEPIGGOTEPOL OPYOUVIGHOL
EICEPYOVIOL OTOV TOUEN TOV YNOLUKOD UAPKETIVYK G OTOTEAECUO. TNG TEYVOAOYIKNG

TPOOJOOV.

["a Tovg 6KOTOVG TG TOPOVCAG SITAMUATIKNG EPYACIOG, OlEVEPYNONKE TOGOTIKT £pELVA GE
HopON £PpOTNUATOAOYIOV OOV ameLOVVOTAY GTO EVPVTEPO KOWO KOl OTIS GUYYPOVES
WIKPOUESOIEG EMYEPNOEIS Yo va domotwbel M emidpacn g yPNoNG TOV HECOV
KOW®VIKNG OIKTOMGONG KOl TOV YNOLOUKOD LAPKETIVYK OTIS EXLYEIPTLATIKES OPACTNPLOTNTES.
KaOdC Kol T0 KoTd OG0 TO gpyarein avTd TIg fonbohv vo avéncovy TV Tapovsio TOVG
otV ayopd. Emiong O aviiktumog tov HEc®V KOVOVIKNG SIKTOMONG KoL TOV GTPATNYIKOV

pdpketivyk gtvon éva B€pa to omoio tokavilet og apketd Pabud ™ maykocuia Pioypagic.
X mapovoa epyacio Bo LIAMGOVUE GLYKEKPIUEVA Y10 T XPTION TOV YNPLOUKOD PAPKETIVYK
KOl TOV KOWOVIKOV OIKTO®V ®¢ HEGH TPOMONONG OTIC KPOUECHIES EMLYEPNCELS.

[Topovcidlovpe AodV SAPOPES TTLYES TNS WNOLOKNG TPOLYLOTIKOTI TS KO SLOLPTLLLOTG Y10l

™ mpo®Onon TPoidvImV pe BAcT GLYKEKPIULEVO KPLTHPLL.

Ag&Eerg Kherona: Ynowokd Mapxetivyk, Kovovikd Aiktva, Mikpoueoaieg Emyeipnioeic.
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Abstract

In 2023 we see people using social media extensively in their daily lives. Users can chat and
exchange information with the help of the internet much more easily. This evolution of
technology has significantly impacted businesses, as digital marketing and social media are
critical elements in laying the foundation for business growth in the modern world. In the
past, people had to interact with each other in order to sell goods or services because it
seemed unlikely to market using visual media alone. Over time, studies have shown that
more and more organisations are entering the digital marketing arena as a result of

technological advances.

For the purposes of this thesis, a quantitative survey was conducted in the form of a
questionnaire addressed to the general public and modern small and medium enterprises to
determine the impact of the use of social media and digital marketing on business activities
and whether these tools help them to increase their market presence. Also the impact of

social media and marketing strategies is a topic of great concern in the global literature.

In this paper we will specifically discuss the use of digital marketing and social media as
promotional tools in SMEs. We therefore present various aspects of digital reality and

advertising for product promotion based on specific criteria.

Keywords: Digital Marketing, Social Networks, Small and Medium Enterprises
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